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Washington  thrives  on  politics, 


facts  and  figures, 
personal  relationships, 
schedules  and  timing. 

And  there  is  no  such  thing 
as  information  overload, 
because 

knowledge  is  power. 
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And  power  is  the  name  of  the  game. 


Now  there's  more  of  what  Washington  needs. 
Infonnaiion  available  nowhere  else. 
Available  every  day  in 
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Thanks, 

newspaper  editors  Jor 


...  reading  Editor  &  Publisher  more  regularly 
than  any  other  publication.* 


Editor  &  Publisher  78% 

New  York  Times  75% 

Wall  Street  Journal  66% 
Presstime  61% 
Newsweek  58% 


. . .  rating  E&P's  ads  #1  in  helpfulness.’ 

Editor  &  Publisher  27% 

Newsinc.  8% 

Presstime  8% 

New  York  Times  4% 

Columbia  Journalism  Review  3% 

...  paying  more  attention  to  E&P's  institutional 
and  public  relations  ads  than  anybody  else's. 

Editor  &  Publisher  22% 

Wall  Street  Journal  12% 

New  York  Times  9% 

American  Journalism  Review  5% 
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1993  Survey  of  American  Society  of  Newspaper  Editors  members, 
conducted  by  Hollander  Cohen  &  McBride. 
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SEPTEMBER 

20*23 — Associated  Press  Managing  Editors  Convention,  Hyatt  Re¬ 
gency  Hotel,  Minneapolis,  Minn. 

23-24 — Pennsylvania  Newspaper  Publishers  Association  Meeting, 
Hilton  Hotel,  Pittsburgh,  Pa. 

23-25  — Western  Newspaper  Production  Conference,  Hilton  Ho¬ 
tel,  Reno,  Nev. 

23- 26 — New  England  Newspaper  Operations  Association  Confer¬ 
ence,  Sheraton  Tara  Hotel,  Danvers,  Mass. 

25-28 — Canadian  Circulation  Management  Association  Sales  and 
Marketing  Conference,  Westin  Hotel,  Winnipeg,  Manitoba. 

28 —  Audit  Bureau  of  Circulations  U.S.  Coupon  Forum,  Waldorf-As¬ 
toria  Hotel,  New  York,  N.Y. 

29 —  Newspaper  Features  Council  Meeting,  Sheraton  Society  Hill 
Hotel,  Philadelphia,  Pa. 

29-10/2  — American  Association  of  Sunday  and  Feature  Editors 
Convention,  Sheraton  Society  Hill  Hotel,  Philadelphia,  Pa. 

29- 10/3  — New  York  Press  Association  Fall  Convention,  Otesaga 
Hotel,  Cooperstown,  N.Y. 

30- 10/2  — International  Newspaper  Marketing  Association  Cen¬ 
tral  Region  Conference,  Wyndham  Hotel,  Itasca,  111. 

30-10/3  — Women  in  Communications  National  Conference  and 
Exposition,  Westin  William  Penn  Hotel,  Pittsburgh,  Pa. 

OCTOBER 

6 — Audit  Bureau  of  Circulations  Canadian  Coupon  Forum,  Sheraton 
Centre  Hotel,  Toronto,  Ont. 

9- 1  3 — Advertising  Media  Credit  Executives  Association  Confer¬ 
ence,  Great  Smokies  Hilton  Hotel,  Asheville,  N.C. 

1  3- 1  6— Society  of  Professional  Journalists  National  Convention, 
Sheraton  Bal  Harbour  Resort,  Miami,  Fla. 

1  6 — National  Federation  of  Press  Women  Regional  Conference, 
University  of  Delaware,  Newark,  Del. 

2 1  -24 — Society  of  Environmental  Journalists  National  Conference, 
Duke  University,  Durham,  N.C. 

24- 26 — Inland  Press  Association  Meeting,  Inter-Continental  Ho¬ 
tel,  Chicago,  Ill. 

29-30 — California  Chicano  News  Media  Association  Joutnalism 
Opportunities  Conference  for  Minorities,  Nob  Hill  Masonic  Center, 
San  Francisco,  Calif. 

NOVEMBER 

4-6 — International  Newspaper  Marketing  Association  Latin  Amer¬ 
ican  Conference,  Buenos  Aires,  Argentina. 

4- 6 — International  Newspapet  Matketing  Association  Southern  Re¬ 
gion  Conference,  Omni  Hotel,  Richmond,  Va. 

5- 7 — International  Newspaper  Marketing  Association  Eastern  Re¬ 
gion  Conference,  Hilton  Hotel,  Mystic,  Conn. 

1  0-1  2 — Audit  Bureau  of  Circulations  Conference,  Waldorf-Asto¬ 
ria  Hotel,  New  York,  N.Y. 

1  4- 1  7 — Southern  Newspaper  Publishers  Association  Convention, 
Boca  Raton  Resort  &.  Club,  Boca  Raton,  Fla. 

14-1  8 — Inter  American  Press  Association  General  Assembly,  Hol¬ 
iday  Inn  Crowne  Plaza  Resort,  San  Carlos  de  Bariloche,  Argentina. 

1  7-20 — International  Newspaper  Marketing  Association  Western 
Region  Conference,  Hilton  Beach  Resort,  Huntington  Beach,  Calif. 
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Murdoch  bid  wins 
bankrupt  N.Y.  Post 

A  U.S.  BANKRUPTCY  judge  has  approved  the  bid  by  Ru¬ 
pert  Murdoch’s  News  Corp.  to  buy  back  the  hJeut  York  Post. 

Despite  opposition  from  creditors  and  the  Newspaper 
Guild,  Judge  Burton  R.  Lifland  said,  “There  really  is  no  oth¬ 
er  alternative.” 

The  transaction,  scheduled  to  close  by  Sept.  30,  was  val¬ 
ued  at  $25  million.  It  calls  for  a  $2.7  million  cash  payment, 
the  assumption  of  liabilities  owed  to  employees  and  repay¬ 
ment  of  $11  million  that  News  Corp.  has  advanced  to  sub¬ 
sidize  $1.5  million  in  monthly  losses. 

Murdoch  has  run  the  paper  since  March  under  a  man¬ 
agement  agreement  with  bankrupt  owner  Peter  Kalikow, 
who  had  turned  it  over  twice  before  to  management  groups 
whose  calamitous  tenures  nearly  killed  the  feisty  tabloid. 

The  deal  is  contingent  on  ratification  of  contracts  with 
10  of  the  Post’s  11  unions.  The  Newspaper  Guild  Local  3, 
the  paper’s  largest  and  only  union  without  a  tentative  agree¬ 
ment,  is  continuing  to  negotiate,  but  News  Corp.  executive 
vice  president  and  general  counsel  Arthur  M.  Siskind  said 
the  takeover  would  proceed  even  without  a  Guild  agree¬ 
ment. 

The  Guild  says  Murdoch’s  demand  for  the  right  to  fire 
members  will  destroy  the  union  and  all  job  security. 

The  Post’s  creditors  opposed  the  bid  on  the  ground  that 
creditors  would  receive  no  more  than  5^  per  dollar  owed. 

Murdoch  representatives  said  agreements  with  the  craft 
unions  would  save  $6  million  a  year  and  Murdoch  plans  to 
spend  $3  million  on  capital  improvements  and  $4  million 
to  buy  out  employees. 

Murdoch,  the  Australian-born  News  Corp.  chairman, 
owned  the  Post  from  1976  to  1988,  when  he  sold  it  to  Ka¬ 
likow  to  comply  with  Federal  Communications  Commission 
requirements  barring  ownership  of  newspapers  and  televi¬ 
sion  stations  in  the  same  market. 

Meanwhile  in  the  city’s  columnists  merry-go-round,  the 
Post  is  battling  the  Daily  News  over  Mike  McAlary,  who 
bounces  around  the  tabloids  so  often  it  is  hard  to  know 
where  he  is  working  from  day  to  day. 

McAlary,  who  was  lured  in  February  from  the  then-floun¬ 
dering  Post  to  the  News,  returned  to  the  Post  under  Mur¬ 
doch  a  few  weeks  ago.  The  News  sued. 

Justice  Herman  Cahn  of  state  Supreme  Court  in  New 
York  granted  the  News’  request  Sept.  14  and  barred 
McAlary  from  writing  for  any  New  York  paper  until  an  ar¬ 
bitrator  settles  the  dispute  over  his  two-year  News  contract. 

McAlary  defected  to  the  News  for  a  $50,000  signing 
bonus  above  his  $275,000  salary.  He  rejoined  the  Post  —  for 
the  third  time  —  for  a  $300,000  salary,  rising  to  $330,000  in 
the  third  year,  plus  a  $100,000  loan  to  be  forgiven  if  he  stays 
the  term  of  the  three-year  contract. 

In  other  developments,  one  of  the  nation’s  best  known 
basketball  writers,  Peter  Vecsey,  and  his  “Hoop  du  Jour”  col¬ 
umn  have  returned  to  the  Post  after  three  years  at  USA  To¬ 
day. 

“I  enjoyed  my  stay  at  USA  Today  and  feel  1  learned  a  lot 
of  different  ways  to  get  things  done,”  said  the  14-year  Post 
veteran  in  the  Post’s  announcement.  He  said  Murdoch 
brought  him  back.  — George  Garneau 
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WE  RE  EXPERIENCING  SOME 
G  ROW! N G  GAINS 


Since  The  San  Diep  Union-Tribune 
was  bom  less  than  two  years  ago,  it's 
grown  quickly.  Not  only  is  circulation 
up,  so  is  our  list  of  extras.  We've  aeated 
Night  &  Day,  San  Diego's 
foremost  weekly 
entertainrnent 

Family  Ti.s, 

Specializing  in 
parenting  and 
faimly  issues; 

and  Personal 
FinaiKa,a 

Monday  section 
dedicated  to 
advising  readers  on  | 


their  personal  portfolios. 

The  newest  addition  to  our  family 
arrives  September  28.  Named 
ComputerLink,  it's  a  bi-weekly  guide 
providing  computer 
^  m.  advice  from  the  experts, 
wk  VCML^  solutions  to  software 
problems,  computer 
news  for  kids  and  a 
\ -  -iP.'  whole  lot  more. 

I  \  I  As  you  can  see 

r  growing  by 

E4  leaps  and  bounds, 

^  He  the  region. 

\  And  we're  not 
finished  yet. 


350  Camino  de  la  Reina,  P.O.  Box  191, 
San  Diego,  CA  92112-4106  (619)  299-3131 
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NEWS 


1  5  Newspaper  Apologizes 

California  daily  says  it  made  an  error 
of  judgment  when  it  prominently 
played  up  the  1974  child-molestation 
conviction  of  a  former  teacher  who  was 
found  murdered  in  his  home  last 
month. 


20  Circulation — Distributor  niche  on 
road  less  traveled. 


22  Newspeople  in  the  News 


28  Advertising/Promotion — Adver¬ 
torials  and  the  First  Amendment. 


28  News  Tech — Sll  withholds  debt 
payments  to  bank;  Snapshot  looks  to 
newspapers  —  again;  Operations  man¬ 
agers  on  the  move. 


38  Syndicates/News  Services 


E&P  adds  fax  lines 


1  O  Clash  of  Cultures 

Freedom  Forum  study  details  antago¬ 
nistic  relationship  between  the  news 
media  and  religious  leaders. 


1 2  Reaching  Out 

to  Hispanic  Readers 

Chicago  Sun-Times  joins  with  La  Raza, 
a  weekly  newspaper,  to  publish  a  Span- 
ish-language  supplement  to  be  distrib¬ 
uted  Sundays. 


13  Transition  Continues 

Katharine  Graham  steps  down  as 
board  chairman  of  the  Washington 
Post  Co.  with  her  son,  Donald,  assum¬ 
ing  the  title. 


14  Fine-tuning  at  the  IHT 

Financial  Times  of  London  executive 
plans  minor  changes  as  he  takes  top 
post  at  the  U.S.-owned  International 
Herald  Tribune. 


88  Classified 
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Page  12  Spanish-language  edition 


Page  1 3  Passing  the  gavel 


BEGINNING  THIS  WEEK,  Editor  & 
Publisher  Co.  will  be  accessible  via 
three  different  fax  numbers.  The  origi¬ 
nal  fax  number,  212-929-1259,  should 
be  used  only  for  transmission  of  classi¬ 
fied  advertising  and  correspondence  to 
the  ad  department.  Editorial  corre¬ 
spondence  may  be  faxed  via  212-691- 
7287.  Circulation  correspondence  may 
be  faxed  via  212-691-6939. 
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The 

Thomas 

Phenomenon 


Cos  Angeleg  Sitnes 


There’s  only  one  word  that  can  describe  the  growth  of  conservative 
columnist  Cal  Thomas’  popularity  as  well  as  his  client  list:  “phenomenal.” 

Thomas  recently  achieved  two  milestones  in  the  world  of  syndication — 
his  list  topped  300  newspapers  and,  with  the  sale  of  the  column  in 
Laramie,  Wyoming,  his  commentary  now  appears  in  all  50  states. 

Wherever  it  appears,  it  generates  the  kind  of  reader  reactions  summed 
up  by  Jim  Hampton,  editor  of  the  Miami  Herald:  “No  columnist  evokes 
more  letters,  pro  and  con,  than  does  this  man.” 

That’s  because  Thomas  doesn’t  shy  away  from  the  issues,  tackling  them 
instead  with  the  eloquence,  humor  and  insight  that  have  made  him  one 
of  the  nation’s  leading  advocates  of  traditional  values. 

For  articulate,  unconventional  conservative  commentary  that  gets  and 
keeps  readers  involved.  Cal  Thomas  has  no  equal.  Be  a  part  of  the 
phenomenon — call  our  sales  department  today  at  (213)237-5485. 


LOS  ANGELES  TIMES  SYNDICATE 


American  University  Heather  Bruce  Appalachian  State  University  Jonathan  Mauney  Arizona  State  University 
Gina  Maravilla,  Shaun  Rachau  Art  Center  College  of  Design  Cheryl  Himmelstein  Auburn  University  Lady  Hereford 
Averett  Coliege  Chasity  Roberts  Ball  State  University  Michael  Beaty,  Jennifer  George,  Nicole  Szymanski  Baylor 
University  Susan  Henderson  Bethany  College  Daniel  Verakis,  Kelly  Wall  Boise  State  University  Raylinda  Rich 
Boston  University  Samuel  Baltrusis,  Michelle  Becker,  Amyjean  Gorsline,  Leslie  Harlacker,  Patricia  Horn,  Olympia 
Lambert,  Sherry  Spicer  Bowling  Green  State  University  Leah  Barnum  Bradley  University  Heather  Ryndak,  Niels 
Sorrells  Brigham  Young  University  Margaret  Hoffman  Brown  University  Taylor  Margis-Noguera  Buena  Vista  Col¬ 
lege  Edward  Gallagher  California  Polytechnic  State  University  Silas  Lyons  California  State  University/Fresno 
Mark  Bryant  California  State  University/Sacramento  Rachel  Leibrock,  Kirsten  Mangold  Cedarville  College  David 
Farrell  Centenary  College  John  Mazziotti  Central  Michigan  University  Robin  Cook  Clark-Atlanta  University  Deme- 
tria  Alsobrooks,  Robin  Johnson  Cleveland  State  University  Loreen  Myerson  College  of  Mount  St.  Joseph  Erin 
Conover  College  of  the  Holy  Cross  Ryan  Hanson  Colorado  Christian  University  Kristi  Corcoran  Coiumbia  College 
Charles  Edwards,  Elisa  Ramirez  Columbia  University 
Matthew  Bai,  Anna  Borgman,  Megan  Fitzmorris, 

Susan  Kinzie,  Elizabeth  McMurtrie,  Michael  Reilly, 

Matthew  Rendall  Community  College  of  Allegheny 
Co.  Sean  McLaughlin  Cornell  University  Sean 
Jamieson,  Rhonda  Stewart  Drake  University  Kris- 
tiane  Keller  Drury  College  Daniel  Arnrup  Duquesne 
University  Eric  Stock  Eastern  Illinois  University  Jef¬ 
frey  Ormond,  Christopher  Sundheim  Eastern  Ken¬ 
tucky  University  Mark  Horton  Edinboro  University  of 
Pennsylvania  Stephanie  Torta  Emerson  College 
David  DeVita  Meghan  Goldstein  Christi  Newstrom 
Florida  A&M  University  Karin  Davis,  Alliniece  Taylor 
Florida  International  University  Michael  de  Zayas, 

Carolyn  Scott,  Ivan  Tolentino  Florida  State  University 
Lynn  Lewis  Franklin  College  Gwenetta  Simmerman 
George  Washington  University  Christina  Barron, 

Seth  Kaplan,  Yvette  Michael  Georgetown  University 
Anna  Mulrine  Hampton  University  Michelle  Paige, 

Peter  Scott,  Shannon  Teasley  Harvard  University 
Aaron  Ciocco,  Steven  Suo  Harvard-Radcliffe  Mar¬ 
garet  Isa  Howard  University  Portia  Bruner,  Derricke 
Dennis,  Donya  Matheny,  Shelly  Pearson,  Chandra 
West  Humboldt  State  University  Dawn  Hobbs,  Auri- 
ana  Koutnik  Indiana  University  Cindy  Brown, 

Michelle  Horn,  Carl  Hott,  Kathleen  Hustad,  Amanda 
Kaiser,  Yvette  Kolb,  Joseph  Vince,  David  Townsend 
Iowa  State  University  Theresa  Wilson  Ithaca  College 
Douglas  Bailey,  Christopher  Lewis,  Jonathan 
Solomon  James  Madison  University  Don  Halcombe 
Kansas  State  University  Renee  Dennis,  Renee  Martin, 

Kelly  Persinger  Kent  State  University  Douglas  Ben¬ 
nett,  Holly  Collier,  Michaela  Fields,  Dawn  Holstein, 

Chelsea  Miller,  David  Saez,  Denise  Scott,  Angelica 
Semler,  Neil  Semple,  Kelly  Shaw,  Stephanie  Storm, 

Elizabeth  Walsh,  Beth  Winkelvoss  Lehigh  University 
Lori  Montemurro  Lewis  &  Clark  College  Brett  Beach 
Lock  Haven  University  Susan  Heintzelman  London 
Business  Schooi  Suellen  Littleton  Louisiana  State 
University  Stephen  Moran  Louisiana  Tech  University 
Stefa ni  Coffman  Loyola  University/Chicago  Camille 
Croswell  Mansfield  University  Troy  Thompson  Mari¬ 
etta  College  Anna  Custer  Marquette  University  Dian¬ 
na  Bisswurm,  Grant  Grabowski,  Saleema  Syed  Mar¬ 
shall  University  Brad  McElhinny  Memphis  State  University  Peggy  Mosby  Bentley  Mesa  State  College  John  Shaf¬ 
fer  Miami  University  (Ohio),  Betsy  McGriff  Shannon  Patton  Michigan  State  University  Joel  Engardio,  Danielle 
Stanton  Middle  Tennessee  State  University  Ralph  Mathes  Morningside  College  Lisa  Anderson,  Shiloh  Woolman 
Murray  State  University  Christopher  Lawrence  New  Mexico  State  University  Michael  Romero  New  York  Univer¬ 
sity  Matthew  Davis,  Daniel  Drollette,  Adam  Kelley,  Michael  Kellman,  Tara  Matthews,  Timothy  McCarthy,  Zak 
Reeves  Northeastern  State  University  Lisa  Potter  Northeastern  University  Amy  Sill  Northern  Arizona  University 
Corrina  Edelstein  Northern  Kentucky  University  Brandi  Arnold,  Douglas  Schepman,  Stuart  Snyder  Northwestern 
Okie.  State  University  Terri  Stout  Northwestern  State  University  of  Louisiana  Emma  Baldwin  Northwestern  Uni¬ 
versity  Ar\6rew  Baak,  William  Bradford,  Lisa  Braxton,  Rosland  Briggs,  Barbara  Feder,  Eun-Mee  Kim,  Cheryl  Knape, 
Alphonso  Marsh,  Sarah  Meisch,  Lia  Merriweather,  Courtney  Perkes,  Peggy  Prendergast,  Michael  Schneider, 
Anand  Vaishnav,  James  White  Oberlin  College  Monique  Askew  Ohio  State  University  Christopher  Davey,  Gail 
Smith  Ohio  University  Jason  Butina,  Peter  Chouteau,  James  Foust,  Alfonso  Huckleberry,  Candice  Johnson, 


Affording 
An  Education 
Is  The  First  Step 
Toward  Getting 
Your  Name  In  Print 


The  1993  Scripps  Howard  Foundation 
Scholarship  Recipients 

The  Foundation  granted  more  than  8416,000  to  362  students 
for  the  1993-1994  academic  vear 


Stacey  King,  Sharon  Knueve,  Shawn  Lawson,  Elizabeth  Magnuson,  Susan  Murphy,  Amy  Potts,  Darrel  Richter, 
Tami  Rosenberger,  David  Schrom,  Heather  Smith,  Aundrea  Waller,  Christine  Winderlin,  Aaron  Wolfe  Pacific 
Lutheran  University  Kim  Bradford  Pepperdine  University  Ekatherine  Levochskaya  Pine  Manor  College  Amy 
DuMont  Purdue  University  Joshua  Dickerson,  Patricia-Anne  Tom  Rochester  Institute  of  Technology  James 
Balthrop  Roosevelt  University  \Ner\dy  Prenskas  Saint  Louis  University  Todd  Buss,  Donna  Skelton  Saint  Norbert 
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Pennick  Texas  Southern  University  Antonio  Sharp 
Thomas  Edison  State  College  Karl  Johnson  Trinity 
University  Kimberly  Winford-Smith  Troy  State  Uni¬ 
versity  Timothy  Hussey  University  of  Alaska  Sasha 
Wierzbicki  University  of  California/Berkeley  Timothy 
Akin,  Clea  Benson,  Jennifer  Bjorhus,  Mickey  Butts, 
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fanie  Kelly,  Sarah  Klein,  Kimberly  Moy,  Robert  Quist, 
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University  of  Hawaii  Lynn  Okamoto  University  of  Illi¬ 
nois/Champaign  Rima  Vesely  University  of 
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versity  of  Kentucky  Penelope  Summers  University  of 
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sachusetts  David  Scott  University  of  Miami  Barbara 
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Michael  Lewis,  Sarah  Scalet  University  of  Nebras¬ 
ka/Omaha  Becky  Baumker,  Mark  Blackwell  Universi¬ 
ty  of  Nevada  Sylvia  Ontaneda-Bernales  University  of 
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O'Brien  University  of  North  Carolina  Tiffany  Ash- 
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Christine  Ashford  University  of  Oklahoma  Ginnie 
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ley,  Kylo-Patrick  Hart,  Toni  Sciacqua  University  of  Southern  Mississippi  Robert  Stock  University  of 
Tennessee/Chattanooga  LeeAnne  Sneed  University  of  Tennessee/Knoxville  Jimmie  Hollifield,  David  Ozmun, 
Megan  Venable  University  of  Texas  Stella  Chavez,  Jeffrey  Claassen,  Kristin  Keenan  De  Cueto,  Elizabeth  Manning 
University  of  Tulsa  Scott  Danne  Miller  University  of  Utah  Mahdis  Ariazand  University  of  Washington  Paula 
Reynolds  University  of  Wisconsin  Kathleen  Culver,  Eric  Jarosinski,  Wayne  Svoboda  Utah  State  University  David 
Harrison,  Christa  McKinnon  Valparaiso  University  Amy  Flesch  Vanderbilt  University  John  Plant  Virginia  Com¬ 
monwealth  University  Richard  Foster  Washburn  University  Stephanie  Taylor  Washington  and  Lee  University 
Kathy  Lu,  Nikki  Magaziner  Western  Kentucky  University  Eric  Cooper  Western  Washington  University  Mara 
Applebaum,  Margret  Graham,  Victoria  Schauer  Whitworth  College  Lisa  Harrell,  Rebecca  Jensen  Wichita  State 
University  Ros\yn  Hutchinson  Yale  University  Kath\een  Murphy  Youngstown  State  University  Shawn  Starkey 


Portia  Bruner  is  entering  Howard  Univer¬ 
sity  this  fall  without  the  burden  of  finan¬ 
cial  concerns.  As  the  first  recipient  of  the 
Scripps  Howard  Foundation's  Lighthouse 
Scholarship,  Portia  is  receiving  87,500  annual¬ 
ly  for  her  junior  and  senior  years. 

Portia  was  selected  from  among  regular  schol¬ 
arship  candidates  as  the  most  outstanding  jour¬ 
nalism  student  entering  his  or  her  junior  year  of 
undergraduate  study.  The  20-year-old  Denver 
native  is  campus  editor  for  The  Hilltop,  the 
nation's  largest  black  collegiate  newspaper.  Last 
year,  she  received  the  newspaper's  "reporter 
of  the  year"  and  "most  outstanding  reporter" 
aw  ards,  as^  high 

marks  for  her  television 

new  s  intern-  ships. 

Her  career  goals  include 

reporting  for  an  indepen¬ 
dent,  cable  or  major  news 

network,  but  because  of  her  love  for  writing 
and  in-depth  news  coverage,  she  does  not  rule 
out  a  career  in  print  journalism. 

Thanks  to  the  Scripps  Howard  Foundation,  it 
will  be  easier  for  Portia  Bruner  -  and  361  other 
students  -  to  get  the  education  they  need  this 
year  to  get  the  jobs  they  want  after  graduation. 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 
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They  never  give  up 

THE  CRITICS  OF  advertising  never  give  up  trying  to  hamstring  that  in¬ 
dustry  by  taxing  it  in  one  way  or  another  or  by  removing  its  deductibility 
as  a  business  expense. 

A  House  Ways  and  Means  Committee  subcommittee  has  once  again 
held  hearings  on  these  subjects.  We  think  they  would  get  tired  of  it.  At 
least  some  of  the  committee  members  ought  to  realize  by  now  they  are  fid¬ 
dling  with  the  economy  of  this  country.  Advertising  is  the  engine  that 
keeps  our  economy  running.  It  has  been  responsible  for  our  high  standard 
of  living.  Reducing  its  deductibility  would  bring  about  an  automatic  re¬ 
duction  in  advertising  volume  followed  by  an  automatic  drop  in  produc¬ 
tion  and  consumption  of  consumer  goods. 

Representatives  of  media  and  advertising  have  made  these  points  re¬ 
peatedly  before  the  committee.  Previously,  suggestions  to  curtail  the  de¬ 
ductibility  of  advertising  were  put  forth  as  a  not-so-disguised  attack  on 
certain  products,  such  as  alcohol  and  tobacco.  Now  they  are  put  before 
the  subcommittee  as  revenue-raising  proposals.  Either  way,  their  adoption 
would  be  disastrous  for  the  economy. 

The  president  of  the  Association  of  National  Advertisers  told  the  sub¬ 
committee,  “Critics  of  advertising  also  have  suggested  that  advertising 
should  be  singled  out  for  adverse  tax  treatment  because  other  business  ex¬ 
penses,  in  their  view,  such  as  research  and  development,  are  somehow 
more  vital  to  the  nation’s  economy.  It  is  suggested  that  advertising  is  friv¬ 
olous  in  comparison  to  these  supposedly  important  functions  ....  How¬ 
ever,  many  companies  have  found  that  the  improvements  their  research 
and  development  programs  yield  often  are  completely  nullified  if  they  do 
not  effectively  bring  this  information  to  the  attention  of  the  public 
through  advertising.” 

Finally  —  and  testimony  before  the  subcommittee  has  not  always 
stressed  this  point  —  the  effect  of  a  reduction  in  advertising  would  be 
devastating  to  all  the  nation’s  media.  Newspapers,  magazines  and  broad¬ 
casters  are  able  to  serve  the  American  people  with  a  wide  variety  of  news 
and  information  largely  because  a  high  volume  of  advertising  foots  the 
bill.  Remove  or  curtail  the  financial  support  from  advertising  and  the 
reading  and  listening  public  will  suffer  with  less  service  and  less  news  and 
information. 

Emphasize  local  news 

ANOTHER  SURVEY  EMPHASIZES  the  importance  of  local  news.  Re¬ 
sults  of  interviews  with  66,300  readers  in  28  Knight-Ridder  newspaper 
markets  brought  this  conclusion:  “At  newspaper  after  newspaper,  they 
most  often  read  local  news,  followed  by  state,  national  and  international 
news.”  Newspapers  have  almost  an  exclusive  franchise  in  covering  local 
news  and  they  should  capitalize  on  it. 
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Letters  to  the  Editor 

College  president  answers 
former  j 'School  director’s  letter 


A  FRIEND  SENT  me  a  copy  of  your 
Aug.  21  edition  and  I  was  somewhat 
surprised  to  see  a  letter  to  the  editor 
that  makes  me  out  to  be  some  sort  of 
villain. 

My  relations  with  the  letter  writer, 
Deryl  Learning,  former  Marshall  Uni¬ 
versity  liberal  arts  dean,  had  been  cor¬ 
dial  and,  in  fact,  he  had  written  compli¬ 
mentary  letters  to  both  me  and  my  wife. 

During  the  two  years  I  have  been  at 
Marshall,  Dean  Learning  and  I  have  had 
only  one  fundamental  disagreement,  in¬ 
volving  a  breakdown  in  communica¬ 
tions  from  the  central  administration  to 
the  departmental  chairpersons  in  the 
College  of  Liberal  Arts,  a  problem  his 
successor  is  working  to  correct. 


Newspaperdom, 

so  YiARS  AGO  .  .  .  Both 
Elmer  Davis,  director  of  the  Office 
of  War  Information,  and  Henry 
Morgenthau,  Secretary  of  the  Trea¬ 
sury,  warn  newspapers  against  over¬ 
optimism  after  Allied  victories  in 
southern  Europe  and  the  Italian 
surrender.  Both  told  newspapers  of 
the  tremendous  cost  of  the  war,  re¬ 
minding  them  that  the  Allies  were 
nowhere  near  reaching  Berlin  or 
Tokyo.  Davis  urged  newspapers  to 
give  their  readers  the  bad  as  well  as 
the  good  news  of  the  war. 

Mark  Miller,  a  reporter  for  the 
Brownsville  (Texas)  Herald,  made 
an  automobile  trip  from  the  Mexi¬ 
can  border  to  the  Canadian  line 
without  using  gasoline  ration 
stamps.  He  had  obtained  the  neces¬ 
sary  legal  stamps  in  advance  but 
didn’t  use  them.  He  drove  for  six 
days  obtaining  black-market  gas. 
He  did  it  to  expose  the  lax  enforce¬ 
ment  of  the  rationing  program. 

From  Editor  &  Publisher 
September  18,  1943 


I  would  like  to  quote  from  a  May  14, 
1993,  memorandum  from  Dean  Learn¬ 
ing  to  Dr.  Harold  Shaver,  his  successor 
as  director  of  the  School  of  Journalism: 

“I  have  been  particularly  disappoint¬ 
ed  by  what  I  see  in  The  Parthenon  [the 
Marshall  student  newspaper]  on  an  al¬ 
most  daily  basis  for  the  past  many  years. 

I  dread  being  interviewed  by  Parthenon 
reporters  because  I  know  with  near  cer¬ 
tainty  that  whatever  is  printed  is  going 
to  be  riddled  with  errors  —  misquotes, 
lack  of  understanding  of  the  issues, 
poor  writing,  etc.  In  other  words,  I  see  a 
lot  of  sloppy  journalism  daily  in  The 
Parthenon.  I  see  editorials  in  The 
Parthenon  regularly  that  are  poorly  writ¬ 
ten  and  written  before  confronting 
facts.  Now,  if  I  feel  this  way  —  given  my 
background,  understanding  and  support 
for  The  Parthenon  —  can  you  imagine 
how  other  administrators,  faculty  and 
students  must  feel  when  they  are  sub¬ 
jected  to  interviews  by  Parthenon  re¬ 
porters?” 

There  have  been  other  problems,  in¬ 
cluding  accreditation  of  the  School  of 
Journalism.  I  joined  Marshall  Universi¬ 
ty  Aug.  1,  1991.  On  Aug.  16,  1991,  Dr. 
Shaver  wrote  Dr.  Learning,  “I  have  con¬ 
cluded  that  the  W.  Page  Pitt  School  of 
Journalism  will  very  probably  lose  its 
accreditation  when  the  head  of  the  ac¬ 
crediting  team  revisits  the  Marshall 
campus  next  spring.” 

Obviously,  Dr.  Learning  and  Dr. 
Shaver  agree  with  me  and  others  that 
there  are  problems  that  need  to  be 
solved.  It’s  unfortunate  that  we  don’t 
seem  to  be  able  to  address  those  prob¬ 
lems  without  being  accused  of  violating 
the  First  Amendment. 

For  the  record,  let  me  state  that  the 
First  Amendment  has  not  been  violated 
—  and  it  is  not  our  intention  to  do  so. 

I’m  truly  sorry  Dr.  Learning’s  letter 
reflects  so  much  bitterness.  I  can  only 
wish  him  the  best  in  the  continuation 
of  his  professional  career. 

J.  Wade  Qilley 

Gilley  is  president  of  Marshall 
University,  Huntington,  W.Va. 
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Clash  of  Cultures 


Freedom  Forum  study  details  antagonistic  relationship 
between  the  news  media  and  religious  leaders 


by  Mark  Fitzgerald 

JOURNALISTS  AND  RELIGIOUS 
leaders  regard  each  other  with  a  near- 
pathological  mistrust,  according  to  a 
major  new  study  from  the  Freedom  Fo¬ 
rum  First  Amendment  Center. 

“There’s  a  great  chasm  of  misunder¬ 
standing  that  exists  between  those  who 
practice  religion,  who  lead  religion, 
and  those  who  practice  journalism.  It 
leads  to  a  clash  of  alien  cultures,”  said 
John  Siegenthaler,  chairman  of  the 
First  Amendment  Center  at  Vanderbilt 
University  in  Nashville,  Tenn. 

At  the  heart  of  that  mistrust,  the 
study  says,  is  inadequate,  ill-informed 
—  and  sparse  —  reporting  by  news  or¬ 
ganizations  on  religion. 

In  this  poisoned  atmosphere,  re¬ 
porters  and  clerics  approach  each  oth¬ 
er  only  warily  and  then  with  big  chips 
on  their  shoulders. 

“Religious  figures  fear  being  misun¬ 
derstood  and  misrepresented,  journal¬ 
ists  fear  making  mistakes  and  incurring 
religious  wrath,”  write  the  authors  of 
the  study,  Los  Angeles  Times  religion 
writer  John  Dart  and  Jimmy  R.  Allen, 
founder  of  the  American  Christian 
Television  System  and  former  presi¬ 
dent  of  the  17  million-member  South¬ 
ern  Baptist  Convention. 

“The  resulting  apprehensions  inhib¬ 
it  the  free  flow  of  information  and  only 
add  to  the  misunderstanding,”  the  two 
write  in  the  study,  “Bridging  the  Gap: 
Religion  and  the  News  Media.” 

This  tension  persists  even  though 
the  Freedom  Forum  survey  smashes  a 
decade-old  myth  that  journalists  large¬ 
ly  are  non-believers. 

A  1980  survey  of  the  “media  elite” 
based  in  New  York  City  and  Washing¬ 
ton  reported  that  half  of  the  newspeo¬ 
ple  said  they  had  no  religion  —  and 
that  86%  “seldom”  or  “never”  attended 
religious  services. 

However,  the  Freedom  Forum  survey 


“There’s  a  great  chasm  of  misunder¬ 


standing  that  exists  between  those  who 
practice  religion,  who  lead  religion,  and 
those  who  practice  journalism.  It  leads 
to  a  clash  of  alien  cultures.” 

—  John  Siegenthaler,  chairman  of  the 
First  Amendment  Center  at  Vanderbilt 
University 


of  365  responding  editors  and  religion 
writers  came  to  a  different  conclusion. 

For  instance,  three-quarters  of  the 
religion  writers  said  religious  faith  is 
“very  important”  in  their  lives,  and 
72%  of  the  editors  said  religion  is  “im¬ 
portant”  or  “very  important”  in  their 
lives. 

Only  4%  of  religion  writers  and  9% 
of  editors  responded  “none”  to  the 
question,  “What  is  your  current  reli¬ 
gion.”  Most  polls  of  the  general  pub¬ 
lic,  the  survey  notes,  find  about  10% 
say  they  have  no  current  religion. 

The  problem,  Allen  said  at  a  press 
conference,  is  not  that  journalists  are 
irreligious  but  that  American  journal¬ 
ism  has  a  strong  bias  toward  secular¬ 
ization. 

From  reading  a  typical  newspaper. 


Allen  said,  you  would  never  know  that 
more  people  attend  religious  services 
on  a  weekend  than  watch  sports. 

Similarly,  issues  such  as  euthanasia 
and  abortion  are  discussed  at  length  in 
news  stories  with  little  or  no  attention 
paid  to  their  religious  or  ethical  impli¬ 
cations. 

“That  isn’t  irreligious  thinking,  it’s 
just  sorry  journalism,”  Allen  said.  “Ul¬ 
timately,  if  you  are  going  to  cover 
America  well,  you  have  to  cover  the  re¬ 
ligious  dimension  of  [stories].” 

The  study  documents  the  two  con¬ 
trasting  views  of  religion  news  coverage 
held  by  journalists  and  religionists. 

For  example,  by  big  margins  —  70% 
of  Catholic  priests  and  91%  of  conser¬ 
vative  Christians  —  the  clergy  believe 
“most  religion  coverage  today  is  biased 
against  ministers  and  organized  reli¬ 
gion.”  By  contrast,  only  18%  of  jour¬ 
nalists  agree  with  that  assessment. 

Similarly,  fully  three-quarters  of  cler¬ 
ics  believe  that  reporters  editorialize  in 
religion  news  coverage;  less  than  a 
third  of  journalists  believe  that. 

Clergy  and  journalists  did  agree, 
however,  that  news  coverage  of  religion 
is  generally  inadequate,  ill-informed 
and  given  short  shrift  from  overly  skep¬ 
tical  reporters. 

One  big  stumbling  block  to  better 
religious  coverage,  the  study  says,  is  the 
sheer  paucity  of  religion  journalists. 

Of  the  nearly  1,600  daily  newspapers 
in  the  US.,  only  about  50  employ  full¬ 
time  religion  writers.  The  study’s  au¬ 
thors  could  find  only  one  full-time  re¬ 
ligion  reporter  among  television  news 
organizations. 

In  addition  to  urging  the  creation  of 
more  religion  beats,  the  report  suggests 
that  at  least  one  religion-oriented  class 
be  required  of  college  journalism  ma¬ 
jors. 

“It  was  surprising  to  me  to  see  how 
little  religion  or  philosophy  ...  is  on 
your  training  track,”  Allen  said.  BEc?? 
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USA  Weekend  has  a  powerful 
dialogue  with  readers.  When 
we  surveyed  them  about  violence 
on  television,  71,000  fired  off  their 
replies  overnight.  The  results  were 
then  given  to  Congress  for  meetings 
with  TV  executives. 

Response  like  that  is  the  rule  with 
USA  Weekend.  Readers  trust  us  to  give 
them  a  public  voice  about  the  issues 
affecting  their  lives.  That’s  why  we 
received  over  one  million  responses 
from  readers  last  year.  By  phone,  by 
letter,  by  deed,  readers  speak  out,  talk 
back  and  confide  in  USA  Weekend. 
And  it’s  a  relationship  that’s  growing 
stronger  every  year. 

Call  Chuck  Gabrielson,  Executive 
Vice  President,  at  212-715-2148.  Find 
out  how  USA  Weekend  can  help  your 
newspaper  build  compelling  connec¬ 
tions  with  readers... right  now. 
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Reaching  Out  to 
Chicago  Hispanics 

Sun^Times  joins  with  La  Raza,  a  weekly  newspaper,  to  publish 
a  Spanish'language  supplement  to  be  distributed  Sundays 


by  Mark  Fitzgerald 

THE  CHICAGO  SUN-TIMES 
launched  a  Sunday  Spanish-language 
magazine  Sept.  5  in  a  joint  venture 
with  La  Raza,  the  weekly  Chicago 
Spanish-language  newspaper. 

La  Raza  Domingo  is  a  tabloid  maga¬ 
zine  of  local  news  and  features  distrib¬ 
uted  inside  more  than  100,000  copies 
of  the  Sunday  Sun-Times  that  circulate 
in  26  city  and  suburban  ZIP  codes  with 
substantial  Hispanic  populations.  Indi¬ 
vidual  subscribers  anywhere  else  can 
arrange  to  have  La  Raza  Domingo  in¬ 
serted  in  their  Sunday  papers. 

La  Raza  Domingo  is  written  and  de¬ 
signed  by  the  staff  of  La  Raza,  a  two- 
decades-old  tabloid  with  an  audited 
paid  circulation  of  40,000  and  a  total 
market  coverage  product  with  a  distri¬ 
bution  of  180,000. 

La  Raza  editor  Gabriela  Bustamente 
also  edits  La  Raza  Domingo.  With  the 
Sept.  5  launching  of  La  Raza  Domingo, 
the  Sun-Times  beat  rival  Chicago  Tri¬ 
bune  into  the  Spanish-language  mar¬ 
ket  by  at  least  a  few  weeks. 

The  Tribune  has  announced  it  will 
begin  publishing  its  own  weekly  target¬ 
ing  the  Hispanic  market  —  the  free¬ 
standing  and  free-distribution,  mostly 


DONQ^TE  I 


publisher  Sam  S.  McKeel  said.  “It  had 
such  a  long  gestation  period  to  ensure 
that  La  Raza  would  publish,  and  we 
would  distribute,  a  high-quality  publi¬ 
cation.  We  had  this  in  our  plans  long 
before  the  Chicago  Tribune  ever  an¬ 
nounced  Exito.” 

McKeel  said  La  Rasa’s  involvement 
will  be  a  big  advantage. 

“The  reason  I  think  this  will  work  is 
because  this  is  a  well-established,  23- 
year-old  publication  that  is  well-re¬ 


“Here  in  Chicago,  with  a  Hispanic  population 
of  over  a  million,  it  does  not  take  a  genius  to 
realize  that  there  are  gigantic  circulation  growth 
opportunities  within  the  Latino  community.” 


Spanish-language  Exito  —  in  early  au¬ 
tumn.  Executives  at  the  Sun-Times  and 
La  Raza,  however,  said  their  venture 
had  nothing  to  do  with  the  launching 
of  Exito. 

“This  is  something  we  had  under 
way  for  several  months,”  Sun-Times 


ceived  in  the  Spanish-language  com¬ 
munity  and  has  been  successful  on  its 
own  hook.  It’s  not  a  start-up  venture.  It 
brings  its  own  reputation,  it  brings  an 
experience  of  its  own,”  McKeel  said. 

Similarly,  La  Raza  publisher  and 
president  Luis  H.  Rossi  said  the  entry 


of  big  mainstream  papers  such  as  the 
Sun-Times  and  Tribune  into  Chicago’s 
Spanish-language  print  media  will  be  a 
good  thing  for  La  Raza  and  the  entire 
range  of  Hispanic  media. 

“It  is  great  for  the  Spanish  commu¬ 
nity,”  Rossi  said.  “I  look  at  it  as  you’ve 
got  200  extra  salespeople  out  selling 
Hispanic  media. 

“It’s  not  going  to  be  that  [Exito  or  La 
Raza  Domingo]  are  taking  a  piece  of 
the  cake  —  we  are  going  to  have  a  big¬ 
ger  cake  because  they  are  convincing 
advertisers  to  spend  more  on  the 
Spanish  market,”  Rossi  said. 

Rossi  also  said  the  La  Raza  partner¬ 
ship  will  give  the  Sun-Times  more  ac¬ 
cess  to  Hispanic  community  retailers. 

Much  the  same  point  was  made  by 
the  Sun-Times’  vice  president  of  circu¬ 
lation  operations,  Luis  Serpa,  who  was 
involved  in  the  launching  of  the  Miami 
Herald's  El  Nuevo  Herald. 

“Here  in  Chicago,  with  a  Hispanic 
population  of  over  a  million,  it  does 
not  take  a  genius  to  realize  that  there 
are  gigantic  circulation  growth  oppor¬ 
tunities  within  the  Latino  community,” 
he  said. 

La  Raza  editor  Bustamente  said  La 
Raza  Domingo  —  Domingo  means 
Sunday  —  will  have  a  heavy  concen¬ 
tration  of  local  and  international  news 
and  features.  The  newsprint  magazine 
will  make  generous  use  of  color  and 
will  have  a  full-time  staff  of  six  re¬ 
porters,  she  said. 

Unlike  Exito,  which  the  Tribune  said 
may  have  some  English  features.  La 
Raza  Domingo  will  be  completely  in 
Spanish. 

La  Raza  Domingo  will  have  an  ini¬ 
tial  size  of  24  pages  and  an  editorial 
hole  of  more  than  50%,  said  La  Raza 
associate  publisher  Robert  J.  Armband. 

According  to  its  rate  card.  La  Raza 
Domingo  will  have  a  retail  and  classi¬ 
fied  full-page  rate  of  $1,750  and  a  na¬ 
tional  full-page  rate  of  $2,500.  ■ES’P 
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Transition  Continues 

Katharine  Graham  steps  down  as  board  chairman  of 
the  Washington  Post  Co.;  son  assumes  the  title 


by  Debra  Qersh 

ALMOST  30  YEARS  to  the  day  since 
she  took  control,  Katharine  Graham 
continued  the  transition  of  power  from 
one  generation  to  the  next  at  the 
Washington  Post  Co.  when  she  passed 
the  title  of  chairman  of  the  company 
to  her  son,  Donald. 

Donald  Graham,  48,  adds  the  posi¬ 
tion  of  hoard  chairman  to  those  of 
publisher  of  the  paper,  which  he  has 
been  since  1979,  and  chief  executive 
officer  of  the  company,  a  position  he 
assumed  in  1991. 

His  job  as  president  of  the  company 
was  assumed  by  Alan  G.  Spoon,  42, 
who  had  been  executive  vice  president 
and  chief  operating  officer  since  May 
1991. 

The  actions,  none  of  which  were 
unexpected,  were  approved  at  a  recent 
Washington  Post  Co.  board  meeting. 
The  latest  move  has  been  described  as 
largely  ceremonial,  with  the  major 
transition  occurring  in  1991  when 
Donald  Graham  and  Spoon  were  pro¬ 
moted  to  CEO  and  COO,  respectively. 

Katharine  Graham,  76,  will  remain 
chairman  of  a  newly  formed  executive 
committee  of  the  board  of  directors, 
which  will  review  and  advise  the  board 
on  various  actions.  Joining  her  on  the 
executive  committee  are  her  son  and 
Spoon. 

“This  won’t  have  much  practical  ef¬ 
fect  on  the  company,”  said  Mrs.  Gra¬ 
ham  in  a  Post  article.  “Don  and  Alan 
have  been  doing  the  work  of  chief  ex¬ 
ecutive  and  chief  operating  officer,  and 
1  think  they  should  have  the  [addition¬ 
al]  titles.” 

The  Graham  family  legacy  at  the 
Post  began  with  Katharine  Graham’s 
father,  Eugene  Meyer,  who  purchased 
the  paper  at  a  bankruptcy  auction  in 
1933. 

Katharine  Graham,  who  is  currently 
working  on  her  memoirs,  formally  took 
control  as  president  of  the  company 
Sept.  20,  1963,  shortly  after  her  hus¬ 
band,  Philip,  who  had  been  publisher, 
committed  suicide. 

The  Nixon  administration  of  the 
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1970s  gave  the  Post  much  of  the  dis¬ 
tinction  it  gained  under  Katharine 
Graham’s  stewardship. 

In  1971,  the  newspaper  began  publi¬ 
cation  of  top  secret  documents  detail¬ 
ing  U.S.  involvement  in  Vietnam  that 
became  known  as  the  Pentagon  Pa¬ 
pers. 

Although  the  New  York  Times  was 
the  first  to  publish  excerpts  from  the 
documents  —  and  was  under  a  court 
order  not  to  continue  to  do  so, 
Katharine  Graham  decided  that  the 
Post  would  run  the  story,  despite  gov¬ 
ernment  directives  to  the  contrary  and 
a  major  stock  offering  that  was  pend¬ 
ing. 

The  Times  and  the  Post  cases  were 
heard  jointly  by  the  U.S.  Supreme 
Court,  which  issued  its  landmark  deci¬ 
sion  in  favor  of  the  press. 


PROVIDENCE  JOURNAL  CO.,  pub¬ 
lisher  of  Rhode  Island’s  Providence  Jour' 
nal'Bulletin,  plans  to  split  in  two. 

Chairman  and  CEO  Stephen  Ham- 
blett  told  employees  that  Providence 
Journal  Co.  would  continue  to  control 
the  Journal'Bulletin  and  four  television 
stations. 

Colony  Communications,  currently 
one  of  the  company’s  units,  would  con- 


The  Post's  comprehensive  coverage 
of  the  Watergate  scandal,  which  even¬ 
tually  led  to  the  resignation  of  Presi¬ 
dent  Nixon,  gained  it  tremendous  pub¬ 
licity,  especially  after  release  of  the 
movie  All  the  President’s  Men,  which 
chronicled  Post  reporters’  pursuit  of 
the  story. 

In  addition  to  the  journalistic  acco¬ 
lades  bestowed  on  the  newspaper  dur¬ 
ing  her  tenure,  Katharine  Graham 
helped  lead  the  newspaper  company  to 
expansion  and  tremendous  financial 
success. 

Washington  Post  Co.  holdings  now 
include  not  only  its  flagship  paper  in 
the  capital  but  the  Herald  in  Everett, 
Wash.;  Newsweek  magazine;  a  number 
of  broadcast  and  cable  television  sta¬ 
tions;  telecommunications  partner¬ 
ships,  and  other  related  ventures. 


tinue  to  operate  five  TV  stations  that 
are  jointly  owned  with  Kelso  Inc.,  a 
New  York  investment  firm,  and  would 
continue  to  operate  seven  cable  televi¬ 
sion  systems  in  eight  states,  one  of  the 
systems  jointly  owned  with  Copley/ 
Colony,  a  San  Diego-based  cable  com¬ 
pany.  If  accepted  by  the  closely  held 
company’s  board,  the  plan  could  be 
completed  by  early  1994.  lE^P 
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Providence  Journal-Bulletin 
owner  to  divide  assets 


Fine-Tuning 
at  the  IHT 

Financial  Times  of  London  executive  plans  minor  changes  as 
he  takes  top  post  at  U.S. -owned  International  Herald  Tribune 


by  M.L.  Stein 

RICHARD  ARTHUR  FRANCIS  Me- 
Clean,  the  new  CEO  and  publisher  of 
the  International  Herald  Tribune,  be¬ 
lieves  he  has  taken  over  a  healthy 
newspaper  that,  perhaps,  needs  only  a 
little  fine-tuning  to  make  it  even 
healthier. 

The  56-year-old  Englishman,  whose 
previous  job  was  deputy  chief  executive 
and  CEO  of  the  Financial  Times  of 
London,  is  not  even  terribly  worried 
about  the  international  competition 
from  USA  Today,  the  Wall  Street  Jour¬ 
nal,  Time,  Newsweek  or  from  his  for¬ 
mer  newspaper. 

Interviewed  recently  in  his  Paris  of¬ 
fice,  McClean  conceded,  “There  is  a 
lot  of  choice  out  there  but  I  don’t  think 
any  of  them  would  argue  that  the  Tri¬ 
bune  has  the  best  availability  in  its  ac¬ 
cess  to  the  New  York  Times  and  Wash¬ 
ington  Post,”  which  own  the  Herald 
Tribune. 

Begun  in  1887  as  the  European  edi¬ 
tion  of  the  New  York  Herald,  the  IHT 
today  has  a  worldwide  circulation  of 
190,000,  of  which  53,000-plus  is  by  sub¬ 
scription.  Some  13,000  of  the  sub¬ 
scribers  are  in  the  United  States. 

The  urbane  McClean,  who  succeeds 
Lee  Huebner  as  the  Tribune’s  top  exec¬ 
utive,  came  up  entirely  on  the  business 
and  marketing  side.  He  joined  the  Fi¬ 
nancial  Times  advertising  department 
in  1955,  became  its  advertising  director 
and  climbed  from  there. 

He  was  cautious  when  asked  if  he 
would  involve  himself  in  the  editorial 
side  of  the  Tribune. 

“The  relationship  between  the  pub¬ 
lisher  and  editor  means  different 
things  in  the  U.K.  and  America,”  he 
observed.  “At  the  Financial  Times,  you 
were  very  straightforward  in  how  you 
put  forth  ideas  for  the  paper.  The 
American  publisher’s  position  is  very 
different  and  it’s  one  which  I’ve  got  to 


“Newspapers  will  be  around  for  a  long 
time.  The  Tribune  is  a  healthy  engine. 
We  just  have  to  make  sure  that  it’s 
firing  on  all  12  cylinders.” 

—  Richard  McClean 


learn.  I’m  still  feeling  my  way  around 
here.” 

Tribune  editor  John  Vinocur,  who 
declined  to  be  interviewed  for  this  arti¬ 
cle,  was  lauded  by  McClean  as  an  “out¬ 
standing  editor,  who  has  put  together 
an  outstandingly  edited  paper.  When 
you  finish  reading  the  Tribune,  you 
have  a  real  feeling  for  what  is  going  on 
in  the  world.” 

McClean  added,  however,  that  he 
has  a  number  of  ideas  for  the  Tribune, 
which  include  “taking  a  very  active  in¬ 
terest  in  how  the  paper  is  put  together 
and  the  lines  that  it  takes.” 

One  of  the  lines,  he  indicated,  will 
be  an  expansion  of  the  IHT’s  financial 
news  section.  Shortly  after  he  took 
over,  the  Tribune  ran  a  big  takeout  on 
japan’s  place  in  the  world  economic 
picture.  U.S.  economic  news  also  will 
be  increased,  McClean  predicted. 

“If  I’m  an  international  business¬ 
man,  I  would  want  to  know  how  the 


world’s  largest  economy  is  working,”  he 
said.  “What  happens  in  the  States  mat¬ 
ters  tremendously  to  Tribune  readers. 
It  creates  a  ripple  effect  felt  all  over  the 
world.” 

Overall,  McClean  said,  he  does  not 
believe  the  Tribune  requires  any  “radi¬ 
cal”  changes  but  “like  everybody  else, 
we  have  to  look  at  our  cost  base.  Dis¬ 
tribution  costs  and  newsprint  are  very 
high”  in  the  face  of  declining  advertis¬ 
ing. 

Besides  Paris,  the  Tribune  has  prin¬ 
cipal  offices  in  New  York;  London; 
Tokyo;  Frankfurt,  Germany;  Hong 
Kong;  Singapore,  and  at  four  other  lo¬ 
cations.  There  are  IHT  facsimile  press¬ 
es  in  Paris;  London;  Marseille,  France; 
Zurich,  Switzerland;  The  Hague,The 
Netherlands;  Hong  Kong;  Singapore; 
New  York;  Rome;  Tokyo,  and  Frankfurt. 

Distribution  covers  164  countries. 
The  Tribune’s  promotion  describes  the 
paper  as  appealing  to  the  “global  elite 
in  the  worlds  of  business,  finance  and 
government.” 

In  several  countries,  the  Tribune, 
which  has  a  relatively  small  advertising 
base,  posts  a  newsstand  price  of  nearly 
$2,  a  sum  McClean  defends  as  suitable 
for  a  “quality  newspaper.” 

Noting  that  USA  Today  and  other 
international  newspapers  charge 
roughly  the  same  amount,  he  com¬ 
mented,  “1  assume  this  is  the  pricing 
policy  of  all  of  us  —  that  we  should  be 
slightly  more  expensive  than  the  local 
product,  given  our  high  distribution 
expense.  However,  there  is  a  level 
above  which  the  public  won’t  pay.” 

McClean  said  newspapers  also  must 
be  aware  that  they  are  vying  for  the 
buyer’s  limited  reading  time. 

McClean  is  upbeat  about  the  future 
of  the  Tribune  and  newspapers  “News¬ 
papers  will  be  around  for  a  long  time,” 
he  said.  “The  Tribune  is  a  healthy  en¬ 
gine.  We  just  have  to  make  sure  that 
it’s  firing  on  all  12  cylinders.”  BEc?? 
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Newspaper 

Apologizes 

California  daily  says  it  made  an  error  of  judgment  when  it 
prominently  played  up  the  1974  child-molestation  conviction 
of  a  former  teacher  found  murdered  in  his  home  last  month 


by  M.L.  Stein 

A  61'YEAR'OLD  man  is  murdered, 
stabbed  to  death  in  his  home. 

Nearly  20  years  ago,  as  a  respected 
high  school  teacher,  he  was  convicted 
of  sexually  molesting  two  male  stu¬ 
dents  and  sentenced  to  six  months  in 
jail.  How  should  his  past  be  played  in  a 
news  story  of  the  slaying? 

The  Daily  Pilot,  which  covers  the 
Orange  County,  Calif.,  coastal  area, 
grappled  with  this  question  and  decid¬ 
ed  it  had  made  a  grave  mistake. 

The  headline  on  its  Aug.  13  story 
said,  “Convicted  child  molester  found 
slain.”  The  lead  said,  “A  61-year-old 
man  who  was  found  stabbed  to  death 
in  his  home  Wednesday  has  been  iden¬ 
tified  as  the  former  Corona  del  Mar 
high  school  teacher  convicted  of  mo¬ 
lesting  two  of  his  students  in  1974.” 

In  the  sixth  paragraph,  the  past  of 
the  victim,  Alan  Schwalbe,  was  picked 
up  and  detailed  for  another  seven 
paragraphs.  It  was  noted  that  Schwalbe 
denied  the  charges  at  the  time. 

The  story  brought  a  storm  of  protest 
from  relatives  and  friends  of  the  well- 
to-do  property  owner. 

Laura  Schwalbe,  one  of  Schwalbe’s 
five  children,  phoned  the  paper  to 
complain  that  her  father’s  life  amount¬ 
ed  to  much  more  than  his  criminal 
conviction. 

As  reported  by  the  Daily  Pilot,  she 
added,  “This  is  sensationalism  at  its 
worst.  It’s  tabloid  stuff  like  some  paper 
in  London.  He  was  a  good  man  and 
deserved  much  better  than  this.  This 
really  hurt .  ” 

Costa  Mesa  Councilman  Joe  Erick¬ 
son,  a  self-described  friend  of 
Schwalbe,  accused  the  paper  in  a  letter 
of  exploiting  a  “juicy  story  even  after 
the  passage  of  time.” 

The  Pilot,  Erickson  continued,  “did 


not  speak  of  Alan’s  many  years  of  ser¬ 
vice  to  his  community.  He  volunteered 
to  deliver  lunches  to  housebound  se¬ 
nior  citizens,  served  meals  to  homeless 
people,  arranged  for  jobs  for  prison  in¬ 
mates  upon  their  release  .  . .  served  the 
Orange  County  Fair  Housing  Council 
and  cared  for  AIDS  patients  in  his 
home.” 

Although  the  jail  sentence  cost 
Schwalbe  his  wife,  his  job  and  most  of 
his  friends,  “he  continued  to  protest 
his  innocence  to  the  day  he  died,”  the 
letter  said.  However,  even  if  guilty, 


and  was  approximately  the  same 
length. 

Marble  recalled,  however,  that  the 
reporter  who  wrote  the  story  had  tried 
to  talk  to  Laura  Schwalbe  at  the  mur¬ 
der  scene  but  was  refused.  Pressed  by  a 
deadline,  the  reporter  turned  to  the 
newspaper’s  library  where  the  file  on 
Schwalbe  “began  and  ended  with  the 
child-molestation  case.” 

Subsequently,  the  paper  learned 
that  Schwalbe  had  been  a  respected 
member  of  the  gay  community,  an  ac¬ 
tivist  who  had  marched  for  gay  rights 


.  .  after  listening  to  a  murder  victim^s  daughter 
and  staring  down  at  the  huge  headline  that  had 
dredged  up  an  event  that  had  lost  any  semblance  of 
news  value,  I  realized  it  was  possible  to  be  accurate 
and  inaccurate  all  at  once.” 


Schwalbe  had  paid  his  debt  to  society, 
Erickson  contended. 

The  protests  did  not  go  unheeded. 

In  its  Aug.  14-15  weekend  edition, 
the  Pilot  carried  a  front-page  “Apolo¬ 
gy”  box  by  editor  William  S.  Lobdell, 
who  called  the  previous  day’s  story 
“one-dimensional  and  distorted.” 

“He  was  a  murder  victim  and  we  fo¬ 
cused  almost  entirely  on  a  19-year-old 
conviction,”  the  editor  added.  “The 
treatment  we  gave  the  article  —  in¬ 
cluding  its  headline  and  placement  — 
represented  an  error  in  judgment.  He 
deserved  better.  Our  readers  deserved 
better.” 

Next  to  the  apology  was  a  column  by 
managing  editor  Steve  Marble,  who 
conceded  that  “it  was  unfair  to  portray 
[Schwalbe]  as  a  child  molester  and 
leave  it  at  that.”  The  column  appeared 
in  the  same  spot  as  the  murder  story 


and  a  worker  in  Democratic  politics. 
He  had  helped  establish  a  chapter  of  a 
veterans’  group  for  gays  and  lesbians. 

In  judging  the  murder  story.  Marble 
concluded,  “The  article,  of  course,  was 
accurate.  It  was  factual.  It  was  a  neat 
synopsis  of  a  very  miserable  point  in 
Schwalbe’s  life. 

“But  in  the  cold  light  of  the  morn¬ 
ing,  after  listening  to  a  murder  victim’s 
daughter  and  staring  down  at  the  huge 
headline  that  had  dredged  up  an  event 
that  had  lost  any  semblance  of  news 
value,  1  realized  it  was  possible  to  be 
accurate  and  inaccurate  all  at  once.” 

Marble,  a  15-year  newspaperman, 
said,  “This  is  a  lesson  we  have  to  re¬ 
learn.  The  situation  keeps  coming 
back.  We  should  not  have  let  a  20-year- 
old  conviction  become  the  whole  story. 
We  should  have  tried  harder  to  get 
more  background  on  the  man.” 
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OwneiAip  Changes 


The  Journal  Register  Co.,  Trenton, 
N.J.,  has  agreed  to  purchase  the  29,573- 
circulation  Norristown,  Pa.,  Times 
Herald. 

The  transaction  is  expected  to  be 
closed  by  October. 

The  paper  has  been  published  since 
1799  and  has  been  owned  by  the 
Strassburger  family  since  1927.  It  is 
published  by  Norristown  Herald  Inc. 

The  property  will  be  Journal  Regis¬ 
ter’s  14th  daily.  In  Pennsylvania,  the 
company  owns  three  other  daily  papers 
as  well  as  two  weekly  newspaper 
groups. 

Cox  Arizona  Publications  has  complet¬ 
ed  its  purchase  of  the  Scottsdale 
Progress  from  Cowles  Media  Co.  of 
Minneapolis.  The  paper  now  will  be 
called  the  Scottsdale  Progress  Tri> 
bone. 

Cowles  had  owned  the  paper  since 

1987. 

Terms  of  the  acquisition  were  not 
disclosed. 

Fifty-seven  Cowles  employees  are  re¬ 
maining  with  the  newspaper,  according 
to  Cox,  which  owns  four  other  papers 
in  the  Phoenix  area. 

Cowles  retains  ownership  of  the 
printing  plant  and  equipment  and 
plans  to  sell  them  separately.  The 
transaction  will  have  virtually  no  net 
effect  on  Cowles’  earnings,  the  compa¬ 
ny  said. 

Dirks,  Van  Essen  &  Associates  of 
Birmingham,  Mich.,  represented 
Cowles  in  the  transaction. 

Woodward  Communications  Inc., 
Dubuque,  Iowa,  has  agreed  to  purchase 
two  publications  from  Stoughton 
(Wis.)  Newspapers  Inc.,  the  weekly 
Courier  Hub,  which  has  been  pub¬ 
lished  since  the  1870s,  and  the  free-dis- 
tribution  Star  Shopper. 

Woodward  plans  to  acquire  the  pub¬ 
lications  and  related  assets  from  own¬ 
ers  Richard  and  Dianne  Anderson  and 
John  and  Mary  Pat  Lebeck,  who  have 
owned  the  papers  since  1979. 

Nackey  S.  Loeb,  publisher  of  the 
Union  Leader  and  Neu)  Hampshire 
Sunday  News,  both  in  Manchester,  has 
purchased  four  New  Hampshire  week¬ 
lies  from  George  and  Adele  “Dee” 
Little. 

They  are  the  Goffslown  Nows, 


the  Rockingham  County  edition  of  the 
Nows,  the  Redford-Merrimack  Bul- 
lolln  and  the  Suncook-Hooksett 
Bannor.  Their  combined  circulation 
is  approximately  17,000. 

Loeb  said  the  papers  will  operate  as 
Neighborhood  Publications  Inc.  and 
will  be  run  independently  of  the 
Union  Leader  Corp.,  which  publishes 
the  Manchester  papers. 

Larry  Grimes,  president  of  W.B. 
Grimes  &.  Co.,  handled  the  sale. 

The  TImos  Sontinol  in  Zionsville, 
Ind.,  has  been  purchased  by  Jay  and 
Paula  Endress  of  Leavenworth,  Kan., 
from  Cline  Publishing  Co.  Inc. 

The  3,132-circulation  weekly,  pub¬ 
lished  in  metropolitan  Indianapolis, 
was  started  in  1860. 

Bolitho-Cribb  &  Associates  of  Palm 
Beach,  Fla.,  and  Bozeman,  Mont., 
handled  the  sale. 

DAK  Publishing  Co.  of  Sturgis,  S.D., 
which  has  been  operating  in  receiver¬ 
ship  under  Gene  Chamberlin,  has 
been  sold  to  Dickson  Media  Inc., 
Charlottesville,  Va. 

The  company  owns  a  printing  oper¬ 
ation  in  Sturgis  as  well  as  several  week¬ 
lies  and  shoppers  in  North  Dakota, 
South  Dakota  and  Montana.  Its  publi¬ 
cations  include  the  TrI-Slale  Live¬ 
stock  News;  the  Adams  County 
Record,  Hettinger,  N.D.;  the  Cava¬ 
lier  County  Republican,  Langdon, 
N.D.;  the  Dunn  County  Herald, 
Killdeer,  N.D.;  the  Emmons  County 
Record,  Linton,  N.D.;  the  Bowman, 
N.D.,  Finder;  the  Bowman  County 
Pioneer,  Bowman,  N.D.;  the  Het¬ 
tinger  County  Herald  and  Slope 
Messenger,  New  England,  N.D.;  the 
Mott,  N.D.,  Pioneer  Press  and 
Sunbeam;  the  Lemmon  (S.D.) 
Leader;  and  the  Fallon  County 
Times,  Baker,  Mont. 

Bolitho-Cribb  &  Associates  of  Palm 
Beach,  Fla.,  and  Bozeman,  Mont., 
handled  the  sale. 

Dickson  Media  of  Charlottesville,  Va., 
has  entered  into  an  agreement  with 
T/SF  Communications  Corp.  of  Tulsa, 
Okla.,  to  purchase  T/SF’s  Shopper’s 
Guide  Inc.  of  Pennsauken,  N.J.,  and 
Marks-Roiland  Communications  Inc. 
of  Jericho,  N.Y. 

The  closing  of  the  sale  is  subject  to 


various  conditions,  including  the  exe¬ 
cution  of  a  definitive  agreement,  final 
due  diligence  by  Dickson  and  approval 
by  the  board  of  directors  and  some 
creditors  of  T/SF. 

Dickson  agreed  to  pay  $8  million  in 
cash  at  closing  for  the  net  assets  of  the 
two  operations  and  $5  million  payable 
over  five  years  for  a  non-compete 
agreement  with  T/SF. 

Shopper’s  Guide  and  Marks-Roiland 
distribute  free  weekly  papers  to  ap¬ 
proximately  850,000  homes  in  south¬ 
ern  New  Jersey  and  Long  Island,  N.Y., 
and  have  commercial  printing  opera¬ 
tions. 

T/SF  is  a  72%-owned  subsidiary  of 
Tribune/Swab-Fox  Cos.  Inc.  Tribune/ 
Swab-Fox  said  the  sale  of  T/SF’s  shop¬ 
pers  would  result  in  a  financial  state¬ 
ment  loss  of  approximately  $5  million 
in  the  third  quarter,  according  to 
Bolitho-Cribb  &  Associates  of  Palm 
Beach,  Fla.,  and  Bozeman,  Mont., 
which  handled  the  sale. 

Troy  (Ala.)  Publications  Inc.,  publish¬ 
ers  of  the  daily  Troy  Messenger,  has 
purchased  the  assets  of  Troy  Progress 
Inc.,  publishers  of  the  Troy  Pro¬ 
gress,  from  owner  Don  Herring. 

The  purchase  was  finalized  June  7 
and  handled  by  Jim  Hall  Media  Ser¬ 
vices  of  Troy. 

Rick  Reynolds,  president  of  Troy 
Publications,  assumes  responsibility  for 
both  publications. 

Troy  Publications  parent  Boone 
Newspapers  Inc.  owns  daily  and  weekly 
papers  in  eight  states. 

Clarence  and  Joanne  Zaitz  have  sold 
their  weekly  Rogue  River  (Ore.) 
Press  to  Tom  and  Cat  Mauldin  of 
Willows,  Calif. 

The  Zaitzes  owned  the  paper  for 
three  years. 

Previously,  Clarence  Zaitz  was  a 
sales  executive  with  Reuters  and  vice 
president  of  newspaper  sales  for  Unit¬ 
ed  Press  International. 

After  117  years  of  family  ownership, 
the  Harrison  (Ark.)  Dally  TImos 

has  been  sold  to  American  Publishing 
Co.  of  West  Frankfort,  Ill.,  which  owns 
four  other  Arkansas  papers. 

Terms  were  not  disclosed. 

J.E.  Dunlap  Jr.  has  been  president 
and  publisher  of  the  paper.  Marketing 
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director  D.  Jeff  Christenson,  who  is 
Dunlap’s  son-in-law,  now  takes  over  as 
publisher. 

The  transaction  also  included  the 
Times  Mid'Week,  Boone  County 
Headlight  newspapers  and  a  commer¬ 
cial  printing  plant  in  Harrison. 

At  the  same  time,  American  Pub¬ 
lishing  acquired  the  weekly  Newton 
County  Times  of  Jasper,  Ark.,  which 
had  been  co-owned  and  published  by 
Dunlap  and  Jim  Tilly,  publisher  of  the 
Marshall  (Ark.)  Mountain  Wave. 

American  Publishing  now  owns  86 
dailies  and  130  weekly  publications. 

Dow  Jones  &  Co.  Inc.  subsidiary  Ott- 
away  Newspapers  Inc.  said  it  has 
agreed  in  principle  to  sell  the  Chopei 
Hiii  (N.C.)  News,  a  25,000-circula¬ 
tion  free-distribution  weekly,  to  News 
and  Observer  Publishing  Co.,  Raleigh, 
N.C. 

The  sale  price  was  not  disclosed. 

News  and  Observer  president  Frank 
A.  Daniels  Jr.  said  the  paper  would  be 
published  twice  a  week  instead  of 
three  times  a  week. 

Ottaway  had  owned  the  paper  since 
January  1988. 

Thomson  Newspapers  of  Toronto  said 
it  had  sold  the  4,500-circulation  Or¬ 
ange  Pork  (Fla.)  Clay  Today,  a 

companion  shopper  publication  and  a 
commercial  printing  operation  to  Add 
Inc.,  a  subsidiary  of  Journal  Communi¬ 
cations,  Milwaukee. 

Terms  were  not  disclosed. 

Add  Inc.  publishes  shoppers,  weekly 
papers  and  specialty  publications  in  10 
states  and  operates  seven  printing 
plants. 

The  parent  Journal  Communica¬ 
tions  publishes  Milwaukee’s  two  daily 
papers  and  owns  broadcast,  telecom¬ 
munications  and  commercial  printing 
businesses. 

Thomson  now  publishes  109  papers 
in  the  United  States  with  combined 
daily  circulation  of  2.3  million. 

Dirks,  Van  Essen  &  Associates, 
Birmingham,  Mich.,  represented 
Thomson  in  the  transaction. 

The  weekly  Georgulewn  (Ky.) 
Graphic  and  Geergelewn  News 

have  been  sold  to  Georgetown  News¬ 
papers  Inc.  The  papers  will  merge  to 
form  the  semiweekly  Georgetown 
News-Graphic. 

Doug  Smith  was  the  owner  and  pub¬ 
lisher  of  the  43-year-old  Graphic  for 
eight  years. 

Robert  Scott  founded  the  News  in 
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January;  he  retains  the  title  of  publish¬ 
er  and  now  is  part  owner  of  George¬ 
town  Newspapers  with  the  Lancaster 
family  of  Gadsden,  Ala. 

Bushelman  &.  Associates  of  Flo¬ 
rence,  Ky.,  handled  the  sale. 

Ellis  Publishing  Co.,  publishers  of  the 
3,850-circulation  weekly  Havelock 
(N.C.)  News  and  13,000-circulation 
free-distribution  Cherry  Point,  N.C., 
Windsock  and  the  11,000-circulation 
free  monthly  real  estate  paper  Spot¬ 
light,  has  been  sold  by  Edward  and 
Carol  Ellis  to  E.A.  Mace  and  Associ¬ 
ates. 

Bolitho-Cribb  &  Associates  of  Palm 
Beach,  Fla.,  and  Bozeman,  Mont., 
handled  the  sale. 


DOG  BITES  MAN  isn’t  news,  right? 

Not  necessarily,  according  to  the 
Spokesman-Review  in  Spokane,  Wash. 

The  newspaper  has  gone  to  court  to 
force  the  local  police  department  to  re¬ 
lease  its  K-9  “use  of  force”  records  in 
the  wake  of  reports  that  its  dogs  might 
be  doing  their  job  too  enthusiastically. 

A  Seattle  woman  is  suing  the  city, 
claiming  she  was  “viciously  attacked” 
by  a  police  dog,  which  bit  her  repeat¬ 
edly  without  provocation. 

In  another  case  reported  by  the 
Spokesman-Review,  a  police  canine  bit 
a  business  owner  responding  to  a  bur¬ 
glar  alarm  at  his  place  in  the  company 
of  officers.  Also,  a  sleeping  transient 
was  bitten  by  a  police  dog  during  a 
search  of  a  burglar  —  and  two  police 
officers  were  attacked  by  their  dogs. 

One  Spokesman-Review  story  said 
more  than  80  criminal  suspects  have 
been  bitten  by  police  dogs  since  the  K- 
9  unit  was  formed  in  1988.  Injuries 
ranged  from  nips  that  did  not  break 
the  skin  to  bites  that  required  stitches. 

The  paper  said  Spokane  police  dogs 
bit  someone  23%  of  the  times  that 
they  were  used  in  arrests,  compared 
with  a  16%  rate  for  the  Seattle  Police 
Department’s  K-9  unit  and  15%  for  the 
Spokane  County  Sheriff’s  Department. 

The  newspaper  reported  that  other 
police  dog  handlers  in  the  state  of 
Washington  expressed  concern  that 
the  Spokane  police  dogs  sre  vicious 
and  out  of  control. 

Spokesman-Review  managing  editor 


Stauffer  Communications  Inc.,  Tope¬ 
ka,  Kan.,  has  purchased  the  assets  of 
the  Fort  Osage  Publishing  Co.,  pub¬ 
lishers  of  the  weekly  Buckner,  Mo., 

Villagar. 

Fort  Osage  Publishing  was  owned  by 
Jeff  Schrag  and  Joy  Neasham  of  Buck¬ 
ner.  Schrag  continues  as  editor  of  the 
paper  and  other  weeklies  owned  by 
Stauffer.  Neasham  retires  from  the 
business. 

John  van  der  Linden  of  Spirit  Lake, 
Iowa,  handled  the  transaction. 

Eagle  Newspapers  of  Baldwinsville, 
N.Y.,  has  purchased  the  2,500-circula¬ 
tion  Canaslota  (N.Y.)  Bee-Jevrnal 

from  Ronald  Ellis  of  Ellis  Newspapers 
Inc. 


Chris  Peck  said  that  when  the  paper 
asked  for  K-9  records,  it  received  doc¬ 
uments  with  so  many  blackouts  of 
names  that  the  records  were  virtually 
useless. 

“They  deleted  the  names  of  the  offi¬ 
cers,  the  victims  and  even  the  names 
of  the  dogs,”  Peck  said.  “It  reached  the 
point  of  absurdity.  Who  did  they  think 
was  going  to  read  the  dogs’  names  — 
their  families?” 

Duane  Swinton,  an  attorney  for  the 
Cowles  Publishing  Co.,  the  Spokes¬ 
man-Review’s  parent  firm,  has  argued 
that  the  K-9  files  are  public  records 
and  should  be  released. 

Assistant  City  Attorney  Rocco 
Treppedi  replied  that  making  the 


More  legal  news  appears  on  Page  36. 


records  public  would  hamper  effective 
law  enforcement. 

Superior  Court  Judge  Larry  Kristian- 
son  agreed  that  the  records  were  pub¬ 
lic  and  ordered  the  police  to  release 
unedited  reports. 

The  state  Court  of  Appeals  upheld 
Kristianson,  ruling  that  the  requested 
files  are  administrative  in  nature  and 
should  not  be  deemed  “investigative 
documents.” 

The  city  has  appealed  to  the  Wash¬ 
ington  Supreme  Court. 

Meanwhile,  the  Spokesman-Review’s 
plan  for  a  full  story  on  the  situation  is 
on  hold.  K^P 
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Newspaper  seeks  police 
dog'bite  records 


THE  LEAPING  EDGE 

by  Michael  Conniff 

Let’s  make  a  deal 


w 

WW  hat  is  the  deal  with  news¬ 
papers  when  it  comes  to  interactive 
services? 

Somewhere  out  there  in  hinterland 
and  heartland,  there  is  money  chang¬ 
ing  hands  that  began  with  a  traditional 
display  ad  in  a  newspaper.  That  is  the 
way  it  has  always  been  in  the  newspa¬ 
per  business  —  but  that  is  not  the  way 
it  is  going  to  stay. 

Newspaper  publishers  need  to 
change  their  emphasis  from  the  inher¬ 
ent  passivity  of  pure  print  to  a  multi- 
media  transactional  model  —  a  new 
life  form  based  on  the  idea  that  it  pays 
to  be  part  of  the  deal  between  advertis¬ 
er  and  consumer. 

In  this  inchoate  new  world,  display 
advertising  is  not  the  end  of  the  story 
but  only  the  beginning  because  elec¬ 
tronic  media  cry  out  for  the  consum¬ 
mation  of  the  transaction. 

If  newspaper  publishers  are  unwill¬ 
ing  or  unable  to  play  that  role,  then 
plenty  of  other  companies,  large  and 
small,  will  be  more  than  happy  to 
take  their  piece  of  the  action  all  the 
way  to  the  bank. 

A  deceptively  simple  service  called 
MovieFone  has  emerged  as  an  example 
of  a  free  advertiser-supported  audiotex 
service  that  has  opened  the  door  for 
newspapers  to  transactions,  database 
marketing  and  even  the  promised  land 
of  Interactive  Television  (ITV). 

In  three  years,  MovieFone  has 
grown  to  become  “the  nation’s 
largest  interactive  telephone  service, 
processing  over  800,000  calls  per  week 
in  10  major  cities”  —  with  newspaper 
publishers  as  the  key  print/audiotex 
multimedia  provider.  Current  markets 


Conniff  is  president  of  Interactive  Sports 
Inc.  He  can  be  reached  by  phone  at 
(802)  860'I4I  I  or  via  fax  at  (802) 
862-4699. 


are  Boston,  Chicago,  Dallas,  Denver, 
Los  Angeles,  Miami,  New  York,  Phila¬ 
delphia,  San  Diego  and  San  Francisco. 
The  company  has  immediate  plans  to 
expand  to  15  additional  markets,  in¬ 
cluding  Atlanta,  Detroit,  Houston  and 
Washington. 

When  MovieFone  users  dial  777- 
FILM,  they  are  connected  to  an  audio¬ 
tex  service  that  begins  with  an  un¬ 
avoidable  20-second  advertisement, 
usually  a  movie-related  ad. 

From  a  voice  menu,  they  select  in¬ 
formation  on  the  movie  they  want  to 
see,  and  then  callers  can  reserve  a 
place  at  a  given  time  at  a  given  movie 
theater. 

MovieFone’s  TaleTicket  transaction¬ 
al  feature  allows  callers  to  enter  a  cred¬ 
it  card  number  and  purchase  tickets  in 
advance,  thereby  allowing  them  to  skip 
the  line  at  the  theater  and  to  pick  up 
their  tickets  at  a  special  Automated 
Teller  Machine  (ATM)  installed  in  the 
theater  lobby. 

Published  annual  revenue  estimates 
of  the  movie  service  are  in  the  $10  mil¬ 
lion  range  and  a  whopping  83%  of 
callers  use  the  service  just  to  find  out 
the  movies  available,  the  traditional 
province  of  newspapers. 

1^1  on-movie  advertisers  also  want 
in  on  the  service.  A  call  made  to  777- 
FILM  in  New  York  produced  audiotex 
ads  for  the  “Hot  97”  radio  station  and 
New  York  magazine. 

Los  Angeles,  of  course,  is  the  key 
movie  market:  Hollywood  may  be  a 
state  of  mind,  but  it  is  also  resident  in 
LA-LA-Land. 

For  MovieFone  to  succeed,  it  first 
had  to  convince  the  dominant  newspa¬ 
per  in  that  market,  the  Los  Angeles 
Times ,  that  it  had  no  intention  of  eat¬ 
ing  the  newspaper’s  lunch. 

Perhaps  the  most  revealing  aspect  of 
the  MovieFone/Times  relationship  is 


that  it  did  not  happen  overnight.  Ac¬ 
cording  to  MovieFone’s  Andrew  Jarec- 
ki,  managing  director  of  teleservices 
for  the  Falconwood  Group,  the  news¬ 
paper  was  not  sure  if  his  company  was 
a  compatriot  or  competitor. 

“In  the  beginning,  our  relationship 
with  the  Los  Angeles  Times  was  not 
terrific,”  Jarecki  said,  “but  we  kept  ask¬ 
ing  why  we  can’t  move  forward  and 
find  a  road  together.” 

he  need  in  the  marketplace  was 
clearly  there,  as  any  moviegoer  who 
has  stood  in  those  lines  that  stretch 
into  eternity  well  knows.  Even  the 
most  reliable  movie  advertisement  in 
the  most  prestigious  newspaper  runs 
with  the  caveat:  “Showtimes  may 
change  without  notice.”  If  ever  there 
was  a  void  that  an  audiotex  service 
could  fill,  this  was  it. 

To  meet  the  need,  MovieFone  began 
life  strictly  as  an  advertiser-supported 
audiotex  movie  information  service. 

When  transactional  capability  was 
added,  the  Times  began  to  soften  its 
stand,  according  to  Jarecki,  because 
newspapers  are  clearly  not  in  the  elec¬ 
tronic  ticketing  business  —  not  yet. 

MovieFone  brought  its  existing  rela¬ 
tionships  with  major  movie  theater 
chains  such  as  Loews  and  Cineplex 
Odeon  to  the  table,  while  the  Times 
agreed  to  contribute  promotional  space 
in  the  newspaper  in  exchange  for  the 
right  to  exclusivity  and  the  MovieFone 
“brand,”  which  is  now  marketed  as  the 
Los  Angeles  Times  MovieFone  service. 

Like  the  Times,  the  Denver  Post  has 
already  agreed  to  the  same  kind  of 
branded  approach  in  its  market. 

“It  took  a  long  time  for  us  to  evolve 
in  a  way  that  would  benefit  both  of  us,” 
said  Donna  Freed,  group  advertising 
manager  at  the  Times.  “We’re  two  very 
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Distributor  finds 
niche  on  road 
less  traveled 

Media  Masters  delivers  newspapers  to 
small  stores  in  ethnic  and  high^crime  areas 


distributor  on  the  U.S.  mainland.  It 
carries  over  200  newspaper  titles  and 
recently  expanded  into  magazines. 

Annual  revenues  now  exceed  $10 
million,  Orlacchio  said.  Since  an  ad¬ 
vertisement  six  months  ago,  its  cus¬ 
tomer  list  has  grown  by  20%  to  6,000 
retail  vendors. 

“We  provided  a  unique  service  in 
those  days,”  Orlacchio  said  of  the  start¬ 
up.  “We  kind  of  discovered  a  niche  in 
the  market  that  was  not  being  ser¬ 
viced.” 

At  the  time,  he  said,  metro  news¬ 
papers  avoided  high-crime  areas, 
where  small  grocery  stores  and  bodegas 
operated  off  the  main  newspaper  deliv¬ 


by  Nicole  Schiavi 

TO  GO  BOLDLY  where  no  distribu¬ 
tor  has  gone  before  —  with  news¬ 
papers  —  is  what  Media  Masters  Dis¬ 
tributors  is  all  about. 

“Basically  we  deliver  to  every  store 
that  no  one  else  wants  to,”  said 
Michael  Pouchie,  executive  vice  presi¬ 
dent  of  the  New  York-based  newspaper 
and  magazine  distributor.  “We  service 
the  little  guy.” 

With  offices  in  New  York  City,  New 
Jersey  and  Connecticut,  Media  Mas¬ 
ters  runs  approximately  95  delivery 
routes,  many  into  high-crime  areas  and 
ethnic  neighborhoods,  and  also  ser¬ 
vices  Florida,  Massachusetts,  Ohio, 
Pennsylvania  and  Rhode  Island. 

The  company  buys  200  different 
newspaper  titles  and  resells  copies  to 
thousands  of  bodegas  and  small  gro¬ 
ceries. 

From  a  Queens,  N.Y.,  warehouse. 
Media  Masters  takes  newspapers  and 
magazines  to  such  underserviced  areas 
as  the  South  Bronx  and  Harlem  and 
ethnic  communities  in  and  around 
New  York. 

Media  Masters  specializes  in  small 
delis,  candy  stores  and  bodegas  where 
it  may  drop  as  few  as  four  or  five  news¬ 
paper  titles  per  stop. 

Though  such  stops  do  not  seem  eco¬ 
nomically  feasible,  combine  a  few 
thousand  together  and  the  numbers 
add  up  to  revenue  for  Media  Masters 
and  more  circulation  revenue  and  fig¬ 
ures  for  publishers. 

The  business  has  come  a  long  way 

Schiavi,  a  senior  journalism  student  at 
Oral  Roberts  University  in  Tulsa, 

Okla. ,  tvos  a  summer  intern  at  E&P. 


Media  Masters’  staging  area. 


since  its  first  route  in  1978.  President 
Anthony  Orlacchio  started  out  picking 
up  500  copies  of  the  daily  El  Vocero  de 
Puerto  Rico  at  the  airport  and  deliver¬ 
ing  them  throughout  New  York  City. 

“They  created  the  routes.  We  didn’t,” 
said  Jim  Crowder,  El  Vocero’s  circula¬ 


ery  routes. 

He  attributed  the  company’s  success 
to  its  ability  to  service  ethnic  readers. 
That  means,  for  example,  that  all  30 
employees  and  drivers  in  the  New  York 
office  speak  at  least  two  languages. 

Media  Masters  tries  to  profile  a 
store’s  clientele  so  it  can  recommend 
which  of  its  stable  of  international  and 
ethnic  newspapers  and  magazines  will 
sell  best.  Six  full-time  salesmen  re¬ 
search  ways  to  fill  voids  and  increase 
sales  for  customers  —  and  Media  Mas¬ 
ters. 

“We  sell  and  market  products,”  Or¬ 
lacchio  said.  “Distribution  happens  to 
be  the  way  we  do  it.” 

Other  clients  seem  pleased  as  well, 
including  New  York  Newsday,  which 
has  used  Media  Masters  for  four  years. 

“They  have  been  very  helpful  in  in¬ 
troducing  us  to  small  bodegas  that  sell 
100  papers  or  less,”  said  Newsday 
spokeswoman  Diane  McNulty. 

Most  clients  use  Media  Masters  as  a 
secondary  distributor,  meaning  it  han¬ 
dles  a  small  portion  of  their  distribu¬ 


“They  have  been  very  helpful  in  introducing  us  to 
small  bodegas  that  sell  100  papers  or  less,”  said 
Newsday  spokeswoman  Diane  McNulty. 


tion  vice  president.  “They  operate  an 
efficient  distribution  company.  I  know 
of  no  other  that  does  distribution  as 
well.” 

Building  on  the  El  Vocero  account. 
Media  Masters  thrived  by  pumping 
earnings  back  into  operations. 

Today,  the  company  delivers  40,000 
copies  daily  of  El  Vocero  and  is  its  sole 


tion  to  routes  that  Media  Masters  de¬ 
velops,  leaving  the  bulk  of  “tradition¬ 
al”  routes  to  older  distributors.  In  New 
York,  that  means  companies  working 
with  union  labor  forces. 

Media  Masters  drivers  are  paid  on 
commission,  based  on  the  number  of 
stops  and  sales  volume.  Many  of  them 
have  other  jobs. 
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Arriving  for  work  at  2  a.m.,  drivers 
package  the  various  papers  and  maga¬ 
zines  for  their  routes  and  load  their 
trucks.  They  hit  the  streets  at  approxi¬ 
mately  4  a.m.,  and  90%  finish  within 
two  hours. 

Business  has  been  good  but  not  a 
bed  of  roses.  Media  Masters  has  run 
into  stiff  opposition  from  angry  unions. 

“I’m  against  this  one  million  per¬ 
cent,”  said  Frank  Sparacino,  president 
of  the  Newspaper  and  Mail  Deliverers 
Union,  which  represents  drivers  who 
work  for  New  York’s  newspapers  and 
distributors. 

He  said  Media  Masters  has  “been 
going  into  our  jurisdiction  and  taking 
some  of  our  routes.” 

The  problem  for  the  union  is  that  it 
has  fewer  and  fewer  routes  lately.  The 
two  largest  newspaper  distributors  in 
the  New  York  area  were  acquired  by 
the  New  York  Times  Co.  last  year  after 
a  bitter  dispute,  and  drivers  who  work 
for  the  newspapers  and  the  distributors 
have  been  forced  to  accept  major  job 
losses  and  work-rule  concessions. 

Orlacchio  said  that  while  getting 
sales  was  easy,  moving  product  was 
“tough  because  of  unions.  We  became 
a  threat  to  the  existing  community.” 

Orlacchio  denied  that  his  company 
takes  away  union  jobs.  He  said  Media 
Masters  has  capitalized  on  a  market  — 
smaller  stores  on  out-of-the-way  routes 


—  that  union  drivers  were  not  servic¬ 
ing. 

Sparacino  admitted  he  is  fighting  an 
uphill  battle  in  trying  to  revive  a  union 
ravaged  by  corruption  and  infighting. 
He  replaced  union  president  Douglas 
LaChance,  who  returned  to  jail  for  al¬ 
legedly  violating  parole  on  an  earlier 
corruption  conviction,  and  scores  of 
members  and  officials  were  indicted  in 
the  last  year  or  so  on  state  charges  of 
stealing  and  reselling  newspapers, 
bribery,  loan-sharking  and  racketeer¬ 
ing  —  all  allegedly  under  the  control 
of  organized  crime. 

“We’ve  had  a  bad  name  for  years,” 
Sparacino  admitted,  “but  right  now 
we’re  doing  things  right.” 


ALL  AUDIT  BUREAU  of  Circulations 
member  newspapers  will  have  to  file 
six-month  publisher’s  statements  for  the 
periods  ending  March  31  and  Sept.  30 
even  if  they  now  file  three-month  state¬ 
ments  because  of  the  audit  periods. 

The  Audit  Bureau’s  board  of  directors 
gave  final  approval  to  the  new  rule  at  its 
recent  summer  meeting. 

The  revised  Rule  C3.1  on  the  timing 
of  audits  will  now  be  as  follows:  “In  cas¬ 
es  where  the  audit  period  ends  with  any 


On  his  list  of  priorities  is  regaining 
all  newspaper  delivery  routes. 

A  typical  route  represents  80  to  90 
stops  per  truck  and  one  union  driver, 
he  said. 

“We’ve  always  done  those  routes,”  he 
said. 

“None  of  my  predecessors  has  ever 
made  an  attempt  to  get  them  back.  My 
job  is  to  get  them  back.” 

Orlacchio  said  what  Media  Masters 
was  doing  was  “radical,”  and  he  was 
ready  to  fight  to  keep  its  business. 

Sparacino  said  his  union  is  ready  to 
fight,  too. 

“Whatever  1  have  to  do  I’ll  do  to 
make  sure  all  of  the  alternate  delivery 
service  is  back  in-house,”  he  said. 


date  other  than  a  regular  semiannual 
period,  the  publisher  shall  file  a  six- 
month  publisher’s  statement  covering 
the  months  intervening  between  the 
end  of  said  statement  period  and  the 
three  months  following  the  close  of  the 
audit  period.” 

All  Audit  Bureau  newspapers  must 
be  in  compliance  with  the  new  require¬ 
ment  beginning  with  the  six-month  pe¬ 
riod  ending  March  31,  1994,  the  board 
said.  K^P 


Six-month  statements  made  mandatory 


Seeing  (or  hearing)  is  believing! 

The  deadly  force  of  a  tornado  can  only  be  experienced.  But  through  TV  and  radio;  people  can  get  a  feeling  for 
what  a  tornado  is  like  and  an  understanding  of  how  to  survive. 

That's  why  we're  offering:  '  ,  ■ 

i  ■ 

•  Two  30-second  TV  public  service  announcernents  depicting  life-or-death  decisions  during  a  tornado. 


■  Two  30-second  radio  spots  with  a  similar  survival  message. 


Also  available  for  TV:  a  1 0-minute  program,  "Funnel  Facts 
and  Fables,"  produced  for  the  National  Coordinating 
Council  oh  Emergency  Management.  This  light  but 
meaningful  program  dispels  tornado  myths  while  getting 
across  a  survival  message. 

'  State  Farm  Fire  and  Casualty  Company,  in  cooperation 
,  with  NCCEM,  developed  these  noncommercial 
announcements  and  offers  them  free  as  a  public  service. 
To  order,  simply  write  and  specify  if  you  want  the  radio 
•  PSAs,  the  TV  PSAs  or  both  the  TV  PSAs  and  the  1.0-minute 
video.'  (Specify  1/2  inch  or  3/4  inch  videos.) 


runnel- r.icts 

Public  Ri-Intions  Dc-purtment 
Stute  Furni  Insurance 
One  St.itf  f  cirin  Pl.vu 
Bloominyton,  II  61710 
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Newspeople  in  the  News  Compiled  by  Ian  E.  Anderson 


Jonathan  Hays  Clem  Richardson  Ann  Job  Richard  Reeves 


Jonathan  F.  Hays,  general  manager 
of  the  Riverside,  Calif.,  Press-Enter' 
prise,  has  been  promoted  to  executive 
vice  president  of  marketing  and  new 
business  development. 


becomes  city  editor  of  the  Times’  Val¬ 
ley  edition. 

Previously,  Hatch  worked  for  the 
Sarasota  (Fla.)  Herald-Tribune  and  the 
Buenos  Aires  (Argentina)  Herald. 


Clem  Richardson,  Sunday  editor  for 
New  York  Newsday,  has  been  appoint¬ 
ed  regional  editor  at  the  New  York 
Daily  News.  He  will  oversee  the  news¬ 
paper’s  Bronx,  Long  Island,  Westches¬ 
ter  and  New  Jersey  bureaus. 

He  previously  worked  for  the  At¬ 
lanta  Journal  and  Constitution,  the  Mi¬ 
ami  Herald  and  the  Chicago  Sun- 
Times. 

Mark  Mancini,  a  sportswriter  for  the 
Manchester,  Conn.,  Journal  Inquirer, 
has  been  appointed  public  relations  di¬ 
rector  of  the  Hartford  Whalers  hockey 
team. 

Denny  Golino,  vice  president  of 
communications  for  the  National  As¬ 
sociation  of  Manufacturers,  Washing¬ 
ton,  has  been  named  Washington  bu¬ 
reau  chief  for  Market  News  Service, 
New  York. 

He  succeeds  John  Carter,  who 
transfers  to  Market  News  in  Frankfurt, 
Germany. 

Jeff  Rose,  assistant  city  editor  of  the 
San  Diego  Union-Tribune,  has  been 
named  editor  of  ComputerLink,  a  new 
tabloid  section  of  the  Union-Tribune 
covering  computer  news. 

George  Hatch,  assistant  South  Bay 
edition  editor  at  the  Los  Angeles 
Times,  has  been  promoted  to  editor  of 
the  South  Bay  edition. 

He  succeeds  Richard  Boone,  who 


Joe  Elam,  production  director  for  the 
Clarksburg  (W.Va.)  Exponent  and 
Telegram,  has  been  elected  president  of 
the  West  Virginia  Press  Association  for 

1993-94. 

Other  officers  elected  were  Robert 
Nutting,  vice  president  of  the  Wheel¬ 
ing  News-Register  and  Intelligencer  — 
vice  president  for  dailies;  Bill  Fouch, 
editor  of  the  Grant  County  Press,  Pe¬ 
tersburg  —  vice  president  for  weeklies; 
Jim  McGoldrick,  publisher  and  edi¬ 
tor  of  the  St.  Marys  Oracle,  St.  Marys 
—  treasurer. 

Richard  P.  Strunk,  controller  for  Ti¬ 
tan  Advanced  Business  Systems  in  Al¬ 
buquerque,  N.M.,  has  been  named 
controller  of  the  New  Mexican  in  San¬ 
ta  Fe,  N.M. 

Edward  R.  Booth,  commercial 
printing  manager  at  the  Hattiesburg 
(Miss.)  American,  was  appointed  pro¬ 
duction  director  in  Santa  Fe. 

Henry  Ackerman,  Associated  Press 
bureau  chief  in  Atlanta,  has  been  pro¬ 
moted  to  general  executive  in  the 
newspaper  membership  department  at 
AP  headquarters  in  New  York. 

Gary  Clark,  bureau  chief  in  Mia¬ 
mi,  succeeds  Ackerman  in  Atlanta. 

Paul  Alexander,  AP  news  editor 
in  Sydney,  Australia,  was  named  corre¬ 
spondent  in  Warsaw,  Poland. 

Peter  Splelman,  now  assigned  to 
the  international  desk  in  New  York, 
succeeds  Alexander  in  Sydney. 


Tina  Susman,  an  AP  correspon¬ 
dent  in  Johannesburg,  South  Africa, 
was  appointed  news  editor  there. 

Barry  Massey,  the  AP’s  Washing¬ 
ton  regional  reporter  for  Kansas  and 
Missouri,  has  been  named  correspon¬ 
dent  in  Santa  Fe,  N.M. 

Kimberly  D.  Rich,  staff  writer/asso¬ 
ciate  editor  of  Inside  the  Turret,  a 
weekly  military  paper  in  Fort  Knox, 
Ky.,  has  been  named  general  manager 
and  editor  of  the  twice-a-week  Mount 
Vernon  (Ind.)  Democrat. 

Ann  M.  Job,  publisher  of  Forum 
Newspapers,  Coral  Springs,  Fla.,  has 
been  named  assistant  to  the  vice  pres¬ 
ident  of  operations  for  McClatchy 
Newspapers  in  Sacramento,  Calif. 

Richard  Reeves,  deputy  advertising 
director  at  the  St.  Petersburg  (Fla.) 
Times,  has  been  named  ad  director. 

Susan  SImer,  Eastern  news  opera¬ 
tions  manager  of  Business  Wire  in  New 
York,  has  been  promoted  to  Eastern 
operations  manager. 

Ronald  A.  Miller,  advertising  direc¬ 
tor  of  the  Macon  (Ga.)  Telegraph,  and 
Ben  A.  Brown,  lecturer  in  journal¬ 
ism  at  California  Polytechnic  State 
University,  have  been  named  associ¬ 
ates  of  American  Newspaper  Consul¬ 
tants  Ltd.,  headquartered  in  Milwau¬ 
kee. 

Meredith  Fine,  editor  of  the  weekly 
Ipswich  (Mass.)  Chronicle,  has  been 
appointed  managing  editor  of  East  Bay 
Newspapers,  Bristol,  R.I. 

She  succeeds  Bruce  Burden,  who 
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was  named  editor  in  chief  of  the  week¬ 
ly  Sakonnet  Times  in  Portsmouth,  R.I. 

Jennifer  P.  Ware,  director  of  pro¬ 
motion  for  Variety,  has  been  appointed 
corporate  promotion  director  of 
Cowles  Business  Media,  Stamford, 
Conn. 

Charles  A.  Lyons,  president  and 
publisher  of  Forbes  Newspapers,  has 
been  named  president  of  Gaithersburg 
Gazette  Inc. 

He  succeeds  Davis  L.  Kennedy, 

who  resigned. 

Previously,  Lyons  was  president  of 
DCI  Publishing  in  Alexandria,  Va., 
and  president  and  publisher  of  Chesa¬ 
peake  Publishing  Corp.,  Easton,  Md. 

Neil  Cook,  director  of  editorial  devel¬ 
opment  at  the  Daily  Racing  Form, 
based  in  Hightstown,  N.J.,  has  been 
promoted  to  the  newly  created  position 
of  editor  in  chief. 

Scott  Finley,  vice  president  of  in¬ 
dustry  services,  was  named  national 
handicapping  editor. 

Duke  Dosik,  formerly  a  consultant 
to  the  paper,  now  is  national  managing 
editor  for  editorial  production. 

Jeff  Schell,  circulation  manager  at 
the  Asbury  Park  Press  in  Neptune, 
N.J.,  has  been  named  circulation  direc¬ 
tor  for  the  Home  News,  East  Bruns¬ 
wick,  N.J. 

Anthony  BersanI,  assistant  Sun¬ 
day  editor  for  the  Press,  was  appointed 
managing  editor  of  the  News. 

Barbara  Frankel,  managing  edi¬ 
tor,  becomes  Sunday  editor. 

Charles  H.  Johnson  Jr.,  assistant 
managing  editor,  now  is  chief  of  the 
News  copy  desk. 

Suxanne  J.  Pavkovic,  assistant 
managing  editor,  was  appointed  metro 
editor. 

Tom  Kerr,  a  staff  artist  at  the  Press, 
was  promoted  to  art  director,  news 
graphics  at  the  News. 

Murray  Shannon,  a  computer 
consultant  for  the  Press,  was  named 
manager  of  computer  services. 

Kay  Schullx  Mount,  a  partner  of  the 
market  research  and  consulting  firm 
Mount  Marketing  Services  Co.,  has 
been  named  vice  president  and  Los 
Angeles  sales  manager  at  Newspapers 
First,  New  York. 

Ellzaheth  C.  McCool,  vice  chairman 
and  treasurer  of  Western  Communica¬ 


tions  Inc.,  Bend,  Ore.,  has  been  named 
chairman. 

She  succeeds  Roherl  W.  Chan¬ 
dler,  who  continues  as  editor  of  the 
Bend  Bulletin,  the  chain’s  flagship  pa¬ 
per,  and  consulting  editor  to  the 
chain’s  other  properties. 

Sahrina  Geodson,  advertising  pro¬ 
duction  manager  at  the  Miami  Herald, 
has  been  appointed  assistant  classified 
manager. 

David  D.  Stillwell,  vice  president 
and  general  manager  of  the  Mont¬ 
gomery  (Ala.)  Advertiser,  has  been 
promoted  to  senior  vice  president  of 
operations. 

Mike  Powell,  formerly  controller, 
becomes  vice  president  of  business  and 
administration. 

William  B.  Brown,  vice  president 
and  executive  editor,  now  is  vice  presi¬ 
dent  for  news. 

Lamar  Smitherman,  publisher  of 
the  Prattville  Progress,  was  appointed 
to  the  additional  position  of  vice  presi¬ 
dent,  specialty  products,  at  the  Adver¬ 
tiser  Co. 

Kalhl  Moore  King,  retail  adver¬ 
tising  manager  at  the  Advertiser,  was 
named  manager  of  client  services,  a 
newly  created  division. 

Mike  Bugner,  an  assistant  pro¬ 
duction  director,  becomes  pre-press 
and  press  manager. 

Desmond  Hirst,  also  assistant  pro¬ 
duction  director,  now  is  post-press 
manager. 

Wayne  J.  Shepperd,  general  man¬ 
ager  of  the  Danbury,  Conn.,  News- 
Times,  has  been  promoted  to  publisher. 

He  succeeds  Frank  O.  King,  who 
becomes  a  corporate  operating  vice 
president  with  the  Ottaway  News¬ 
papers  chain  in  Campbell  Hall,  N.Y. 

Robert  W.  Parks,  publisher  of 
the  Chapel  Hill  (N.C.)  News,  takes 
over  as  general  manager  of  the  News- 
Times. 

Previously,  Parks  was  general  manag¬ 
er  of  the  Port  Jervis,  N.Y.,  Tri-State 
Gazette  and  the  Ashland,  Ky.,  Daily 
Independent. 

Beverly  Jackson,  publisher  of  the 
Medford,  Ore.,  Mail  Tribune,  was 
named  corporate  operating  vice  presi¬ 
dent  at  Ottaway. 

Gregory  H.  Taylor,  publisher  of 
the  Sharon,  Pa.,  Herald,  was  named 
publisher  in  Medford. 

John  Lima,  general  manager  of  the 
Cape  Cod  Times,  Hyannis,  Mass.,  suc¬ 
ceeds  Taylor  at  the  Herald. 
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Peter  D.  Meyer,  production  di¬ 
rector  at  the  Times,  now  is  general 
manager. 

Russell  E.  Saltxman,  a  pastor  in  the 
Evangelical  Lutheran  Church  in 
America  and  editor  of  the  indepen¬ 
dent  monthly  newsletter  Lutheran  Fo- 
rum  Letter,  has  been  named  editor  of 
the  weekly  Marceline  (Mo.)  Press. 

Dan  Hickey,  who  has  worked  for 
Boston  magazine,  Earthwatch  and 
Sport-Boston,  has  been  named  editor 
of  the  weekly  Vermont  Times  in  Shel¬ 
burne,  Vt. 

He  succeeds  Tim  Peek,  who  joins 
the  staff  of  the  syndicated  television 
show  Inside  Edition. 

Merley  L.  Piper,  executive  director 
of  the  New  England  Newspaper  Asso¬ 
ciation,  was  elected  president  of  News¬ 
paper  Association  Managers  at  its  an¬ 
nual  meeting  in  Alberta,  Canada. 

Other  officers  elected  were  Linda  1. 
Falkman,  executive  director,  the 
Minnesota  Newspaper  Association  — 
vice  president;  and  David  L.  Ban- 
nail,  executive  director,  the  Illinois 
Press  Association  —  secretary. 


HONG  KONG 
1997  approaches 

To  talk  about  the  transfer  of  this 
dynamic  capitalist  economy  from 
British  to  Chinese  sovereignty, 

Talk  to  the  people 
in  New  York  or  San  Francisco 


Hong  Kong  Economic 
&  Trade  Offices 

Melinda  Parsons 
Tom  Rosenthal 

680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 

or  Alex  Choi 

222  Kearny  Street,  Suite  402 
San  Francisco,  CA  94108 
(415)397-2215 
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Advertorials 
and  the 

First  Amendment 

Journalism  educator  and  former  editor 
warns  newspapers  to  make  sure  the  line 
between  ads  and  editorial  is  kept  clear 


by  M.L.  Stein 

SOME  NEWSPAPERS  ARE  blurring 
the  line  between  advertising  and  edito¬ 
rial,  creating  a  risk  that  the  courts  will 
find  that  the  press  has  forfeited  some 
of  its  First  Amendment  protection,  a 
journalism  educator  and  former  editor 
warned. 

Singling  out  advertorials,  Gilbert 
Cranberg  asserted  that  newspapers 
have  a  vital  stake  in  keeping  the  line 
between  editorial  and  advertising  clear 
and  distinct  to  avoid  what  the  courts 
might  consider  “commercial  speech.” 

Cranberg,  former  editorial  page  edi¬ 
tor  of  the  Des  Moines  (Iowa)  Register 
and  currently  the  George  Gallup  pro¬ 


fessor  of  journalism  at  the  University 
of  Iowa,  declared  on  a  panel  at  the  re¬ 
cent  Association  for  Education  in  Jour¬ 
nalism  and  Mass  Communication  con¬ 
vention  in  Kansas  City,  Mo.,  that  evi¬ 
dence  “is  all  over  the  place”  that  a  thin 
line  separates  news  and  advertising. 

“Major  newspaper  companies  are  de¬ 
scribing  advertisers  as  ‘business  part¬ 
ners’  and  editors  at  these  companies 
are  accompanying  ad  salesmen  when 
they  call  on  customers,”  he  said. 

The  speaker  contended  that  auto, 
real  estate  and  other  sections  are  “ei¬ 
ther  being  wholly  produced  by  ad  de¬ 


partments  or  being  written  by  news- 
side  people  who  are  answerable  to  ad¬ 
vertising.” 

Cranberg  held  up  a  home  and  de¬ 
sign  section  of  the  Denver  Post  with 
the  word  “advertising”  in  small  print  to 
illustrate  his  point  and  accused  the 
Register  of  not  clearly  labeling  its  ad¬ 
vertorial  sections. 

Speaking  of  newspapers  generally, 
he  observed  that  sometimes  these  sec¬ 
tions  are  indistinguishable  from  news 
sections. 

In  some  cases,  he  continued,  the 
sections  are  plainly  identified,  “and 
then  there  are  the  advertiser-friendly 
sections  produced  by  the  news  depart¬ 
ment,  which  look  like  any  other  news 


section  but  which  operate  under  very 
different  editorial  standards,  about 
which  readers  are  not  warned  at  all.” 

Should  a  libel  case  grow  out  of  an 
advertorial  section  turned  out  by  the 
news  or  advertising  department,  the 
paper  would  have  a  very  tough  defense 
problem,  Cranberg  said. 

If  editorial  staffers  were  responsible 
for  the  section  and  the  rest  of  the  pa¬ 
per  carried  no  material  offensive  to  ad¬ 
vertisers,  “a  lawyer  would  have  a  good 
shot  at  convincing  the  courts  that  the 
section  was  so  saturated  with  commer¬ 
cialism  that  it  was  not  entitled  to  full 


First  Amendment  protection,”  Cran¬ 
berg  maintained. 

If  the  advertising  staff  produced  the 
advertorial,  the  plaintiff’s  attorney  may 
show  that  the  editor  allowed  the  ad  de¬ 
partment  to  use  a  “standard  of  care”  in 
assembling  the  section  that  differed 
from  normal  news  standards,  the  pan¬ 
elist  went  on. 

Cranberg  also  pointed  out  that  in 
addition  to  libel  danger,  federal  law 
prohibits  deceptive  and  misleading  ad¬ 
vertising. 

“The  FTC  [Federal  Trade  Commis¬ 
sion]  is  eager  to  go  after  unfair  adver¬ 
tising,”  Cranberg  stated.  “It’s  not  far¬ 
fetched  to  imagine  the  FTC  examining 
[advertorial  sections],  and  the  circum¬ 
stances  under  which  they  were  pro¬ 
duced,  to  determine  whether  readers 
are  being  deceived,  misled  or  otherwise 
hoodwinked.” 

He  noted  that  the  FTC  issued  a 
cease-and-desist  order  against  the  R.J. 
Reynolds  Co.  for  an  editorial  ad  that, 
according  to  Cranberg,  was  no  more 
commercial  on  its  face  than  some  spe¬ 
cial  sections. 

Concluded  Cranberg;  “If  something 
looks,  sounds  and  acts  like  a  duck, 
there  is  a  pretty  good  chance  it  is  one. 
If  journalists  by  their  actions  allow 
their  identities  to  be  blurred,  they  give 
the  courts  good  reason  to  examine  ex¬ 
actly  what  kind  of  animal  this  is.  When 
that  happens,  the  press  can  one  day 
awake  to  find  that  the  price  it  paid  for 
changing  its  spots  is  diminished  First 
Amendment  protection.”  ■ES’P 

St.  Louis  daily 
offers  PostLink 

APARTMENT  HUNTERS  IN  the  St. 
Louis  area  can  get  a  head  start  on  a  hot 
rental  by  subscribing  to  PostLink,  an 
electronic  information  service  operated 
by  the  parent  Pulitzer  Publishing  Co. 

The  full-text  service  includes  the  St. 
Louis  Post'Dispatch’s  classified  ads  the 
night  before  the  newspaper’s  publica¬ 
tion  date.  Also  available  to  subscribers 
are  Post'Dispatch  news  and  features. 
Associated  Press  and  United  Press  In¬ 
ternational  stories,  Grolier  Encyclope¬ 
dia,  15-minute  delayed  stock  quotes, 
travel  help,  class  schedules  at  the  St. 
Louis  Art  Museum  and  a  gateway  to 
DELPHI,  a  major  information  and  en¬ 
tertainment  data  bank. 


“Major  newspaper  companies  are  describing 
advertisers  as  ‘business  partners^  and  editors  at 
these  companies  are  accompanying  ad  salesmen 
when  they  call  on  customers.” 
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Congress  looks  at 
deductibility  of 
ads,  printing  presses 


by  Debra  Qersh 

LIKE  A  BAD  cold,  Congress  just  can’t 
seem  to  shake  the  issue  of  advertising 
deductibility. 

The  issue  —  whether  advertising  ex¬ 
penditures  can  be  deducted  in  the  first 
year  or  spread  over  a  longer  period  — 
has  been  put  forth  in  various  forms  for 
a  number  of  years  but  has  yet  to  ad¬ 
vance. 

Although  legislation  is  not  expected 
to  be  introduced  until  next  year,  if  at 
all,  the  House  Ways  and  Means  Com¬ 
mittee’s  Subcommittee  on  Select  Rev¬ 
enue  Measures  recently  addressed  nu¬ 
merous  revenue-raising  proposals,  in¬ 
cluding  deductibility  of  advertising  and 
printing  equipment. 

The  ad  proposal  would  limit  to  80% 
expenses  deducted  in  the  first  year, 
with  20%  spread  over  four  years.  The 
printing  proposal  calls  for  extending 
depreciation  of  equipment  from  seven 
to  10  years. 

Newspaper  and  advertising  industry 
executives  have  rallied  against  amortiz¬ 
ing  these  expenses  in  the  past  and  did 
so  again  during  the  latest  hearing. 

“I  cannot  conceive  of  a  tax  proposal 
that  more  violates  our  American  con¬ 
cept  of  fair  play  or  a  level  playing  field 
than  does  the  proposal  to  limit  the 
current  deduction  for  advertising  ex¬ 
penses,”  Tim  White,  publisher  of  the 
Albany  (N.Y.)  Times  Union,  told  the 
subcommittee,  urging  it  to  reject  the 
proposal. 

White  testified  on  behalf  of  the 
Newspaper  Association  of  America 
and  the  Advertising  Tax  Coalition, 
which  includes  the  NAA  as  well  as  the 
American  Advertising  Federation,  the 
American  Association  of  Advertising 
Agencies,  the  Association  of  National 
Advertisers,  the  Direct  Marketing  As¬ 
sociation,  the  Grocery  Manufacturers 
of  America,  the  Magazine  Publishers  of 
America,  the  National  Association  of 
Broadcasters,  the  National  Newspaper 
Association  and  the  Yellow  Pages  Pub¬ 
lishers  Association. 

Noting  that  the  “cost  of  advertising 
is  just  as  essential  to  the  operation  of  a 
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business  as  the  salaries  of  its  employ¬ 
ees,  the  rent  for  its  space  or  the  gaso¬ 
line  for  the  sales  staffs’  cars,”  White  ar¬ 
gued  that  it  “is  impossible  to  distin¬ 
guish  between  advertising  and  all  other 
marketing  expenses  or  promotion  and 
sales  expenses.” 

In  addition.  White  stated,  “Another 
reason  to  currently  deduct  the  cost  of 
advertising  is  that  it  represents  a  peri¬ 
od  cost  —  the  amount  spent  on  it 
must  be  repeated  or  increased  from 
year  to  year,  which  reflects  the  fact 
that  advertising  does  not  stay  around 
to  create  ongoing  sales  .... 

“The  overwhelming  volume  of  news¬ 
paper  advertising  is  designed  to  alert 


Helm  explained  to  the  subcommit¬ 
tee,  “If  a  limitation  were  to  be  imposed 
on  the  deductibility  of  advertising 
costs,  it  would  make  the  same  amount 
of  advertising  more  expensive  .... 

“While  companies  can  elect  to  de¬ 
crease  advertising  budgets  to  compen¬ 
sate  for  the  reduced  deductibility  of 
advertising,  less  advertising  will  trans¬ 
late  into  a  reduction  in  sales  for  com¬ 
panies’  goods  and  services,”  Helm  stat¬ 
ed. 

Because  “it  is  virtually  impossible  for 
companies  to  raise  prices,”  Helm  said, 
an  alternate  strategy  could  be  to  “shift 
advertising  expenditures  into  promo¬ 
tion  or  other  communication  vehicles 
that  continue  to  be  fully  tax-de¬ 
ductible.” 

That,  however,  raises  the  issue  of 
what  is  advertising,  a  term  with  no 
“fixed  or  agreed-upon  definition,” 
Helm  pointed  out,  noting  that  adver¬ 
tising  could  be  considered  anything 
from  direct  mail  and  billboards  to 
point-of-purchase  displays  and  T-shirts. 

Introduction  of  new  products  into 
the  market  also  would  be  hampered  by 


“I  cannot  conceive  of  a  tax  proposal  that  more 
violates  our  American  concept  of  fair  play  or  a 
level  playing  field  than  does  the  proposal  to  limit 
the  current  deduction  for  advertising  expenses.” 


the  reader  to  the  availability  of  a  cer¬ 
tain  product  or  service,  at  a  certain 
price,  under  certain  conditions  and 
most  often  at  a  specific  time  and  loca¬ 
tion,”  White  testified. 

Reducing  the  deductibility  also 
would  “unfairly  pressure  an  already- 
stressed  sector  of  our  private  economy,” 
White  noted,  referring  especially  to 
the  retail  industry. 

Advertising  also  is  important  for  ed¬ 
ucating  consumers  about  competing 
products  and  prices  in  the  marketplace 
and  helps  make  it  possible  for  news¬ 
papers  and  other  media  to  offer  infor¬ 
mation  “at  a  nominal  cost  to  the  con¬ 
sumer,”  according  to  White’s  testimony. 

“We  believe  that  the  proposal  to 
limit  the  deduction  for  advertising 
costs  would  be  unfair,  anti-competitive 
and  would  only  contribute  to  slow 
growth  or  no  growth  in  our  economy,” 
White  stated. 

Also  testifying  on  behalf  of  the  Ad¬ 
vertising  Tax  Coalition  was  DeWitt  E 
Helm,  president  of  the  Association  of 
National  Advertisers. 


changes  in  ad  deductibility  because 
those  companies  could  “find  them¬ 
selves  competing  against  companies 
that  developed  market  share  at  a  time 
when  they  could  immediately  deduct 
100%  of  their  advertising  expenses,” 
Helm  told  the  subcommittee. 

“Critics  of  advertising  also  have  sug¬ 
gested  that  advertising  should  be  sin¬ 
gled  out  for  adverse  tax  treatment  be¬ 
cause  other  business  expenses,  in  their 
view,  such  as  research  and  develop¬ 
ment,  are  somehow  more  vital  to  the 
nation’s  economy. 

It  is  suggested  that  advertising  is 
frivolous  in  comparison  to  these  sup¬ 
posedly  more  important  functions . .  .,” 
he  continued. 

“However,  many  companies  have 
found  that  the  improvements  their  re¬ 
search  and  development  programs 
yield  often  are  completely  nullified  if 
they  do  not  effectively  bring  this  infor¬ 
mation  to  the  attention  of  the  public 
through  advertising.” 

(See  Deductibility  on  page  42) 
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SlI  withholds  debt 
payments  to  bank 

Bank  of  America  serves  default  notice; 
parties  renegotiate  land'Secured  loan 


by  Jim  Rosenberg 

SYSTEM  INTEGRATORS  INC.  has 
“over  a  period  of  time,”  according  to  a 
spokesman,  withheld  almost  $9  million 
in  payments  on  a  bank  loan  secured  by 
land  bought  by  company  founder  and 
former  president  Jim  Lennane  in  the 
1980s. 

SII  marketing  communications  man¬ 
ager  Roger  Peterson  said  his  company 
has  the  money  to  cover  the  payments. 

According  to  information  extracted 
from  Daily  Default  Infoservice,  the 
Business  Journal  of  Sacramento,  Calif., 
reported  that  dating  from  September 
1992,  SII  is  $8.97  million  in  arrears  to 
San  Francisco-based  Bank  of  America. 

The  debt  resulted  from  a  manage¬ 
ment  buyout  of  the  company  in  1989. 


Bank  of  America’s  share,  $56  million, 
is  about  half  the  total  not  invested  by 
SII  executives,  including  former  presi¬ 
dent  Alden  Edwards.  It  was  acquired 
when  the  bank  absorbed  Security  Pacific. 

As  the  leading  lender.  Bank  of 
America  is  also  negotiating  on  behalf 
of  Chase  Manhattan  and  two  Euro¬ 
pean  banks.  CitiCorp,  a  New  York- 
based  financial  services  holding  com¬ 
pany  and  parent  of  CitiBank,  is  SII’s 
managing  partner.  Holding  more  than 
50%  of  SII  stock,  CitiCorp  is  repre¬ 
sented  on  the  SII  board.  Lennane  re¬ 
tains  a  5%  share  in  the  company. 

A  default  notice  filed  by  the  bank 
Aug.  5  “has  absolutely  no  effect  on  our 
ongoing  operations  .  .  .  and  under  no 
circumstances  will  we  lose  a  valuable 


asset  by  default,”  SII  said  in  a  release. 
Peterson  noted  that  a  response  to  the 
filing  is  not  required  for  90  days. 

In  late  August,  Peterson  said  the 
outlook  was  good,  the  bank  was  “lis¬ 
tening”  and  talks  were  “progressing 
fruitfully.”  SII  chief  financial  officer 
Charles  Harney  told  the  Journal  that 
each  side  had  made  its  position  clear 
and  that  his  company  was  negotiating 
in  good  faith. 

As  for  previously  published  specula¬ 
tion  that  payment  has  been  withheld 
as  a  bargaining  lever,  a  source  close  to 
SII  told  E&P,  “It  looks  like  [SII]  finally 
got  their  attention,”  adding  that  the 
money  was  withheld  “intentionally  and 
.  .  .  seems  to  be  working.” 

The  land  owned  by  SII  has  lost  be¬ 
tween  38%  and  50%  of  its  value  since 


1986,  according  to  real  estate  analysts 
contacted  by  the  Journal. 

Lennane,  who  holds  large  properties 
in  the  vicinity,  also  told  the  Journal 
that  all  land  in  the  area  had  lost  value 
and  creditors  had  foreclosed  on  “plen¬ 
ty”  of  it.  The  Journal  reported  that 
with  lenders  under  pressure,  foreclo¬ 
sures  are  at  a  record  high. 

SII  said  it  plans  to  erect  a  new  head¬ 
quarters  on  “a  small  portion”  of  its 
land,  which  lies  within  an  area  near 
Sacramento’s  airport  that  was  rezoned 
a  year  ago  for  use  as  a  business  park. 

SII  threatened  to  leave  the  county  if 
not  permitted  to  build  on  the  land,  ac¬ 
cording  to  the  Journal.  Peterson  said 
leases  on  his  company’s  current 
premises  expire  in  1998. 


The  remainder  of  its  property,  SII 
said,  is  held  as  an  investment,  to  be 
sold  when  the  market  improves. 

Though  revenues  are  returning,  SII, 
other  suppliers  and  their  newspaper  in¬ 
dustry  customers  were  hit  hard  during 
the  recession.  During  that  time,  SII 
began  renegotiating  its  bank  debt  to 
avail  itself  of  declining  interest  rates. 

In  a  release,  SII  said  discussions 
were  under  way  when  the  default  no¬ 
tices  were  recorded. 

SII  made  changes  and  additions  to 
its  product  line  and  trimmed  staff. 
Harney  told  the  Journal  that  SII  was 
recovering  in  1993  and  predicted  “sig¬ 
nificantly  greater”  profits. 

As  sales  have  picked  up  so  has  hir¬ 
ing.  Peterson  said  that  besides  adding 
research  and  development  personnel,  a 
projects  manager’s  position  in  his  de¬ 
partment,  left  vacant  for  two  years,  is 
to  be  filled. 

Were  there  no  debt,  said  Peterson, 
the  current  level  of  revenue  per  em¬ 
ployee  would  be  “remarkably  high.” 

Expected  to  be  announced  shortly  is 
another  $5.2  million  in  business  with 
customers  in  Australia  and  Israel, 
which  together  will  put  SII  systems 
into  13  more  newspapers.  BEd?? 

Polychrome  expands 
Georgia  plant 

POLYCHROME  CORE,  FORT  Lee, 
N.J.,  has  begun  a  40,000-square-foot  ex¬ 
pansion  of  its  offset  plate  manufactur¬ 
ing  plant  in  Columbus,  Ga.  Construc¬ 
tion,  to  be  completed  by  January,  was 
not  expected  to  disrupt  operations. 

Two  lines  being  added  for  dedicated 
specialty  products  are  to  be  functioning 
by  mid-1994. 

In  addition  to  making  the  full  line  of 
Vistar  aqueous-developable  offset 
plates,  the  Columbus  structure  houses 
offices,  R&.D,  a  technical  service  center 
and  a  national  distribution  center. 

The  expansion  is  part  of  the  second 
phase  in  a  long-term  plan,  which  Poly¬ 
chrome  said  involves  streamlining 
worldwide  operations  that  include 
platemaking  plants  in  Germany  and 
Japan  and  its  Lenexa,  Kan.,  systems 
manufacturing  facility.  The  company, 
which  recently  acquired  Netherlands- 
based  Chemco  Europe,  said  it  will  soon 
close  its  Berwick,  U.K.,  plate  plant. 


SII  marketing  communications  manager 
Roger  Peterson  said  his  company  has  the  money 
to  cover  the  payments. 
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Snapshot  looks  to 
newspapers  —  again 


by  Jim  Rosenberg 

“WE  NEVER  WENT  away;  we  went  to 
other  markets,”  said  Sandia  Imaging 
Systems  vice  president  Bob  Kelly  at  his 
Carrollton,  Texas-based  company’s 
Nexpo  booth. 

A  veteran  of  electronic  picture  pro¬ 
cessing  dating  to  and  before  the  ill-fat¬ 
ed  United  Press  International  Pixys 
project,  Kelly  and  company  were  last 
selling  picture  desks  and  peripherals  to 
newspapers  just  two  years  ago. 

At  the  time,  despite  the  growing  and 
soon  almost  industrywide  installations 
of  Associated  Press  Leafdesks,  other 
picture  desks,  based  on  the  Macintosh, 
PC  or  Sun  workstation,  were  turning 
up  everywhere. 


Operating  as  Burkel,  Kelly  and  part¬ 
ner  Don  Burks  had  developed  and  be¬ 
gun  marketing  the  PC-based  Photo¬ 
store  store-and-forward  wirephoto  sys¬ 
tem  in  early  1990.  Using  applications 
software  written  in-house  specifically 
for  the  newspaper  industry  and  links  to 
other  equipment,  the  system  was  devel¬ 
oping  into  a  full-fledged,  transmit-to- 
proof  picture  desk. 

Their  Snapshot  picture  desk  was 
marketed  as  a  product  of  Media  Imag¬ 
ing  Technologies,  a  Carrollton,  Texas, 
division  of  New  Jersey-based  Artisan 
Electronics  Corp.,  which  is  owned  by 
Morgan-Crucible,  a  diversified  compa¬ 
ny  based  in  the  United  Kingdom.  The 
two  executives  bought  their  division 
two  years  ago  when  the  business  was 
spun  off  by  Artisan. 

Since  the  buyout.  Media  Imaging 
has  merged  with  the  imaging  products 
side  of  Albuquerque,  N.M. -based 
Lasertechnics  —  wherefore  (sort  of) 
the  new  company’s  name,  from  the 
nearby  Sandia  National  Laboratories. 
Lasertechnics  supplies  industrial  and 
commercial  laser  marking  systems,  dig¬ 


ital  imaging  systems  and  related  tech¬ 
nologies. 

Along  with  the  PC-based  Snapshot 
picture  desk  software,  Sandia  acquired 
the  compact,  18-pound  AF2000  analog 
drum  color  print  scanner-transmitter. 
With  Lasertechnics,  it  developed  an 
improved  high-resolution  gray-scale 
printer,  the  DIR/Direct  Drive  Gray 
Scale  Printer.  The  company  is  also  a 
reseller  of  equipment  that  includes 
Sony’s  UP-D  7000  digital  color  proofer 
and  a  Microtek  scanner. 

At  Nexpo,  Sandia  showed  a  demo- 
only  version  of  what  Snapshot  for 
Windows  was  to  look  like. 

“We  are  in  the  process  of  porting  to 
Windows  NT,”  assured  Burks. 

Unlike  the  Windows  environment 


for  DOS  computers,  NT  is  Microsoft’s 
recently  released  full-featured  operat¬ 
ing  system.  Slated  for  release  by  year 
end  is  Sandia’s  Windows  NT  software 
for  use  of  notebook  computers  as 
portable  darkrooms. 

Nexpo  was  to  be  Sandia’s  warm-up 
for  the  European  IFRA  newspaper 
technology  exposition  in  October.  But 
the  Associated  Press’  surprise  an¬ 
nouncement  at  Nexpo  that  it  will  offer 
Leaf  server  software  for  standard-net- 
working  ’486-based  PCs,  said  Kelly, 
made  the  June  show  in  New  Orleans 
more  promising  than  expected. 

He  said  Sandia  will  now  approach 
the  U.S.  newspaper  market  by  promot¬ 
ing  Snapshot  as  a  superior  workstation 
that  will  be  able  to  work  with  AP 
Leafdesk  systems. 

Sandia  already  has  installed  three 
Snapshot  workstations  on  a  network 
with  Macs  and  a  fileserver  at  Wieck 
Photo  Database  Inc.,  an  independent 
electronic  distributor  of  newsphotos 
from  various  sources.  Wieck  and  San¬ 
dia  share  the  same  suburban  Dallas  ad¬ 
dress. 


Snapshot  allows  reception  and  col- 
or/gray  scale  image  editing  of  wirepho- 
tos  and  newspaper-scanned  photos  on 
a  ’486-based  multitasking  PC.  Stan¬ 
dard  functions  include  cropping,  sizing, 
rotating,  dodging  and  burning.  Date, 
time  and  number  are  assigned  to  each 
photo  as  it  is  received.  Pictures  can 
also  be  named  and  captioned,  queued, 
automatically  purged  and  killed  or 
saved  and  passed  to  other  devices. 

Single-station  systems  hold  up  to 
120  3MB  images;  networks  can  support 
one  or  more  servers  and  up  to  250 
workstations.  Options  include  addi¬ 
tional  storage,  compression  and  archiv¬ 
ing. 

Free  of  consumables  and  hookups, 
the  DIR  printer  produces  images  in 
under  90  seconds  on  paper  or  film  in 
daylight-loading  cassettes,  according  to 
SIS.  Models  with  SCSI  and  GPIB  in¬ 
terfaces  are  available. 

Sandia  promotes  itself  as  maker,  re¬ 
seller  and  integrator  of  digital  picture 
processing  components,  offering  prod¬ 
ucts  from  various  manufacturers  and 
designing  systems  at  sizes  and  levels  of 
complexity  that  meet  newspapers’ 
varying  requirements.  BE^P 

Profits  return 
to  triple-I 

IN  THE  BLACK  for  the  first  time  since 
January  1991,  Information  Internation¬ 
al  Inc.,  Culver  City,  Calif.,  reported 
unaudited  net  income  of  $240,645  on 
$9.63  million  in  revenue  for  the  two 
months  ending  June  30.  The  foreshort¬ 
ened  reporting  period  resulted  from  a 
change  to  a  fiscal  year  ending  Dec.  31. 

Revenues  were  up  35%  compared 
with  first-quarter  1992  results,  when 
triple-I  showed  a  $375,024  net  loss. 

The  company  attributed  the  “higher- 
than-usual  revenue”  to  increased  sales 
of  both  its  products  and  those  of  its  re¬ 
cently  acquired  subsidiaries. 

It  also  pointed  to  higher  expenses  for 
the  period,  occasioned  in  part  by  in¬ 
creased  marketing  at  Nexpo  and  inclu¬ 
sion  of  subsidiaries’  operating  expenses. 


Mead  Data  layoffs 

MEAD  DATA  CENTRAL,  Dayton, 
Ohio,  said  it  will  cut  400  jobs  as  part  of 
a  $50  million  cost-cutting  program. 

The  9.5%  staff  reduction  follows 
years  of  growth  at  the  profitable  Mead 
Corp.  division  that  provides  Nexis  and 
Lexis  on-line  information  services. 


He  said  Sandia  will  now  approach  the  U.S. 
newspaper  market  by  promoting  Snapshot  as  a 
superior  workstation  that  will  be  able  to  work  with 
AP  Leafdesk  systems. 
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Operations  managers 
on  the  move 


Gerald  Zenlck.  production  vice  preS' 
ident  at  the  Fort  Worth  (Texas)  Star- 
Telegram ,  was  promoted  to  senior  vice 
president  of  operations. 

The  paper  also  promoted  prepress 
manager  Mike  Price  to  vice  presi¬ 
dent  of  operations. 

Publisher  and 
president  Richard 
L.  Connor  said 
both  executives  are 
“involved  in  all  as¬ 
pects  of  production 
and  distribution  .  .  . 
from  prepress  oper¬ 
ations  to  the  load¬ 
ing  dock.” 

He  said  the  chan¬ 
ges  are  part  of  a  restructuring  related  to 
efforts  to  publish  separate  editions  in 
Fort  Worth,  Arlington  and  northeast 
Tarrant  County. 

With  the  newspaper  for  14  years, 
Price  has  managed  prepress  for  the  last 
two.  Zenick  began  working  in  Fort 
Worth  as  a  copy  editor  in  1968,  took 
an  editing  job  at  the  Houston  Post  and 
returned  to  the  Star-Telegram  in  1977. 
He  moved  through  several  managerial 
positions  in  editorial  and  production 
before  being  named  production  vice 
president  in  1991. 

Lynda  Hanshaw  was  promoted  to 
production  director/plant  manager  at 
Denver’s  Rocky  Mountain  News, 
where  she  has  overall  responsibility  for 
the  E.W.  Estlow 
Production  Facility. 

The  former  Los 
Angeles  Times  pro¬ 
duction  and  plant 
manager  joined  the 
News  three  years 
ago  as  assistant  op¬ 
erations  director, 
overseeing  a  $150 
million  moderniza¬ 
tion  project  that 
consolidated  printing  operations  at  the 
north  Denver  plant. 

The  newspaper  is  now  printed  in 
four  separate  sections  on  new  color  off¬ 
set  presses. 


Jeffrey  M.  Johnson,  Orlando  (Fla.) 
Sentinel  operations  director,  was 
named  a  company  vice  president. 

He  joined  the  pa¬ 
per  last  year  as  pro¬ 
duction  operations 
manager  after  mov¬ 
ing  from  the  Chica¬ 
go  Tribune,  where 
he  served  as  a  press 
planning  manager, 
operations  planning 
manager  and  pack¬ 
aging  manager. 

The  Tribune  and 
Sentinel  are  both  Tribune  Co.  publica¬ 
tions.  He  was  a  co-winner  of  the  Tri¬ 
bune's  1992  Reneker  Award  for  devel¬ 
oping  and  implementing  new  preprint 
zoning  configurations  while  in  Chica¬ 
go- 

Ross  Adlor  has  been  named  opera¬ 
tions/prepress  manager  at  the  Sun-Sen¬ 
tinel,  Fort  Lauderdale,  Fla.,  where  he  is 
responsible  for  the  layout,  dispatch  and 
ad  services  departments. 

With  the  paper  since  1986,  Adler 
was  the  first  participant  in  its  two-year 
program  designed  to  train  future  man¬ 
agers  through  an  in-depth  curriculum 
offering  practical  supervisory  experi¬ 
ence.  Upon  completing  the  program, 
he  served  as  quality  assurance  manager 
for  four  years.  The  Rochester  Institute 
of  Technology  graduate  earlier  worked 
as  a  USA  Today  production  coordina¬ 
tor. 

Joff  Asbach,  production  director 
since  1981  at  the  Mesabi  Daily  News, 
Virginia,  Minn.,  was  named  produc¬ 
tion  director  of  all  five  Murphy  News¬ 
papers  in  Wisconsin  and  Minnesota. 

Mark  Morne  au  was  promoted  from 
systems  and  programming  director  to 
systems  and  programming  vice  presi¬ 
dent  at  Gannett  Co.  Inc.  Morneau 
joined  Gannett  in  1982  as  systems  de¬ 
velopment  manager. 

Doyle  Evans  was  promoted  from 
field  operations  manager  to  director  of 
the  newly  formed  Packaging  and  Dis¬ 


Zenick 


Hanshaw 


Johnson 


tribution  Division  of  Hearst  Corp.’s 
Houston  Chronicle  Publishing  Co.  He 
is  in  charge  of  Chronicle’s  new  Packag¬ 
ing  and  Distribution  Center  in  west 
Houston. 


Patrick  J.  McHugh  was  named  pro¬ 
duction  vice  president  at  Knight-Rid- 
der’s  Philadelphia 
Newspapers  Inc., 
filling  the  executive 
post  vacated  by 
John  Dennan  last 
spring. 

The  former  oper¬ 
ations  vice  presi¬ 
dent  at  the  group’s 
Akron,  Ohio,  Bea¬ 
con  Journal  is  now 
responsible  for  all 
Philadelphia  Inquirer  and  Philadelphia 
Daily  News  production  activities  at  the 
papers’  new  $299.5  million  printing 
and  distribution  facility  in  suburban 
Upper  Merion  Township,  Pa. 

Before  moving  to  Akron  in  1990, 
McHugh  worked  for  two  other  Knight- 
Ridder  newspapers,  the  Fort  Wayne, 
Ind.,  News-Sentinel  and  the  Miami 
Herald,  where  he  began  his  career  in 
1969. 


McHugh 


Robert  Casell  i: 


Casell 


Herald,  with  an 
room  operations. 


)  now  vice  president 
and  production  di¬ 
rector  at  the  Buffa¬ 
lo  (N.Y.)  News. 
The  native  Buf- 
falonian  has  been 
production  direc¬ 
tor  of  Fort  Wayne 
(Ind.)  Newspapers 
Inc.  for  the  past 
four  years.  He  be¬ 
gan  his  newspaper 
career  at  the  Miami 
arly  focus  on  press- 


CP  sells  stake 
in  newsprint  maker 

CANADIAN  PACIFIC  SOLD  its  ma¬ 
jority  ownership  of  Canadian  Pacific 
Forest  Products  to  a  Canadian  securi¬ 
ties  dealers  group. 

For  36.7  million  shares,  representing 
a  61%  holding,  the  group  will  pay  more 
than  $545  million  over  two  years  to 
CP,  which  will  use  the  proceeds  to  re¬ 
duce  debt,  according  to  a  Financial 
Times  report. 
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The  1993  E&P  International  Yhar  Book 
has  a  new  section!  "^h&s  Where" 


SECTION  I:  U.S.  daily  newspapers,  daily  newspaper 
personnel,  national  newspapers,  tabloid  newspapers,  new 
dailies,  suspensions,  newsprint  statistics,  newspaper 
groups  under  common  ownership,  special  service  dailies, 
action/hot  line  editors,  employee  and  carrier  publications. 
if  New  for  1993  is  a  state  map  at  the  beginning  of 
each  state's  listing  which  shows  the  location  of  each 
daily  newspaper  and  the  metropolitan  statistical  areas 
for  each  state. 

SECTION  II:  Weekly  newspapers,  black  newspapers, 
religious  newspapers,  foreign-language  newspapers, 
military  newspapers  and  college  and  university  newspapers. 

SECTION  III:  Canadian  daily  newspapers,  newspaper 
groups  under  common  ownership,  weekly  newspapers, 
foreign-language  newspapers,  tabloids,  carriers  and 
employee  publications,  and  action/hot  line  editors. 


YearBook 


SECTION  IV:  Newspapers  of  the  United  Kingdom 
and  Ireland,  newspapers  of  Europe,  the  Caribbean 
region.  Central  America  and  Mexico,  South  America, 
Africa,  the  Middle  East,  Asia  and  the  Far  East,  Australia 
and  New  Zealand  and  the  Pacific  Ocean  Territories. 


SECTION  VI:  Equipment,  suppliers  and  services  with 
a  directory  of  company  names,  products  and  services, 
plus  production  personnel  pay  scales  and  top  minimum 
scales  for  reporters. 

SECTION  VII:  NAA  roster,  associations  and  clubs, 
representatives,  various  membership  directories,  schools 
of  journalism,  newspaper  films,  brokers,  appraisers, 
clipping  bureaus,  unions,  promotion  services,  ombuds¬ 
men,  press  and  radio-tv  correspondents,  US. 
Correspondents  Association  Association  of  American 
Correspondents  in  London,  and  more. 

★  NEW  SECTION  FOR  1993 

SECTION  VIII:  ifV/io's  Where:  a  complete  listing 
of  all  daily  and  weekly  newspaper  personnel  in  alpha¬ 
betical  order  by  last  name  with  their  title,  newspaper  at 
which  they  are  located,  and  their  telephone  number. 

Order  your  own  E&P 
International  Year  Book  today! 

Look  for  the  enclosed  order  card  in  this  issue  of  E&P  and 
mail  it  along  with  your  payment  to: 

Editor  &  Publisher,  YearBook,  11  West  19th  Street 
New  York,  NY  10011-4234. 


SECTION  V:  News,  picture  and  press  services, 
feature,  news  and  picture  syndicate  services,  comic 
section  groups  and  networks,  newspaper-distributed 
magazine  sections,  and  art  and  mat  services. 


Or  to  charge  your  order  to  your  Visa/MC  account  call 
(212)  675-4380. 


I 

Ad  Data 


July  1993 

Advertising  Data 

Because  of  the  merger  between  Media 
Central  and  LNA  Newspaper,  linage  in¬ 
formation  formerly  supplied  by  LNA 
Newspaper  is  not  available  at  this  time. 

Linage  formerly  supplied  by  LNA 
Newspaper  will  be  supplied  by  Competi¬ 
tive  Media,  the  merger  of  Media  Central 
and  LNA  Newspaper,  when  a  new 
method  of  recording  linage  information 
has  been  agreed  upon. 

At  that  time,  linage  information  for 
previous  months  will  be  available  on 
diskette  from  £6??. 


ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 


1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

ALBANY,  N.Y. 


Times  Union-a/d 


ROP  Local . 

21,827 

21,262 

Preprint  Local . 

24,060 

22,580 

ROP  National . 

4,215 

5,954 

Preprint  Nationai . 

110 

Classified . 

30,380 

28,934 

Total . 

80,592 

78,730 

Times  Union-S 

ROP  Local . 

11,072 

11,443 

Preprint  Local . 

40,350 

40,535 

ROP  National . 

1,965 

1,893 

Preprint  Nationai . 

10,340 

9,570 

Ciassified . 

13,424 

13,923 

Total . 

77,151 

77,364 

GRAND  TOTAL.. 

157,743 

156,094 

YEAR  TO  DATE.. 

1,395,045 

1,346,815 

ALBANY, 

ORE. 

Democrat-Herald-e 

ROP  Local . 

20,531 

22,819 

ROP  Nafional . 

683 

41 

Classified . 

18,512 

17,198 

GRAND  TOTAL.. 

.  40,388 

40,721 

YEAR  TO  DATE.. 

.  311,913 

305,226 

BANGOR,  MAINE 

Daily  News-m 


ROP  Lrxal . 

13,240 

6,496 

14,544 

9,008 

Preprint  Locai . 

3,149 

21,407 

810 

24,482 

ROP  Nationai . 

622 

2,118 

449 

Preprint  Nationai . 

324 

Ciassified . 

11,787 

133 

14,460 

140 

Total . 

28,798 

28,036 

32,256 

34,079 

Daily  News-S 

ROP  Local . 

6,296 

1,254 

5,785 

1,288 

Preprint  Local . 

562 

23,065 

162 

15,764 

ROP  National . 

449 

204 

Preprint  National . 

8,951 

6,561 

Classified . 

12,460 

9,207 

Total . 

28,718 

24,319 

21,919 

17,052 

GRAND  TOTAL... 

57,516 

52,355 

54,175 

51,131 

YEAR  TO  DATE... 

421,620 

404,271 

438,076 

355,344 

*lndicates  newspapers  reporting  figures  in  lines. 


1993 

1992 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

BENNINGTON, 

Banner-m 

VT. 

ROP  Local . 

7,910 

9,019 

PreprinI  Local . 

1,710 

1,057 

ROP  National . 

190 

331 

PreprinI  National . 

150 

53 

Classified . 

7,867 

7,693 

GRAND  TOTAL... 

17,827 

18,153 

YEAR  TO  DATE... 

124,386 

122,261 

BINGHAMTON,  N.Y. 


Press  &  Sun  Bulletln-m 


ROP  Local . 

29,188 

32,257 

Preprint  Local . 

24,381 

4,601 

25,255 

5,816 

ROP  National . 

1,281 

1,791 

Preprint  National . 

1,032 

23 

9 

Classified . 

25,199 

24,284 

Total . 

81,081 

4,624 

83,587 

5,825 

Press  &  Sun-Bulletin-S 

ROP  Local . 

11,098 

13,595 

Preprint  Local . 

31,212 

19,118 

24,286 

10,037 

ROP  National . 

379 

512 

Preprint  National . 

8,115 

8,768 

Classified . 

8,268 

6,499 

Total . 

59,072 

19,118 

55,660 

10,037 

GRAND  TOTAL... 

140,153 

23,742 

139,247 

15,862 

YEAR  TO  DATE... 

999,370 

148,779 

925,390 

115,439 

BLOOMINGTON,  IND. 

Herald  Times-mS 


ROP  Local . 

26,536 

25,322 

PreprinI  Local . 

60,997 

61,300 

ROP  Nafional . 

26 

408 

Preprint  National . 

2,915 

3,078 

Classified . 

32,969 

31,870 

GRAND  TOTAL... 

123,443 

121,978 

YEAR  TO  DATE... 

932,818 

897,117 

BUFFALO,  N.Y. 


News-a/d 


ROP  Local . 

27,760 

28,985 

Preprint  Local . 

2,463 

3,856 

2,186 

4,905 

ROP  National . 

3,590 

4,555 

Classified . 

35,430 

36.499 

Total . 

69,243 

3,856 

72,225 

4,905 

News-S 

ROP  Local . 

11,101 

12,385 

PreprinI  Local . 

1,032 

11,248 

1,171 

9,684 

ROP  Nafional . 

2,471 

2,271 

Preprint  National . 

3,667 

2,807 

Classified . 

9,601 

10,799 

Total . 

24,205 

14,915 

26,626 

12,491 

GRAND  TOTAL... 

93,448 

18,771 

98.851 

17,396 

YEAR  TO  DATE... 

700,118 

159,092 

723,185 

147,026 

CASA  GRANDE,  ARIZ. 


Dispatch-e 


ROP  Local . 

13,449 

15,803 

ROP  National . 

757 

1,281 

Classified . 

11,123 

11,769 

GRAND  TOTAL... 

25,329 

28,853 

YEAR  TO  DATE... 

174,219 

180,522 

CHAMPAIGN,  ILL. 

News  Gazette-eS 


ROP  Local...  27,921  147  31,925  294 

Preprint  Local .  61,662  26,316  74  949  22,575 

ROP  National  1,387  1.045 

Preprint  Nationai .  9,933  10,578 

Ciassified .  32,755  34,302 


GRAND  TOTAL...  133,658  26,463  152,799  22,869 

YEAR  TO  DATE...  1,099,094  232,482  1,149,021  177,659 


1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

CHARLOTTE,  N.C. 


Observer-mS 


ROP  Local . 

61,916 

91.802 

67,636 

95,293 

PreprinI  Local . 

4,996 

62,160 

9,022 

63,628 

ROP  National . 

6,136 

238 

5,533 

260 

PreprinI  National . 

8,038 

8,055 

Classified.. 

99,599 

49,281 

93,992 

45,483 

GRAND  TOTAL... 

180,685 

203,481 

184,238 

204,664 

YEAR  TO  DATE...  1,176,469  1,343,084  1,194,574  1,300,553 

CONWAY,  ARK. 

Log  Cabin  Democrat-eS 


ROP  Local . 

21,722 

20,012 

Preprint  Local . 

9.462 

10,298 

ROP  National . 

21 

49 

Classified . 

9,679 

9,099 

GRAND  TOTAL... 

40,884 

39,458 

YEAR  TO  DATE... 

312,625 

313,324 

DETROIT, 

MICH 

News  &  Free  Press-meS 

ROP  Local . 

94,601 

47,310 

90,983 

51,013 

Preprint  Local . 

31,767 

62,301 

35,150 

57,248 

ROP  National . 

8,670 

322 

11,028 

608 

Preprint  National . 

6,863 

2,841 

6,624 

Classified. 

80,772 

77,731 

GRAND  TOTAL.. 

222,673 

112,774 

221,516 

108,869 

YEAR  TO  DATE.. 

1,588,592 

884,571  1,514,167 

808,340 

DULUTH, 

MINN 

News-Tribune-mS 

ROP  Local . 

25,425 

6,792 

28,629 

4,474 

Preprint  Local . 

24,516 

47,628 

25,266 

47,959 

ROP  National . 

1,170 

2 

1,263 

15 

PreprinI  National . 

10,250 

12,750 

250 

Classified 

51,036 

44,181 

GRAND  TOTAL. 

112,397 

54,422 

112.089 

52,698 

YEAR  TO  DATE. 

.  859.924 

350,673 

722,161 

336,059 

DURHAM,  N.C. 

Heraid-Sun-mS 


ROP  Local . 

34,159 

36,697 

ROP  National . 

356 

1,127 

Classified 

50,684 

44,517 

GRAND  TOTAL... 

85,199 

82,341 

YEAR  TO  DATE... 

615,174 

601,359 

EAU 

CLAIRE,  WIS. 

Leader-Telegram-eS 

ROP  Local . 

28,887 

28,319 

Preprint  Local . 

26,512 

31,944 

27,562 

23,859 

ROP  National . 

496 

551 

Preprint  National . 

6,696 

7,260 

Classified . 

34,033 

33,247 

GRAND  TOTAL... 

96,624 

31,944 

96,939 

23,859 

YEAR  TO  DATE... 

787,775 

232,004 

776,468 

184,123 

ERIE,  PENN. 

Daily  Times-e 


ROP  Local . 

25,383 

24,853 

Preprint  Local . 

29,286 

22,126 

ROP  National . 

680 

1,088 

Classified 

34,719 

36,800 

Total . 

90,068 

84,867 

Times-News-S 

ROP  Local . 

9,259 

13,009 

Preprint  Local . 

46,817 

19,441 

ROP  National . 

287 

493 

PreprinI  National . 

5,824 

6,311 

Classified . 

16,984 

19,432 

Total . 

.  79,171 

58,686 

GRAND  TOTAL.. 

.  169,239 

143,553 

YEAR  TO  DATE.. 

.  1,183,822 

1,101,185 
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FORT  LAUDERDALE, 

FLA. 

Sun-Sentinel-mS 

ROP  Local . 

.  106.068 

169,032 

101,406 

186,334 

Preprint  Local . 

55.542 

51,762 

64,778 

34.806 

ROP  National . 

15,821 

6.322 

17,529 

1,331 

Preprint  National . 

13,156 

1,755 

13,550 

516 

Classilied... 

202.865 

65,499 

195,761 

79,934 

GRAND  TOTAL.. 

.  393,452 

294,370 

393,024 

302.921 

YEAR  TO  DATE.. 

.  2,617,429  2,067,207  2.479,770  2,016,349 

rREDERICK,  MD. 


Post  &  News-m/e 
ROP  Local . 

42,498 

47.483 

Preprint  Local 

88,725 

74  448 

ROP  National . 

338 

626 

Classilied.. 

41,889 

36.644 

GRAND  TOTAL.. 

.  173,450 

159,201 

YEAR  TO  DATE.. 

.  1,190,164 

1.157,649 

GRAND  FORKS, 

Herald-mS 

N.D. 

ROP  Local . 

22,441 

22,889 

Preprint  Local 

59,064 

56.249 

ROP  National . 

1,139 

1,027 

Preprint  National . 

8,118 

9,500 

Classitied.. 

21,173 

23,193 

GRAND  TOTAL... 

111,935 

112,858 

YEAR  TO  DATE... 

758,296 

743,114 

GRAND  ISLAND, 

NEB. 

Independent-mS 


ROP  Local . 

30,865 

38,933 

Preprint  Local . 

23,422 

5,264 

21,783 

9,334 

ROPNaiional . 

455 

974 

Preprint  National . . 

254 

88 

Classitied. 

17,842 

15,393 

GRAND  TOTAL... 

72,838 

5,264 

77,171 

9,334 

YEAR  TO  DATE... 

547,370 

67,875 

572,162 

78,328 

GREENSBURG,  PENN. 

Tribune-Review-m 


ROP  Local . 

21,448 

22,242 

Preprint  Local . 

11,805 

16,606 

9,589 

24,376 

ROPNaiional . 

412 

541 

Classilied. 

38,329 

37,302 

Total . 

.  71,994 

16,606 

69,674 

24,376 

Tribune-Review-S 

ROP  Local . 

13,961 

17,568 

Preprint  Local 

13,615 

14,538 

23,112 

14,752 

ROP  National . 

465 

278 

Preprint  National . 

12,480 

9,878 

Classilied 

16,772 

20,192 

Total . 

.  57,293 

14,538 

71,028 

14,752 

GRAND  TOTAL.. 

.  129,287 

31,144 

140,702 

39,128 

YEAR  TO  DATE.. 

.  1,103,882 

266,743  1,097,341 

235,794 

GREENWICH,  CONN. 


Trme-a/d 

ROP  Local . 

17,771 

20,065 

ROPNaiional . 

1,909 

2,321 

Classilied . 

19,083 

17.938 

Total . 

38,763 

40,324 

Time-S 

ROP  Local . 

5,428 

5,344 

ROP  National . 

1,874 

1,996 

Classilied 

7,032 

6,150 

Total . 

14,334 

13,490 

GRAND  TOTAL... 

53,097 

53,814 

YEAR  TO  DATE... 

401,563 

408.034 

1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

JACKSONVILLE,  FLA. 


Times-Union-mS 


ROP  Local . 

67,630 

29,078  62,212 

28,070 

Preprint  Local . 

84,882 

72,498 

ROP  National . 

6,255 

5,643 

PreprinI  National . 

12,126 

11,997 

Classitied . 

79,971 

71,830 

GRAND  TOTAL.. 

.  250,864 

29,078  224,180 

28,070 

YEAR  TO  DATE.. 

.  1,839,175 

228,233  1,692,580 

208,319 

LINCOLN 

Journal-Star-meS 

,  NEB. 

ROP  Local . 

37,167 

39,343 

Preprint  Local . . 

63.419 

50,637 

ROPNaiional . 

2,453 

1,599 

Preprint  National . 

6,736 

7,147 

Classilied . 

41,048 

37.294 

GRAND  TOTAL.. 

.  150,823 

136,020 

YEAR  TO  DATE.. 

.  1,136,370 

1,102,330 

LOGANSPORT,  IND. 

Pharos-Tribune-eS 


ROP  Local . 

17,466 

14,126 

PreprinI  Local . 

23,145 

500 

26,439 

ROPNaiional . 

274 

308 

Preprint  National . 

256 

224 

Classilied . 

12,100 

9,919 

GRAND  TOTAL... 

53,241 

500 

51,016 

YEAR  TO  DATE... 

415,948 

1,244 

389,887 

LONG  BEACH,  CALIF. 

Press  Telegram-m 


ROP  Locai . 

51,849 

24.122 

50,208 

28,535 

Preprint  Local . 

47,920 

42,699 

49,488 

44,312 

ROP  National . 

5,810 

1,347 

6,453 

1,905 

PreprinI  National . 

9,063 

259 

9,929 

Classitied 

54,315 

2,992 

57,507 

5,226 

GRAND  TOTAL.. 

.  168,957 

71,419 

173,585 

79,978 

YEAR  TO  DATE.. 

.  1,068.764 

498,165  1,175,315 

512,726 

LOUISVILLE,  KY. 

Courier-Journal-a/d 


ROP  Local . 

41.678 

16,471 

41,885 

19,585 

PreprinI  Local . 

60,556 

51,790 

ROP  National . 

478 

979 

Classilied 

28,677 

13,797 

27,735 

18,659 

Total . 

70,833 

90,824 

70,599 

90,034 

Courier-Journal-S 

ROP  Local . 

20,582 

275 

24,437 

148 

Preprint  Local . 

29,083 

29,596 

ROPNaiional . 

971 

518 

Preprint  National . . . 

7,587 

7,215 

Classilied . 

13,678 

13,490 

Total . 

35,231 

36.945 

38,445 

36,959 

GRAND  TOTAL... 

106.064 

127,769 

109,044 

126,993 

YEAR  TO  DATE... 

729,363  1,231,708 

740,875 

912,467 

MANCHESTER,  N.H. 


Union  Leader-m 


ROP  Local . 

40.816 

41,574 

ROP  National . 

574 

2,236 

Classilied . 

32,857 

31,927 

Total . 

74,247 

75,737 

N.H.  Sunday  News-S 

ROP  Local . 

12,064 

10,582 

ROP  National . 

308 

65 

Classilied  . 

16,395 

16,696 

Total . 

28,767 

27,343 

GRAND  TDTAL... 

103,014 

103.080 

YEAR  TD  DATE... 

739,793 

735,196 

1993 

1992 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

MUNCIE,  IND. 

Star-m 

ROP  Local  ... 

15,390 

15,105 

Preprint  Local . 

3,860 

3,952 

ROP  National 

317 

420 

Preprint  National . 

42 

Classitied . 

12,113 

12,102 

Total . 

..  31,722 

31,579 

Press-e 

ROP  Local . 

...  20,640 

19,435 

PreprinI  Local . 

5,972 

6,040 

ROPNaiional . 

317 

342 

Preprint  National . 

42 

Classified . 

13,628 

13,673 

Total . 

..  40,599 

39,490 

Star-S 

ROP  Local . 

4.486 

3,578 

PreprinI  Local . 

5,600 

5,114 

ROP  National . 

54 

182 

Preprint  National . 

595 

498 

Classified . 

4,199 

3,612 

Total . 

..  14,934 

12,984 

GRAND  TOTAL 

..  87,255 

84,053 

YEAR  TO  DATE 

..  653,811 

637,728 

NASHVILLE,  TENN. 


Tennessean-tn 


ROP  Local... 

35,814 

41.305 

Preprint  Local . 

22,148 

21,760 

ROP  National . 

1,857 

1,424 

Classified... 

45,697 

40,145 

Total . 

.  105,516 

104.634 

Banner-e 

ROP  Local . 

32,650 

37  809 

PreprinI  Local . 

21,155 

21,760 

ROPNaiional . 

1,819 

1,269 

Classified . 

34,832 

30,769 

Total . 

90,456 

91,607 

Tennessean-S 

ROP  Local . 

20.068 

21,849 

PreprinI  Local . 

36,425 

30,000 

ROP  National . 

1,607 

1,787 

Preprint  Natronal . 

11,455 

11,969 

Classified... 

25,101 

21,988 

Total . 

.  94,656 

87,593 

GRAND  TDTAL.. 

.  290,628 

283,834 

YEAR  TO  DATE.. 

.  2,126,198 

1,868,238 

NORTHAMPTON,  MASS. 


Daily  Flampshire  Gazette-e 


ROP  Local . 

30,351 

30.065 

Preprint  Local . 

24,252 

11,160 

21,930 

16,254 

ROP  National . 

146 

286 

Preprint  National . 

129 

Classified . 

16,607 

15,843 

GRAND  TOTAL... 

71,356 

11,610 

68,253 

16,254 

YEAR  TO  DATE... 

528,078 

136,482 

527,736 

117,003 

NORTH  BAY, 

Nugget-m 

ONTARIO 

ROP  Local . 

17.601 

19,066 

PreprinI  Local . 

41,356 

37,361 

ROP  National . 

3,397 

3,6rj 

Preprint  Natronal . 

2,635 

1,262 

Classified.. 

18,584 

19,295 

GRAND  TOTAL.. 

.  83,573 

80,657 

YEAR  TO  DATE.. 

.  1,706.811 

1,725,267 

HUTCHINSON,  KAN. 


News-mS 


ROP  Local . 

18.413 

19.448 

PreprinI  Local . 

14,164 

84,142 

12,009 

54,587 

ROPNaiional . 

486 

1,132 

PreprinI  National . 

4,524 

7,904 

Classified . 

20,147 

18,991 

GRAND  TOTAL... 

57,734 

84,142 

59,484 

54,587 

YEAR  TO  DATE... 

461,343 

514,038 

417,617 

463,558 

MIDDLETOWN,  N.Y. 

Times  Flerald-  Record-mS 


ROP  Local .  70.750  69.121 

Preptinl  Local .  45.729  93.186  41.220  74.199 

ROP  National .  450  257 

Preprint  Nabonal .  11.340  13.584 

Classilied .  65.055  60.768 


GRAND  TOTAL...  193.324  93.186  184.950  74.199 

YEAR  TO  DATE...  1.507.578  913.404  1,508.234  743,091 


NORTH  PLATTE,  NEB. 

Telegraph-mS 


ROP  Local . 

17,330 

22,246 

PreprinI  Local 

8,482 

5,351 

11,092 

16,051 

ROP  National 

613 

1,040 

PreprinI  National . 

522 

261 

130 

Classified.. 

9,402 

10,070 

GRAND  TOTAL... 

36,349 

5,351 

44,709 

16,181 

YEAR  TO  DATE... 

292,848 

89,001 

366.978 

122,538 

*  Indicates  newspapers  reporting  figures  in  lines. 
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OLYMPIA,  WASH. 

Olympian-mS 


ROP  Local . 

39,198 

34,053 

Preprint  Local . . . 

99,937 

82,528 

ROP  National . 

1,382 

1,068 

Classitierl . 

42,498 

42,160 

GRAND  TOTAL... 

183,015 

159,809 

YEAR  TO  DATE... 

1,165,940 

1,069,281 

ONTARIO,  ORE. 

Argus  Observer-eS 


ROP  Local . 

7,143 

8,510 

Preprint  Local . 

29,799 

37,990 

ROP  National . 

583 

452 

Classitierl . 

12,588 

11.895 

GRAND  TOTAL... 

50,113 

58,847 

YEAR  TO  DATE... 

397,001 

421,917 

OTTAWA, 

,  ILL. 

Daily  Times-e 

16,905 

19,082 

Preprint  Local . 

...  32,633 

2,098 

31,214 

2,174 

ROP  National . 

295 

169 

Preprint  National . 

390 

334 

Classilier! . 

6,185 

6,290 

GRAND  TOTAL 

..  56,408 

2,098 

57,089 

2,174 

YEAR  TO  DATE 

..  440,403 

15,468 

409,559 

15,258 

PORTLAND, 

MAINE 

Press  Heralrl-ni 

ROP  Local 

25,236 

2,294 

23,325 

3,057 

Preprint  Local . 

17,368 

18,662 

ROP  National . 

950 

1,663 

Preprint  National 

500 

505 

Classitierl . 

.  15.880 

25 

15,947 

35 

Total . 

.  59,934 

2,319 

60,102 

3,092 

Telegram-S 

ROP  Local . 

15,213 

16,616 

Preprint  Local . 

29,010 

29,659 

ROP  National . 

659 

831 

Preprint  National . 

4,863 

3,628 

Classitierl . 

23,892 

20,501 

Total . 

73,637 

71,235 

GRAND  TOTAL... 

133,571 

2,319 

131,337 

3,092 

YEAR  TO  DATE... 

877,407 

16,740 

847,383 

24,199 

PROVIDENCE,  R. 

Joumal-Bulletin-m 
ROP  Local . 

35,903 

6,287 

34.282 

6,705 

Preprint  Local . 

9,857 

101,389 

509 

113,812 

ROP  National . 

3,033 

16 

3,261 

16 

Preprint  National . 

3,823 

312 

9,510 

Classitierl . 

34,875 

1,068 

30,832 

1,034 

Total . 

83,668 

112,583 

69,196 

131,077 

Joumal-S 

ROP  Local . 

24,613 

1,377 

26,167 

1,566 

Preprint  Local . 

44,106 

80,681 

24,167 

116,646 

ROP  National . 

3,338 

3,163 

Preprint  National . 

10,853 

7,887 

Classitierl . 

15,106 

188 

15,422 

354 

Total . 

98,016 

82,246 

76,806 

118,566 

GRAND  TDTAL.. 

.  181,684 

194,829 

146,002 

249,643 

YEAR  TO  DATE.. 

.  1,140,191 

875,393 

989,416 

991,177 

Eagte-Times-e 

READING, 

PENN. 

ROP  Local . 

.  35,441 

34,764 

Preprint  Local . 

17,740 

30,860 

ROP  National . 

682 

1,273 

Classitierl 

39,271 

41,478 

Total . 

.  93,134 

108,375 

*  Indicates  newspapers  reporting  figures  in  lines. 


1993  1992 
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RUN 

Eagle-S 

ROP  Local . 

16,622 

19,358 

Preprint  Local . 

4,840 

27,685 

5,000 

22,755 

ROP  National . 

674 

638 

Preprint  National . 

6,570 

7,380 

Classitierl . 

19,057 

18,727 

Total . 

.  47,763 

27,685 

51,103 

22,755 

GRAND  TOTAL.. 

.  140,897 

27,685 

159,478 

22,755 

YEAR  TO  DATE.. 

.  1,103,803 

263,930  1,356,624 

167,380 

RENO,  NEV. 

Gazette-Journal-m 


ROP  Local .  82,075  73,446 

Preprint  Local .  121,168  119,649 

ROP  National .  3,238  1,209 

Preprint  National .  9,088  9,636 

Classitiert .  75,606  71,553 


GRAND  TOTAL...  291,175  275,493 

YEAR  TO  DATE...  1,855,890  1,780,602 


RICHMOND,  VA. 


Times-Dispatch-m 
ROP  Local . 

42,683 

8,567 

50,095 

5,938 

Preprint  Local . 

22,622 

1,520 

23,442 

3,227 

ROP  National . 

3,981 

96 

3,341 

118 

Preprint  National . 

693 

74 

778 

Classitierl . 

41,889 

41,248 

5,457 

Total . 

111,175 

10,876 

118,200 

15,518 

Times-Dispatch-S 
ROP  Local . 

18,502 

21,400 

2,682 

Preprint  Local . 

22,526 

2,144 

21,835 

1,413 

ROP  National . 

1,541 

1,263 

36 

Preprint  National . 

Classitierl . 

8,546 

23,796 

8,455 

25,001 

5,451 

Total . 

.  74,911 

2,144 

77,954 

9,582 

GRAND  TOTAL.. 

.  186,086 

13,020 

196,154 

25,100 

YEAR  TO  DATE.. 

.  1,259.308 

92,349  1,242,908 

101,588 

RIVERSIDE 

,  CALIF. 

Press-Enterprise-mS 

ROP  Local . 

53,377 

22,471 

53,191 

26,082 

Preprint  Local . 

78,378 

114,134 

ROP  National . 

5,854 

67 

3,694 

251 

Preprint  National . 

12,128 

11,214 

Classitierl . 

65,489 

309 

64,860 

317 

GRAND  TOTAL... 

215,226 

22,847 

247,093 

26,650 

YEAR  TO  DATE... 

1,714,162 

151,909  1,889,532 

173,650 

ST 

:  LOUIS,  MO 

Post-Dispatch-m 

ROP  Local . 

43,112 

24,095 

43,699 

20,639 

Preprint  Local . 

43,481 

37,173 

ROP  National . 

2,361 

1,022 

2,175 

274 

Classitierl . 

49,615 

7,169 

50,100 

2.172 

Total . 

138,569 

32,286 

133,147 

23,085 

Post-Dispatch-S 

ROP  Local.... 

21,659 

20,341 

Preprint  Local . 

29,475 

27,868 

ROP  National 

2,069 

3,226 

Preprint  National . 

7,818 

7.115 

Classitierl . 

33,787 

33,665 

Total . 

94,808 

92,215 

GRAND  TOTAL... 

233,377 

32,286 

225,362 

23,085 

YEAR  TO  DATE... 

1,782,263 

230,467  1,645,711 

155,294 

SAN  BERNARDINO,  CALIF. 


Sun-mS 

ROP  Local .  46,831  55,228 

Preprint  Local .  59,079  57,508 

ROP  National .  5,287  4,473 

Preprint  National .  5,290  10,335 

Classitierl .  72,535  68,573 


GRAND  TOTAL...  189,022  196,117 

YEAR  TO  DATE...  1,263,310  1,228,244 


1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

SAN  DIEGO,  CALIF. 

Union-Tribune-mS 

ROP  Local . 

125,375 

20,525 

136,833 

21,935 

ROP  National . 

19,876 

2,408 

21,865 

2,145 

Classitierl . 

122,104 

17,123 

123,028 

7.289 

GRAND  TOTAL.. 

.  267,355 

40,056 

281,726 

31,369 

YEAR  TO  DATE.. 

.  1,667,573 

217,026  1,754,537 

179,065 

SAN  FRANCISCO,  CALIF. 


Chronicle-m 


ROP  Local . 

37,796 

13,331 

36,523 

12,549 

Preprint  Local . 

39,744 

46,796 

ROP  National . 

15,384 

474 

12,637 

583 

Preprint  National . 

1,032 

260 

Classitierl.. 

38,630 

37,091 

Total . 

132,586 

13,805 

133,307 

13,132 

Examiner-e 

ROP  Local . 

35,545 

11,924 

29,767 

11,815 

Preprint  Local . 

39,744 

46,796 

ROP  National . 

14,517 

461 

11,872 

536 

Preprint  National . 

1,032 

260 

Classitierl . 

38,113 

36,745 

Total . 

128,951 

12,385 

125,440 

12,351 

Examiner/Chronicle-S 

ROP  Local . 

15,867 

1,679 

15,339 

2,807 

Preprint  Local . 

43,290 

39,910 

ROP  National . 

6,654 

377 

6,825 

463 

Preprint  National . 

14,560 

10,920 

Classitierl. 

19,104 

20,508 

Total . 

99,475 

2,056 

93,502 

3,270 

GRAND  TDTAL... 

361,012 

28,246 

352,249 

28,753 

YEAR  TO  DATE... 

2,878,663 

197,904  2,811,286 

207,091 

SANTA  MONICA,  CALIF. 

Outlook-e 

ROP  Local . 

23,221 

24,097 

Preprint  Local . 

14,993 

14,993 

ROP  National . 

2,084 

3,069 

Preprint  National . 

260 

260 

Classitierl 

25,878 

27,030 

GRAND  TOTAL... 

66,436 

69,449 

YEAR  TO  DATE... 

452,083 

487,236 

SHELBYVILLE, 

TENN. 

Times-Gazette-e 

ROP  Local . 

13,509 

20,916 

Preprint  Local . 

15,543 

17,835 

ROP  National . 

60 

126 

Preprint  National . 

217 

Classitierl 

5.226 

5,123 

GRAND  TOTAL  ... 

34,555 

44,000 

YEAR  TO  DATE... 

N/A 

SITKA,  ALASKA 

Dally  Sentinel-e 


ROP  Local . 

4,010 

5.780 

Preprint  Local . 

11 

5 

ROP  National . 

189 

1,238 

Preprint  Nattional . 

1 

1 

Classitierl 

1,327 

1,361 

GRAND  TOTAL... 

5,538 

8,385 

YEAR  TO  DATE... 

46,835 

58,398 

SPOKANE,  WASH. 


Spokesman-Review-m 


ROP  Local . 

34,337 

32,895 

Preprint  Local . 

7,756 

8,261 

ROP  National . 

2,782 

1,835 

Preprint  Nattional . 

17 

Classilierl . 

49,076 

43,057 

Total . 

93,968 

86,048 

Spokesman-Review-S 

ROP  Local . 

7,000 

10,749 

Preprint  Local . 

5,821 

4,582 

ROP  National . 

1,224 

1,353 

Preprint  National . 

1,048 

1,093 

Classitierl . 

17,741 

16,365 

Total . 

32,834 

34,142 

GRAND  TOTAL... 

126,802 

120,190 

YEAR  TO  DATE... 

814,126 

829,572 

34 
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STAMFORD, 

CONN. 

Advocate-a/d 

ROP  Local . 

23,422 

26.854 

ROP  National . 

1,909 

2,320 

Classilied. .. 

18,122 

17,854 

Total . 

43,453 

47,028 

Advocate-S 

ROP  Local . 

6,324 

60,133 

ROP  National . 

1,874 

1,989 

Classilied . 

6,959 

6,189 

Total . 

15,157 

68,311 

GRAND  TOTAL... 

58,610 

115,339 

YEAR  TO  DATE... 

441,382 

517,159 

SYRACUSE,  N.Y. 


Post-Standard-m 


ROP  Local . 

23,364 

15,232 

23,100 

12,561 

Preprint  Local . 

34,213 

65,167 

ROP  National . 

1,863 

3,233 

Preprint  National . 

82 

91 

Classitied... 

21,146 

17,645 

Total . 

80,668 

15,232 

109,236 

12,561 

Herald  Journal-e 

ROP  Local . 

22,911 

7,427 

22,537 

7,139 

Preprint  Local . 

36,721 

70,414 

ROP  National . 

1,331 

2,848 

Preprint  National . 

82 

91 

Classilied... 

19,433 

16,971 

Total . 

80,478 

7,427 

112,861 

7,139 

Herald  American-S 

ROP  Local . 

12,779 

292 

12,288 

228 

Preprint  Local 

92,244 

50.992 

ROP  National . 

1,430 

1,027 

Preprint  National . 

7,327 

7,375 

Classitied... 

14,126 

12,815 

Total . 

.  127,906 

292 

84,497 

228 

GRAND  TDTAL.. 

.  289,052 

22,951 

306,594 

19,928 

YEAR  TD  DATE.. 

.  2,622,846 

150,490 ; 

2,442,920 

141,059 

TACOMA,  WASH. 


Morning  News  Tribune-m 


ROP  Local . 

49,730 

1,931 

45,344 

1,600 

Preprint  Local . 

57,033 

8,463 

55,221 

28,063 

ROP  National . 

5,957 

8,036 

84 

Preprint  National . 

10,439 

57 

9,952 

198 

Classilied . 

46,888 

1,316 

47,497 

1,968 

GRAND  TOTAL.. 

.  170,047 

11,767 

166,050 

31,913 

YEAR  TO  DATE.. 

.  1,284,705 

102,802  1,265,402 

202,793 

TOLEDO, 

OHIO 

Blade-m 

ROP  Local . 

30,370 

6,024 

28,844 

7.969 

Preprint  Local . 

21,735 

22,239 

ROP  National . 

1,661 

243 

1,574 

40 

PreprinI  National . 

63 

504 

Classilied.. 

17,552 

957 

16,997 

727 

Total . 

71,381 

7,224 

70,158 

8,736 

Blade-S 

ROP  Local . 

15,312 

14,849 

Preprint  Local . 

42,084 

33,894 

ROP  National . 

1,003 

994 

PreprinI  National . 

10,458 

10,458 

Classified . 

11,116 

12,122 

Total . 

79,973 

72,317 

GRAND  TDTAL.. 

151,354 

7,224 

142,475 

8,736 

YEAR  TD  DATE.. 

1,204,984 

40,941  1,107,335 

44,878 

TOPEKA, 

KAN. 

Capital-Journal-m 

ROP  Local . 

40,443 

45,581 

PreprinI  Local 

19,008 

44,553 

20,227 

42,492 

ROP  National . 

373 

938 

PreprinI  National . 

5,318 

5,819 

Classitied. 

32,517 

28,717 

GRAND  TOTAL... 

92,341 

49,871 

95,463 

48,311 

YEAR  TO  DATE... 

654,815 

448,416 

692,106 

412,482 

*  Indicates  newspapers  reporting  figures  in  lines. 
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TORRANCE,  CALIF. 


Daily  Breeze-eS 


ROP  Local . 

45,394 

42,500 

PreprinI  Local . 

64,984 

64,984 

ROP  National . 

2,715 

4,418 

PreprinI  National . 

10,707 

10,707 

Classilied  . 

52,623 

56,442 

GRAND  TOTAL.. 

.  176,423 

179,051 

YEAR  TO  DATE.. 

.  1,318,121 

1,371,689 

TULSA,  OKLA. 


World-m 


ROP  Local . 

...  39,981 

3,153 

38,395 

2,142 

Preprint  Local . 

2,495 

1,090 

2,813 

1,021 

ROP  National . 

398 

1,165 

Preprint  National . 

138 

11 

143 

32 

Classilied . 

...  39,873 

34,389 

Total . 

..  82,885 

4,254 

76,905 

3,195 

Worid-S 


ROP  Local . . . 

15,031 

16,843 

Preprint  Local . 

6,530 

4,931 

ROP  National . 

742 

1,332 

Preprint  National . 

1,859 

1,749 

Classilied . 

21,484 

18,794 

Total . 

45,646 

43,649 

GRAND  TOTAL... 

128,531 

4,254 

120,554 

3,195 

YEAR  TO  DATE... 

886,987 

28,168 

823,967 

20,715 

TWIN  FALLS,  IDAHO 

Times-News-mS 


ROP  Local .  29.947  30,963 

Preprint  Local .  56.536  57.862 

ROP  National .  70  182 

PreprinI  National .  88 

Classilied .  24,797  25,186 


GRAND  TOTAL...  111,350  114,281 

YEAR  TO  DATE...  853,203  832,575 


WASHINGTON,  PENN. 


Observer-Reponer-m 


ROP  Local . 

18,733 

19,402 

Preprint  Local . 

...  21,231 

28,247 

ROP  National . 

105 

428 

Preprint  National . 

504 

Classified . 

...  31,136 

31,467 

Total . 

..  71,709 

79,544 

Observer-Reponer-S 


ROP  Local . 

4,749 

7,289 

Preprint  Local . 

20,664 

19,479 

ROP  National . 

140 

142 

PreprinI  National . 

252 

12,255 

Classified . 

9,111 

10,414 

Total . 

34,916 

49,579 

GRAND  TOTAL... 

106,625 

129,123 

YEAR  TO  DATE... 

845,353 

813,863 

WICHITA  FALLS,  TEXAS 


Times  Record  News-mS 


ROP  Local . 

37,873 

39,672 

ROP  National . 

1,042 

1,466 

Classilied . 

34,839 

31,855 

GRAND  TOTAL... 

73,754 

72,993 

YEAR  TO  DATE... 

N/A 

WINDSOR,  ONTARIO 


Star-e* 


ROP  Local . 

.  404,464 

386,720 

Preprint  Local . 

562.460 

508,272 

ROP  National . 

156,337 

125,331 

Preprint  Natronal . 

55,788 

70,606 

Classifred 

316,702 

340,718 

GRAND  TOTAL.. 

.  1,495,751 

1,431,647 

YEAR  TO  DATE.. 

.  12,949,890 

12,316,484 

Note:  Figures  given  in  modular  agate  lines. 
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WINSTON-SAUEM, 

N.C. 

Joumal-m 

ROP  Local . 

45,168 

11,338 

47,816 

9,371 

PreprinI  Local . 

10,508 

35.958 

11,487 

18,866 

ROP  National . 

974 

732 

Preprint  National . 

312 

352 

440 

372 

Classitied . 

54,403 

48,848 

Total . 

111,365 

47,648 

109,323 

28,609 

Journal-S 

ROP  Local . 

15221 

2,261 

16,535 

2,236 

Preprint  Local . 

5,034 

19,982 

5,912 

21,103 

ROP  National . 

1,124 

1,013 

Preprint  National . 

9,424 

10,739 

Classified . 

23,411 

23,811 

Total . 

54,214 

22,243 

58,010 

23,339 

GRAND  TOTAL.. 

.  165,579 

69,891 

167,333 

51,948 

YEAR  TO  DATE.. 

.  1,052,005 

437,302  1,061,355 

391,689 

YAKIMA,  WASH 

• 

Herald-Republic-m 
ROP  Local . 

27,537 

30,710 

ROP  National . 

1,180 

833 

Classilied . 

49,778 

45,486 

GRAND  TOTAL... 

78,495 

77,029 

YEAR  TO  DATE... 

541,113  1 

525,339 

Ad  spending  up 
in  newspapers 

ADVERTISING  EXPENDITURES  in 
newspapers  showed  a  gain  of  2.28%  for 
the  second  quarter  of  1993,  reaching 
$7,921  billion,  according  to  figures  from 
the  Newspaper  Association  of  America. 

Spending  for  the  first  six  months  of 
1993  was  about  $14,884  billion,  an  in¬ 
crease  of  3.43%  over  the  same  period 
last  year,  NAA  reported. 

Retail  expenditures  were  up  3%  to 
$4,218  billion,  while  classified  showed  a 
gain  of  2.89%  to  $2,661  billion.  Expen¬ 
ditures  for  national  advertising  fell 
2.28%  from  the  year  before,  hitting 
$1,041  billion. 

Special  section 

THE  NEWSPAPER  ASSOCIATION 
of  America  prepared  a  special  section 
called  “Read  All  About  It,”  which  was 
distributed  by  more  than  450  papers 
Sept.  8,  International  Literacy  Day. 

The  section  included  information 
about  new  federal  drives  for  fighting 
adult  illiteracy,  success  stories  from 
prison-based  programs  and  how  to  re¬ 
ceive  a  general  equivalency  degree 
(GED)  as  well  as  suggestions  of  numer¬ 
ous  family-based  activities  to  encourage 
reading. 

More  than  41  suppliers  to  the  news¬ 
paper  industry  volunteered  to  help  with 
the  project,  including  some  newsprint 
manufacturers  who  donated  paper  for 
printing  the  insert. 
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$20  million  libel 
suit  goes  to  trial 

New  York  Times  lawyer  says  it's  one 
of  the  most  expensive  libel  defenses 
in  the  newspaper’s  history 


TRIAL  OF  A  $20  million  libel  suit  by 
a  wealthy  Beverly  Hills  lawyer  against 
the  Santa  Barbara  (Calif.)  NewS'Press 
has  begun  in  Los  Angeles. 

Leonard  M.  Ross  is  suing  the  Netvs- 
Press  and  its  parent  company,  the  New 
York  Times  Co.,  charging  they  de¬ 
famed  him  in  1988  and  1989  stories 
that  described  his  numerous  court  bat¬ 
tles  while  associating  him  with  a  con¬ 
victed  swindler,  who  also  was  Ross’  for¬ 
mer  partner  in  real  estate  ventures. 

Defense  attorneys  contend  Ross’ 
case  is  without  merit  because  the  arti¬ 
cles  were  true. 

They  asked  for  a  dismissal,  which 
was  denied  by  Superior  Court  Judge 
Harvey  A.  Schneider. 

Also  named  as  defendants  are  for¬ 
mer  News-Press  editor  David  McCum- 
ber  and  reporter  Kathleen  Sharp. 


At  one  time,  Ross  was  the  biggest 
shareholder  in  Santa  Barbara  Savings 
and  Loan,  then  the  city’s  largest  finan¬ 
cial  institution. 

Ross  alleges  that  several  parts  of  the 
articles  tied  him  to  the  wrongful  deeds 
of  his  former  partner,  Barry  S.  Marlin. 
After  his  breakup  with  Ross  in  the  ear¬ 
ly  1970s,  Marlin  carried  on  their  for¬ 
mer  joint  investment  business.  The 
business  went  broke  in  1975  when 
clients  and  investigators  found  that 
funds  had  disappeared. 

Marlin  pleaded  guilty  to  what  prose¬ 
cutors  called  the  largest  Ponzi  scheme 
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in  U.S.  history  and  was  sent  to  prison 
in  1978. 

In  his  complaint,  Ross  said  that 
when  he  sought  to  increase  his  hold¬ 
ings  in  Santa  Barbara  Savings  and 
Loan  in  1988,  the  defendants  “made 
one  or  more  false  and  prejudicial  repre¬ 
sentations”  to  the  California  Corpora¬ 
tions  Commission.  The  increase  re¬ 
quired  the  commission’s  approval. 

The  complaint  added  that  the  de¬ 
fendants  falsely  said  Ross  had  been  the 
target  of  one  or  more  criminal  investi¬ 
gations  by  the  FBI  and  other  federal 
agencies,  including  the  Internal  Rev¬ 
enue  Service. 

The  charges  published  in  the  News- 
Press  applied  solely  to  Marlin,  accord¬ 
ing  to  the  complaint.  Ross  alleged  fur¬ 
ther  that  the  News-Press  advised  the 
Corporations  Commission  to  hold  up 


its  decision  on  Ross’  investment  re¬ 
quest  until  the  paper  “published  a 
lengthy  article  about  Ross  which  would 
discuss  these  negative  and  significant 
allegations  in  detail.” 

The  alleged  action  by  the  newspaper 
was  termed  “unfair  and  prejudicial.” 

Another  falsehood,  the  complaint 
said,  was  an  allegation  in  the  story  that 
Ross  had  hired  a  “hit  man”  to  kill  his 
former  attorney. 

Ross,  who  graduated  first  in  his  law 
school  class  at  UCLA,  reputedly  made 
a  fortune  in  real  estate. 

He  once  listed  for  sale  his  Beverly 


Hills  mansion  —  the  former  home  of 
Marion  Davies,  a  film  star  and  com¬ 
panion  of  William  Randolph  Hearst  — 
for  $25  million. 

The  legal  battle  between  Ross  and 
the  News-Press  has  dragged  on  for  four 
years.  George  Freeman,  assistant  gen¬ 
eral  counsel  for  the  New  York  Times 
Co.,  told  the  Los  Angeles  Times  that 
the  case  has  resulted  in  one  of  the 
company’s  most  expensive  libel  defens¬ 
es. 

The  chief  defense  counsel  in  the  tri¬ 
al  is  Rex  S.  Heinke  of  the  Los  Angeles 
firm  of  Gibson,  Dunn  &  Crutcher, 
who  is  one  of  the  top  libel  defense  at¬ 
torneys  in  the  country.  —  M.L.  Stein 

Bounced  writer 
back  in  courtroom 

ROBERT  RAND,  THE  free-lance 
writer  bounced  from  his  seat  at  the 
Menendez  brothers  trial  in  Los  Angeles 
because  he  interviewed  a  witness,  is 
back  inside  the  courtroom. 

However,  Superior  Court  judge  Stan¬ 
ley  M.  Weisberg  warned  that  if  Rand  is 
called  as  a  witness  in  the  trial,  he  could 
be  removed  again. 

Rand,  who  is  v/riting  a  book  about 
Erik  and  Lyle  Menendez,  brothers 
charged  with  the  murders  of  their  par¬ 
ents,  originally  was  assigned  one  of  the 
12  press  seats  at  the  trial.  But  Weisberg 
ordered  him  out  after  the  prosecution 
raised  a  conflict  of  interest  issue  over 
Rand’s  interview  of  Donovan 
Goodreau,  a  former  friend  of  Lyle 
Menendez  and  a  trial  witness  (E&P, 
Aug.  21 ). 

Prosecutors  demanded  Rand’s  tape  of 
the  interview  and  were  upheld  by  Weis¬ 
berg,  who  denied  the  writer’s  claim  to 
shield  law  protection. 

A  week  later,  after  Rand’s  attorney 
asked  Weisberg  to  reconsider,  the  judge 
asked  assistant  district  attorney  Pamela 
Bozanich  if  she  still  wanted  Rand  ex¬ 
cluded. 

She  replied  that  she  still  considered 
Rand  a  potential  witness  and  that  his 
presence  in  the  courtroom  would  create 
a  “familiarity”  with  the  jury.  However, 
she  agreed  to  leave  the  matter  to  the 
“court’s  discretion.” 

“If  it  turns  out  that  he  does  become  a 
witness,  at  that  point  the  court  will  deal 
with  that  situation,”  Weisberg  said. 


Defense  attorneys  contend  Ross^  case  is  without 
merit  because  the  articles  were  true.  They  asked 
for  a  dismissal,  which  was  denied  by  Superior 
Court  Judge  Harvey  A.  Schneider. 
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Philadelphia  papers  publish 
despite  contract  expirations 

TEN  UNIONS  REPRESENTING  3,000  employees  chose 
work  instead  of  a  strike  at  Knight -Ridder  Inc.’s  Philadelphia 
newspapers  after  their  contracts  expired  Aug.  31. 

The  unions,  which  had  approved  strikes,  opted  to  extend 
their  contracts  day  by  day  to  keep  federal-mediated  negotia¬ 
tions  going. 

Management  at  the  morning  Philadelphia  Inquirer  and  af¬ 
ternoon  Philadelphia  Daily  News,  with  a  combined  circula¬ 
tion  over  700,000,  had  made  plans  to  publish  in  the  event  of 
a  strike  using  supervisors  and  temporary  replacements. 

As  E&P  went  to  press,  management  had  come  to  terms  on 
non-economic  issues  with  seven  unions  representing  about 
one-third  of  employees.  Mailers  and  drivers  represented  by 
separate  Teamsters  units  and  white-collar  workers  represented 
by  the  Newspaper  Guild  local  in  news,  advertising  and  busi¬ 
ness  departments  remained  apart  on  non-economic  issues. 
Talks  on  pay  were  on  hold  pending  resolution  of  non-eco¬ 
nomic  issues  with  all  10  unions. 

Management  and  about  1,100  Guild  workers  are  at  odds 
over  company  plans  to  cut  pension  contributions  and  to  ex¬ 
pand  use  of  non-union  employees  in  ad  sales  and  news. 

The  Guild  is  seeking  a  National  Labor  Relations  Board 
election  to  represent  200  non-union  news  stringers. 

Drivers  and  mailers  are  at  odds  with  management  over 
changes  in  distribution  that  have  eliminated  some  jobs. 


N.Y.  Times  Co.  to 
publish  US  Air  magazine 

NEW  YORK  TIMES  Custom  Publishing  has  secured  a  deal 
with  USAir  to  produce  the  airline’s  in-flight  magazine. 

The  publication,  which  will  make  its  debut  in  January,  be¬ 
comes  the  first  airline  magazine  to  be  produced  by  a  major  di¬ 
versified  communications  concern. 

It  will  reach  passengers  of  USAir,  USAir  Express  and  US- 
Air  Shuttle  worldwide,  which  together  boarded  more  than  60 
million  passengers  last  year. 

James  A.  Cutie,  president  of  the  Times  Co.’s  Information 
Services  group,  which  operates  the  Custom  Publishing  divi¬ 
sion,  said  the  magazine  will  include  original  material  as  well 
as  previously  published  material  from  the  New  York  Times 
and  other  company  publications.  Featured  will  be  columns 
and  crossword  puzzles  from  the  pages  of  the  Times  and  arti¬ 
cles  from  Golf  Digest,  Tennis,  Child  and  Fitness  magazines. 

The  USAir  magazine  will  have  access  to  columns  through 
the  New  York  Times  Syndicate,  also  part  of  the  Information 
Services  group.  The  Times  news  staff  will  not  be  involved  in 
writing  or  editing  the  publication. 

Custom  Publishing  president  Richard  W.  Stockton  said 
priorities  included  sharpening  the  editorial  focus  of  the  US¬ 
Air  publication  and  differentiating  it  from  other  in-flight 
magazines.  He  said  it  would  resemble  the  sort  of  consumer 
magazine  one  would  find  on  a  newsstand,  incorporating  qual¬ 
ity  content,  layout,  photos  and  graphics. 
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1  U.S.  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

9/14/93 

9/7/93 

9/15/92 

Affiliated  Publications  Inc.  (NY) 

14.00 

13.875 

11.75 

A.H.  BeloCorp.  (NY) 

46.00 

48.00 

45.25 

Capital  Cities/ABC  Inc.  (NY) 

533.00 

526.00 

454.00 

Central  Newspapers  Inc.  (NY) 

25.50 

25.875 

21.625 

Dow  Jones  &.  Co.  Inc.  (NY) 

31.875 

30.75 

32.25 

Gannett  Co.  Inc.  (NY) 

49.625 

50.625 

45.625 

Knight-Ridder  Inc.  (NY) 

53.75 

54.25 

59.50 

Lee  Enterprises  Inc.  (NY) 

30.875 

31.50 

32.00 

McClatchy  Newspapers  Inc.  (NY] 

19.625 

19.75 

21.125 

Media  General  Inc.  (AM) 

23.00 

24.875 

16.875 

Multimedia  Inc.  (NDQ)  * 

34.00 

33.00 

26.00 

New  York  Times  Co.  (AM) 

23.125 

23.25 

27.125 

1  Park  Communications  Inc.  (NDQ)  18.00 

18.50 

17.50 

Pulitzer  Publishing  Co.  (NY) 

33.00 

33.875 

31.00 

E.W.ScrippsCo.  (NY) 

23.875 

24.00 

25.00 

Times  Mirror  Co.  (NY) 

31.00 

30.875 

34.625 

Tribune  Co.  (NY) 

51.75 

52.25 

43.875 

Washington  Post  Co.  (NY) 

*  3  for  1  stock  split 

215.00 

217.50 

243.50 

Editor  &  Publisher 

1  Foreign  Media  Stock  Values 

1  (Weekly  Closing  (Quotes) 

Stock 

9/14/93 

9/7/93 

9/15/92 

MacLean  Hunter  Ltd.  (a) 

11.50 

11.75 

12.875 

Hollinger  Inc.  (a) 

13.625 

14.125 

12.125 

Quebecor  Inc.  Class  A  (a)(d) 

19.125 

19.75 

15.875 

Reuters  (c) 

73.75 

70.50 

62.50 

Southam  Inc.  (a) 

17.25 

16.25 

17.375 

Thomson  Corp.  (a) 

15.50 

15.25 

14.00 

Toronto  Sun  Publishing  Corp.  (a) 

12.50 

12.50 

16.125 

TorStar  Corp.  (a) 

23.25 

22.75 

24.875 

Pearson  Ltd.  (b)(e) 

5.34 

5.17 

3.15 

News  Corp.  Ltd.  (c) 

53.875 

54.75 

33.25 

(a)  Quotes  are  in  Canadian  Elollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quotes  are  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  Jan.  24, 1992 

(e)  2  for  1  stock  split  -  June  15,  1992 

Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 

The  Custom  Publishing  division  also  produces  a  magazine 
distributed  to  guests  of  Four  Seasons  Hotels  and  Resorts  and 
has  been  selected  by  International  Business  Machines  to  pub¬ 
lish  its  consumer  magazines,  Profit  and  Beyond  Computing. 

Murdoch  buys  on-line  firm 

NEWS  CORE,  THE  Australian-based  media  conglomerate, 
has  agreed  to  acquire  Delphi  Internet  Services  Inc.,  the  fifth- 
largest  U.S.  on-line  computer  service  company.  The  deal  fol¬ 
lows  a  trend  in  which  companies  that  generate  information 
are  acquiring  those  that  distribute  it  via  computer. 
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Ancillary  activities 
soar  at  syndicates 

Syndicates  get  into  books ,  electronic  services  and 
more  as  growth  slows  in  their  traditional  business 


by  David  As  tor 

WHEN  E.W.  SCRIPPS  announced 
last  year  that  it  might  sell  United  Me¬ 
dia,  people  learned  that  46%  of  Unit¬ 
ed’s  1991  revenues  were  derived  from 
comic  character  licensing. 

In  fact,  when  this  and  other  ancil¬ 
lary  efforts  are  added  together,  about 
70%  of  United’s  revenues  now  come 
from  business  other  than  the  selling  of 
cartoons  and  columns  to  newspapers. 
This  is  the  case  even  though  the  com¬ 
pany  still  does  plenty  of  traditional 
syndication,  as  exemplified  by  the  huge 
“Peanuts”  and  “Garfield”  client  lists. 

United  is  just  one  of  several  syndi¬ 
cates  with  a  large  stake  in  diversifica¬ 
tion,  which  includes  everything  from 
the  electronic  products  streaming  out 
of  Tribune  Media  Services  to  the 
books  pouring  off  the  presses  of  Uni¬ 
versal  Press  Syndicate’s  Andrews  and 
McMeel  division. 

Indeed,  when  syndicate  executives 
were  asked  if  ancillary  business  had  in¬ 
creased  significantly  during  the  past 
few  years,  these  were  three  of  the  re¬ 
sponses: 

“Absolutely,”  said  King  Features 
Syndicate  president  Joe  D’Angelo. 

“Without  question,”  agreed  Cre¬ 
ators  Syndicate  president  Rick  New- 
combe. 

“There  is  real  growth,”  added  Uni¬ 
versal  president  John  McMeel. 

One  reason  why  syndicates  are  di¬ 
versifying  is  the  current  recession, 
which  has  seen  a  number  of  dailies  go 
out  of  business  and  others  shrink  their 
news  holes  and  use  a  larger  percentage 
of  local  material.  So  syndicates,  which 
often  charge  low  prices  for  features 
even  in  boom  times,  are  looking  else¬ 
where  for  some  of  their  revenues. 

“I  think  there  has  been  a  new  ur¬ 
gency  to  discover  other  markets  be- 
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cause  of  the  state  of  newspapers,”  said 
Chronicle  Features  editor/general 
manager  Stuart  Dodds. 

“As  revenues  started  to  shrink  a  lit¬ 
tle  in  the  last  few  years,  it  seems  like 
everyone  started  looking  around  for 
new  ideas  and  new  income,”  agreed 
Washington  Post  Writers  Group 
(WPWG)  general  manager/editorial 
director  Alan  Shearer,  while  adding 
that  some  syndicates  need  the  ancillary 
money  more  than  others. 

Syndicate  diversification  has 
brought  new  income  to  newspapers, 
too.  For  instance,  papers  subscribing  to 
a  syndicate’s  900-number  audiotex  ser¬ 
vice  receive  a  percentage  of  the  money 
earned  on  each  phone  call.  Also,  Tri¬ 
bune  Media  has  three  national  adver¬ 


tising  networks  that  help  place  numer¬ 
ous  TV-related  ads  in  papers. 

“In  many  cases,  we  give  newspapers 
more  money  than  we  take  from  them,” 
said  Tribune  Media  president  David 
Williams. 

However,  the  bad  economy  is  by  no 
means  the  only  reason  why  syndicates 
are  trying  new  things.  “Even  if  the  core 
syndication  business  were  growing 
rapidly,  we’d  still  get  into  this  stuff,” 
said  United  senior  vice  president/gen¬ 
eral  manager  Brad  Bushell.  “You’ve  got 
to  take  advantage  of  the  opportuni¬ 
ties.” 

Many  of  these  opportunities  are  tied 
to  the  explosion  of  new  technologies 
and  media,  including  interactive  ones. 
Syndicates  are  still  in  the  entertain¬ 
ment  and  information  business,  but 
their  customers  are  no  longer  news¬ 
papers  alone.  At  the  same  time,  syndi¬ 
cates  are  helping  newspapers  connect 
with  new  technologies. 

“Our  mission  is  to  give  added  value 
to  our  newspaper  customers  .  .  .  and 
provide  them  with  products  they  can’t 
provide  for  themselves,”  stated 
Williams,  who  said  Tribune  Media’s  di¬ 
versification  is  not  a  retreat  from  syn¬ 
dication  but  a  way  to  modernize  syndi¬ 
cation  and  bring  it  to  “the  next  level.” 


Brad  Bushell 


John  McMeel 


David  Williams 


Steve  Christensen 


John  Brewer 


Joe  D’Angelo 
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Rick  Newcombe 


Nanette  Wiser  Alan  Shearer 


Tribune  Media  has  offered  a  number 
of  new  cutting-edge  services  during  the 
past  few  years,  including  the  Voice 
News  Network,  which  links  with 
Knight-Ridder/Tribune  Information 
Services  (KRT)  to  enable  newspaper 
readers  to  phone  for  round-the-clock 
updates  of  stories.  Williams  said  this 
newspaper-audiotex  linkage  is  the  kind 
of  synergistic  “integration”  Tribune 
Media  likes  to  achieve  with  its  product 
mix. 

Another  venture  involving  Tribune 
Media  is  the  Picture  Network  Interna¬ 
tional  digital  archive  for  purchasing 
and  selling  photos  on  line.  Williams 
said  this  system’s  innovative  technolo¬ 
gy  allows  photo  editors  to  search  for 
images  using  plain  English  descriptions 
of  subjects  and  concepts  rather  than 
limited  predefined  keywords. 

Then  there  is  the  Knight-Ridder/Tri¬ 
bune  Business  News  electronic  service, 
whose  subscribers  include  executive 
desktop  PC  users. 

Also,  Tribune  is  an  investor  in  the 
America  Online  service,  which  offers 
computer  users  material  ranging  from 
Tribune  Media  TV  listings  to  the  “Dil- 
bert”  comic  strip  by  Scott  Adams  of 
United. 

Copley  News  Service  may  soon 
become  an  America  Online  contribu¬ 
tor  too  and  is  pursuing  a  number  of 
other  agreements  to  increase  its  pres¬ 
ence  on  the  “electronic  highway.” 

“We  perceive  ourselves  as  software 
and  information  providers,”  said  Cop¬ 
ley  vice  president  and  editorial/syndi¬ 
cate  director  Nanette  Wiser,  who 
added  that  Copley  now  uses  “all  kinds 
of  delivery  alternatives”  to  provide  ma¬ 
terial  to  various  media  and  markets  in 
addition  to  newspapers. 

For  instance,  Copley  closed  a  deal 
this  past  month  with  the  PressLink 
dial-up  news  and  information  service 
to  make  available  editorial  cartoons, 
graphics  and  other  material  to  clients 
such  as  newspapers,  newsletters  and  li¬ 
braries.  Wiser  said  the  PressLink  con¬ 


nection  will  also  enable  Copley  to  re¬ 
ceive  editorial  cartoons  faster  from  its 
creators. 

Speaking  of  fast.  New  York  Times 
Syndicate/News  Service  president 
John  Brewer  noted  that  NYT  material 
is  included  in  the  multimedia  newspa¬ 
per  that  Walksoft  Corp.  downloads  in 
10  minutes  to  Macintosh  and  Windows 
PC  users.  NYT  material  is  also  part  of 
the  news  that  RadioMail  Corp.  trans¬ 
mits  on  demand  over  packet  radio  net¬ 
works. 

Los  Angeles  Times  Syndicate  vice 
president/general  manager  Steve 
Christensen  said  columns  and  other 
LATS  material  are  available  on  line  via 
Prodigy.  He  added  that  the  LATS 
“Magellan  Geographix”  electronic 
desktop  mapping  service  is  delivered  to 
Macintosh  computers  at  newspapers, 
commercial  establishments  and  gov¬ 
ernment  offices. 

LATS  is  also  among  the  syndicates 
doing  new  things  with  fax.  Its  Finan¬ 
cial  Fax  (FF)  service  enables  thousands 
of  individuals,  businesses  and  others  to 
receive  customized  summaries  of  how 
certain  stocks  and  mutual  funds  per¬ 
form  each  business  day. 

“It’s  been  very  successful,”  remarked 
Christensen,  who  added  that  27  news¬ 
papers  participate  in  the  service  in 
some  way. 

He  said  one  benefit  FF  offers  papers 
is  the  newsprint-saving  option  of  pub¬ 
lishing  fewer  stock  listings  because  in¬ 
terested  readers  can  get  them  by  fax 
instead. 

Christensen  added  that  LATS  can 
benefit  by  adapting  FF  technology  to 
fax  rather  than  mail  various  non-FF 
features  to  newspapers. 

Shearer  said  WPWG  is  looking  into 
a  fax  archive  service  listing  past 
columns.  For  instance,  a  reader  seeking 
information  about  retiring  or  buying  a 
house  could  order  columns  on  those 
topics  by  WPWG  personal  finance 
writer  jane  Bryant  Quinn. 

Readers  looking  to  see  a  retired  per¬ 


son  in  a  house  can  read  Hank 
Ketcham’s  “Dennis  the  Menace”  comic 
or  watch  the  recent  hit  movie  starring 
Walter  Matthau  as  Mr.  Wilson.  D’An¬ 
gelo  reported  that  King  is  sharing  in 
revenues  from  the  film  and  handling 
the  licensing  of  products  connected 
with  it. 

D’Angelo  —  who  said  movie,  TV,  li¬ 
censing  and  other  ancillary  activities 
constitute  “a  very  significant  part”  of 
King’s  revenues  —  noted  that  a  sequel 
to  the  “Dennis”  film  is  planned. 

If  people  want  to  record  the  old 
“Dennis”  sitcom  or  other  TV  pro¬ 
grams,  they  can  do  it  more  easily  with 
a  VCR  Plus+  unit  and  VCR  PlusCode 
numbers  published  in  newspaper  TV 
listings.  Bushell  said  this  United-Gem- 
star  venture  has  been  a  “phenomenal 
success.” 

Syndicates  also  are  involved  with 
video.  For  instance.  Sisters  Syndicate 
president  Christine  Negroni  said  do-it- 
yourself  writer  Beverly  Dejulio  offers  a 
video  through  her  “Handyma’am”  col¬ 
umn  while  also  starring  in  a  TV  show. 

Negroni  added  that  video  and  TV 
show  spinoffs  are  being  explored  for 
Candy  Barrie’s  “Dress  for  Less”  feature. 
The  Sisters  president,  a  TV  veteran 
herself,  said  she  envisions  “Dress  for 
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Syndicates/News  Services 


Less”  readers  tuning  into  the  show  for 
a  better  look  at  the  clothes  covered  in 
the  column  and  viewers  reading  the 
column  for  more  details  about  what 
they  saw  on  TV. 

“There’s  a  good  opportunity  for 
cross-promotion,”  commented  Ne¬ 
groni,  who  observed,  “TV’s  such  a  big 
medium”  that  it  can  help  newspapers 
to  be  associated  with  it. 

McMeel  noted  that  there  is  a  video 
with  highlights  from  the  Beakman’s 
World  show  based  on  Jok  Church’s 
“You  Can  With  Beakman  and  Jax” 
graphic  feature.  The  Universal  Belo- 
Columbia  Pictures  Television  series  is 
coming  to  CBS  this  fall  after  having 
been  syndicated  to  a  total  of  225  TV 
stations  during  the  1992-93  season.  It 
also  is  appearing  on  cable’s  Learning 
Channel. 

Among  the  other  comics  that  have 
spawned  successful  TV  series  and/or 
specials  are  Tribune  Media’s  “Mother 
Goose  &  Grimm”  by  Mike  Peters, 
King’s  “Prince  Valiant,”  “Garfield”  by 
Jim  Davis  and  “Peanuts”  by  Charles 
Schulz. 

The  “Peanuts”  gang  also  can  be  seen 
in  Met  Life  ads,  perhaps  the  most  visi¬ 
ble  example  of  character  advertising 
these  days.  In  addition,  Garfield’s  im¬ 
age  is  well-known  to  buyers  of  Alpo  cat 
food. 

“Peanuts”  and  “Garfield,”  of  course, 
are  also  powerhouses  on  toys,  greeting 
cards  and  numerous  other  licensed 
products. 

Even  comics  with  modest  newspaper 
client  lists  can  do  well  in  licensing,  as 
is  the  case  with  the  “Pete  and  Clete” 
sports  cartoon  by  Richard  Torrey.  Cre¬ 
ators  said  more  than  100,000  “Pete  and 
Clete”  ties  have  been  sold  since  last 
winter. 

Then  there  are  calendars,  such  as 
“The  Far  Side”  ones  that  sell  more 
than  4  million  a  year. 

Gary  Larson’s  comic  and  Bill  Wat- 
terson’s  “Calvin  and  Hobbes”  are 
among  the  features  whose  book  collec¬ 
tions  have  fueled  spectacular  growth  at 
Universal’s  Andrews  and  McMeel.  In 
fact,  there  are  more  than  18  million’ 
“Calvin”  books  in  print.  A&M  has  also 
entered  the  lucrative  children’s  book 
field. 

Several  other  syndicates  are  involved 
with  book  publishing  in  one  way  or  an¬ 
other  —  including  Tribune,  LATS, 
Chronicle  and  the  Cartoonists  & 
Writers  Syndicate  (CWS)  —  and 


Newcombe  said  Creators  is  in  the 
process  of  developing  such  a  company. 
Some  syndicates,  including  WPWG, 
help  their  creators  place  books  with 
outside  publishers. 

A&M  has  also  done  well  with  its 
newspaper  book  publishing  program, 
which  McMeel  noted  can  “extend  the 
life”  of  key  stories.  Past  books  include  a 
collaboration  with  the  Miami  Herald 
on  Hurricane  Andrew,  and  numerous 
other  releases  are  coming  soon. 

“This  program  makes  us  feel  real 
good  because  newspapers  are  where  we 
came  from,”  said  McMeel. 

The  Universal  president  added,  and 
others  interviewed  agreed,  that  news¬ 
papers  are  still  the  “core  business” 
even  for  syndicates  heavily  into  diver¬ 
sification. 

Another  example  of  syndicate-news- 
paper  collaboration  is  the  NYT  syndi¬ 
cate  handling  of  product  licensing  for 
the  New  York  Times  newspaper.  Also, 
Bushell  reported  that  United  is  work¬ 
ing  on  a  project  that  would  enable 
newspapers  to  provide  local  news, 
sports  scores,  school  lunch  menus  and 
more  that  readers  could  access  via 
their  cable-TV  systems. 

“Newspapers  really  have  the  infor¬ 
mation  franchise  for  their  communi¬ 
ties,”  said  Bushell.  “We’re  trying  to  help 
them  keep  that  franchise,  which  is  not 
always  in  a  printed  form  any  more.” 

Some  diversification,  however,  has 
little  to  do  with  newspapers  or  syndica¬ 
tion.  For  instance,  KRT  has  a  news  ser¬ 
vice  for  TV  stations  that  includes  com¬ 
puter-generated  animated  graphics. 
Universal’s  Oz  gift/stationary  division 
offers  Seinfeld  and  Saturday  Night  Live 
merchandise,  and  King  is  involved 
with  “Great  Masters”  products  bearing 
reproductions  of  famous  paintings. 

However,  a  great  deal  of  ancillary 
business  is  connected  with  features 
that  first  became  popular  in  news¬ 


papers  and  then  were  spun  off  into 
other  media. 

“If  not  for  the  original  syndication, 
you  wouldn’t  have  these  other  activi¬ 
ties,”  commented  Dodds. 

In  turn,  exposure  from  spinoffs  can 
help  build  a  feature’s  newspaper  client 
list  and  readership. 

Of  course,  some  ancillary  products 
do  better  than  others.  Several  people 
noted  that  growth  of  900-number  lines 
has  slowed. 

“They’re  still  viable  but  not  a  gold 
mine,”  said  Brewer. 

These  paid  audiotex  lines  accompa¬ 
ny  horoscope  columns,  crossword  puz¬ 
zles  and  other  features.  Syndicates  also 
offer  voice  personals  services,  such  as 
the  “Personally  Speaking”  one  that 
United  markets  to  about  65  news¬ 
papers. 

Finally,  there  is  ancillary  business  in 
non-newspaper  print  media.  For  in¬ 
stance,  Negroni  said  Barrie  had  re¬ 
ceived  so  many  reader  responses  to  a 
“Dress  for  Less”  column  on  making 
wedding  veils  that  the  instructions  are 
being  sold  this  fall  via  an  ad  in  a  bridal 
magazine. 

CWS  president/editorial  director 
jerry  Robinson  noted  that  magazines, 
hooks,  newsletters,  advertisers  and 
other  clients  (including  newspapers) 
can  order  “specific  cartoons  on  specif¬ 
ic  subjects”  via  the  syndicate’s  212- 
CARTOON  phone  service.  CWS  has 
a  file  of  several  hundred  thousand  po¬ 
litical  cartoons,  humor  panels,  carica¬ 
tures  and  symbolic  drawings  by  artists 
from  around  the  world. 

Robinson  said  212-CARTOON  gives 
these  artists  another  potential  source 
of  income  in  addition  to  what  they 
earn  on  the  syndication  of  their  work 
in  CWS  packages. 

“What’s  viable  for  one  medium  in 
many  cases  can  be  adapted  to  another,” 
observed  Robinson.  iEdfP 
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PR  firm  to  launch 
English-language 
paper  in  Israel 

MOUNT  KISCO,  N.Y.-based  Marinex 
Inc.,  a  public  relations  firm,  said  it  plans 
to  launch  an  English-language  newspa¬ 
per  in  Israel  for  Israeli,  Arab  and  Amer¬ 
ican  Jewish  readers. 

The  move  comes  as  a  result  of  what 
Marinex  CEO  Jonathan  Braun  cited  as 
alarm  over  the  militant  opposition  to 
the  Middle  East  peace  process  by  the 
Jerusalem  Post. 

The  paper,  to  be  called  the  Tel  Aviv 
Times,  will  be  produced  weekly  in  print 
and  electronically,  accessible  by  com¬ 
puter  modem. 

Braun,  who  will  be  publisher  of  the 
new  paper,  said  his  company  had  se¬ 
cured  initial  commitments  of  $3  million 
in  capital  to  begin  publication,  which  is 
slated  for  May. 

Distribution  is  slated  for  newsstands 
in  Israel  —  and  possibly  elsewhere  in 
the  Middle  East  —  as  well  as  select 
newsstands  in  the  U.S.  and  Europe. 

U.S.  Jewish  leaders  are  to  receive 
controlled  circulation  copies  by  mail. 

Braun  is  a  member  of  the  editorial 
board  of  Midstream,  an  American  Zion¬ 
ist  journal  of  opinion  and  analysis,  and 
is  a  former  managing  editor  of  the  New 
York  Jewish  Week  and  a  former  associ¬ 
ate  editor  of  Parade.  Marinex  serves 
public  relations  clients  in  the  U.S.  and 
Israel. 

Post  U.K.  cable 
buyout  completed 

TELEWEST  INTERNATIONAL  HAS 
completed  its  purchase  of  the  Washing¬ 
ton  Post  Co.’s  cable  franchises  in  the 
United  Kingdom. 

Although  terms  of  the  transaction 
were  not  released,  the  Post  reported  it 
will  realize  an  after-tax  gain  on  the  sale 
in  the  range  of  $5  million  to  $10  mil¬ 
lion.  The  Post’s  U.K.  franchise  areas  in¬ 
cluded  some  421,000  homes  in  six  areas 
of  central  Scotland. 

TeleWest,  the  largest  operator  of 
combined  cable  and  telephone  net¬ 
works  in  the  U.K.,  is  a  joint  venture  be¬ 
tween  Telecommunications  Inc.,  the 
world’s  largest  cable  TV  operator,  and 
US  West  Inc.,  which  owns  US  West 


Communications  and  other  communi¬ 
cations  and  marketing  companies. 

In  a  statement  from  the  Post,  presi¬ 
dent  and  chief  operating  officer  Alan 
G.  Spoon  noted  that  since  the  compa¬ 
ny’s  “entry  into  the  U.K.,  regulatory 
changes  there  have  strongly  encouraged 
cable  companies  to  provide  local  land¬ 
line  telephone  service  as  well  ....  To 
construct  both  cable  and  telephone 
would  have  required  a  very  substantial 
increase  in  capital  spending,  and  we  be¬ 
lieve  we  have  other  opportunities  that 
more  closely  match  our  investment  cri¬ 
teria.” 

Spoon  indicated  that  the  company 
now  would  devote  more  managerial  and 
financial  resources  to  its  wireless  Per¬ 
sonal  Communications  Services.  Its 
partnership,  American  Personal  Com¬ 
munications,  has  been  operating  test 
PCS  systems  since  November  1991  in 
the  Washington-Baltimore  area  and  last 
October  received  a  tentative  pioneer’s 
preference  from  the  Federal  Communi¬ 
cations  Commission. 


More  money 
to  workshops 

WORKSHOPS  AT  THREE  universities 
have  received  renewed  financial  support 
totaling  $114,500  from  Freedom  Forum. 

They  are  the  Freedom  Forum  Work¬ 
shop  on  Teaching,  Writing,  Reporting 
and  Editing  at  Indiana  University- 
Bloomington,  $42,500;  the  Freedom 
Forum  Workshop  on  the  Teaching  of 
Ethics  in  Journalism  and  Mass  Commu¬ 
nication  at  the  University  of  Missouri- 
Columbia,  $30,500;  and  the  Freedom 
Forum  Seminar  for  Advertising  Teach¬ 
ers  at  the  University  of  North  Carolina- 
Chapel  Hill,  $41,500. 

Post  dividend 

THE  BOARD  OF  directors  of  the 
Washington  Post  Co.  has  declared  a 
regular  quarterly  dividend  of  $1.05  per 
share,  payable  Nov.  5,  to  shareholders  of 
record  Oct.  8. 


TLIWEINTHISWEEK 

By  Jon  Burlingame 

television  events  at  a  gt 

,  for  United  Feature  Syndicate  s 

ion  Burlingame,  a  new  TV  feature, 

mroular  Tune  in  Tonight.  «  and  Sunday 

Se  n  This  Week.  complete,  covertng 

Jettons,  >"'°"\SrS<naior  cable  servtces. 
,he  networlts,  publtc  tele 

Enhance  your  television  cove  g 

For  more  ^,”300.221-4816 

please  “:7S212-69W700). 


UNITED  FEATURE 
SYNDICATE 


200  PARK  AVENtJE 
NEW  YORK,  NEW  YORK  10166 


Editor6?Publisher  •  September  18,  1993 


41 


NNA  committee 
leaders  chosen 


Deductibility 

Continued  from  page  25 

Further,  Helm  stated,  “There  is  no 
evidence  that  this  tax  would  be  ab¬ 
sorbed  automatically  by  corporate 
America  without  adversely  affecting 
corporate  profits.  If  corporate  profits 
are  reduced,  the  tax  base  itself  would 
be  reduced,  so  that  this  form  of  taxa¬ 
tion  could  prove  to  be  counterproduc¬ 
tive.” 

Also  testifying  against  changing  the 
tax  deductibility  of  advertising  were 
Gerald  Z.  Gibian,  vice  president/tax 
and  real  estate  for  the  Estee  Lauder 
Cos.,  Melville,  N.Y.,  for  the  Commit¬ 
tee  for  Competition  Through  Adver¬ 
tising;  Mark  McConaghy,  a  managing 
partner  of  Price  Waterhouse’s  Wash¬ 
ington  National  Tax  Services,  Wash¬ 
ington,  representing  the  Ad  Hoc 
Group  to  Preserve  the  Deduction  for 
Advertising;  Sheldon  S.  Cohen,  coun¬ 
sel,  Morgan  Lewis  &  Bockius,  Wash¬ 
ington,  for  the  Leadership  Council  on 
Advertising  Issues;  and  David  L. 
Feeney,  senior  vice  president/corporate 
taxes,  R.H.  Macy  Inc.,  New  York,  on 
behalf  of  the  National  Retail  Federa¬ 
tion. 

Among  the  numerous  revenue  pro¬ 
posals  addressed  by  the  subcommittee 
was  extending  from  seven  to  10  years 
the  depreciation  period  for  assets  used 
in  printing  and  publishing,  including 
presses  and  related  equipment. 

“It  used  to  be  that  we  kept  a  printing 
press  for  eight  to  10  years  and  only  re¬ 
placed  it  because  it  wore  out,”  ex¬ 
plained  Howard  C.  Webber  Jr.,  chair¬ 
man  of  Cohber  Press  Inc.  of  Rochester, 
N.Y. 

“Today,  however,  we  replace  our 
equipment  in  five  to  seven  years,  pri¬ 
marily  because  new  technologies  are 
constantly  evolving.” 

Webber,  testifying  on  behalf  of  the 
Graphic  Arts  Legislative  Council,  told 
the  subcommittee,  “In  view  of  the 
rapid  changes  in  technology,  any 
changes  in  the  depreciation  schedule 
for  our  industry  should  be  geared  to¬ 
ward  reducing  the  term,  such  as  the 
five-year  schedule  used  in  Germany, 
rather  than  increasing  the  schedule  far 
beyond  the  useful  life  of  a  product.” 

As  Mark  ].  Nuzzaco,  director  of  gov¬ 
ernment  affairs  for  the  NPES  Associa¬ 
tion  for  Suppliers  of  Printing  and  Pub¬ 
lishing  Technologies,  commented,  “In 
light  of  the  new  technological  changes 
to  this  traditional  equipment,  even  the 
current  seven-year  depreciation  period 
exceeds  the  commercial  life  of  most  of 


this  machinery  .... 

“Extending  the  capital  cost  recovery 
period  by  nearly  another  50%  to  10 
years  would  clearly  be  the  wrong  policy 
to  adopt  at  a  critical  point  in  the  in¬ 
dustry’s  recovery  from  the  economic 
downturn  we  have  just  endured.”  BE^P 


THE  WASHINGTON  TIMES  an¬ 
nounced  plans  to  introduce  a  new  for¬ 
mat  for  the  newspaper,  which  includes 
rearranged  sections  and  new  features. 

The  paper’s  “A”  section  —  which  in¬ 
cludes  political,  national  and  interna¬ 
tional  news  as  well  as  the  Commentary 
and  editorial  pages  —  will  be  expanded 
to  a  maximum  of  24  pages  every  day. 

Other  new  features  include  a  Wash¬ 
ington  Daybook,  listing  important 
scheduled  events  for  the  day;  Inside  Pol¬ 
itics,  a  daily  political  report;  Federal  Re¬ 
port,  designed  as  a  guide  for  federal  em¬ 
ployees  and  others  involved  with  the 
government;  Political  Dispatches,  a 
look  at  what  the  Times  calls  “real 
America”  and  how  it  is  responding  to 
Congress  and  the  White  House,  with 
reports  from  other  papers  around  the 
U.S.;  and  International  Briefings,  de¬ 
signed  to  focus  in-depth  attention  on  a 
specific  region  of  the  world. 

In  addition,  the  Times’  Metropolitan 
and  Life  sections  are  to  be  combined 
into  a  daily  tabloid  section  called  Met¬ 
ropolitan  Times,  which  will  be  headed 
by  Kenneth  McIntyre,  editor  of  the  Life 
section  since  1991. 

The  Sports  and  Money  sections  will 
be  combined  in  the  “B”  section,  and 
there  will  be  a  separate  daily  classified 
section  with  a  color  front  page  and  lat¬ 
er  deadlines. 

Ad  museum  hires 
McKenna  from  AAF 

JANEL  McKENNA,  FORMER  vice 
president  of  club  relations/services  for 
the  American  Advertising  Federation, 
has  been  named  to  the  newly  created 
position  of  director/museum  operations 
for  the  American  Advertising  Museum 
in  Portland,  Ore. 

McKenna’s  new  responsibilities  in¬ 
clude  building  on  the  museum’s  mem¬ 
bership  base,  expanding  its  exhibits  and 
programs,  and  marketing  it  as  an  educa¬ 
tional  institution. 


LEADERS  OF  KEY  committees  and 
subcommittees  for  the  National  News¬ 
paper  Association  have  been  named  by 
Sam  Griffin,  publisher  of  the  Post- 
Searchlight  in  Bainbridge,  Ga.,  and  new 
chairman  of  the  association. 

The  committees  and  their  chairmen 
are  National  Newspaper  Foundation, 
Frank  W.  Garred,  NNA  immediate  past 
chairman  and  publisher  of  the  Port 
Townsend  (Wash.)  Jefferson  County 
Leader;  Government  Relations,  R.  jack 
Fishman,  NNA  director  and  president, 
Lakeway  Publishers,  Morristown,  Tenn.; 
Marketing,  Mike  Sellett,  NNA  director 
and  publisher,  the  Jackson  Hole  (Wyo.) 
News;  Industry  Relations,  Roy  Eaton, 
NNA  director  and  publisher,  the  Wise 
County  Messenger,  Decatur,  Texas; 
Postal,  Max  Heath,  executive  editor. 
Landmark  Community  Newspapers, 
Shelbyville,  Ky. 

Named  to  chair  NNA  subcommittees 
were  Vendor  Relations,  Dalton  Wright, 
NNA  director  and  publisher,  the 
Lebanon  (Mo.)  Democrat;  Outreach, 
Garry  Rosenberg,  publisher,  the  San 
Diego  Jewish  Times;  Member  Recruit¬ 
ment/Retention,  Peter  Wagner,  publish¬ 
er,  the  N’West  Iowa  Review,  Sheldon, 
Iowa;  Convention,  Dan  Phillips,  NNA 
director  and  assistant  publisher,  the  Ox¬ 
ford  (Miss.)  Eagle;  Convention  Host 
’94,  John  Ricketson,  publisher,  the 
Apopka  (Fla.)  Chief;  Convention  Host 
’96,  Bob  Atkins,  publisher,  the  News 
Examiner,  Gallatin,  Tenn.;  Study  Mis¬ 
sions,  Joel  Smith,  publisher,  the  Eufaula 
(Ala.)  Tribune. 

Also  Technical  Assistance,  Jeff  David, 
publisher,  the  Denham  Springs  (La.) 
News;  Private  Delivery,  Mike  Parta, 
NNA  director  and  publisher,  the  New 
York  Mills  (Minn.)  Herald;  Better  News¬ 
paper  Contest,  Dennis  Schick,  NNA  di¬ 
rector  and  executive  director,  the 
Arkansas  Press  Association;  Publishers’ 
Auxiliary  Adviser,  Charles  1.  Wrubel, 
NNA  director  and  chairman,  Wrubel 
Communications,  Fair  Lawn,  N.J.;  Gov¬ 
ernment  Relations  Action  Team,  R. 
Jack  Fishman,  NNA  director  and  presi¬ 
dent,  Lakeway  Publishers,  Morristown, 
Tenn.;  Government  Affairs  Conference, 
Diane  Everson,  publisher,  the  Edgerton 
(Wis.)  Reporter;  Journalism  Education 
and  Professional  Development,  Diana 
Kramer,  executive  director,  the  Wash¬ 
ington  Newspaper  Publishers  Associa¬ 
tion;  and  Awards,  Recognition  and 
Scholarships,  Betty  Magie,  publisher, 
the  Cabot  (Ark.)  Star-Herald. 
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different  technologies,  and  that  evolu¬ 
tion  to  ticketing  brought  opportunity.  I 
just  don’t  think  that  happens  overnight 
....  They’ve  been  a  very  good  mar¬ 
keting  partner.  We’ve  been  able  to  do 
things  to  the  [movie]  industry  that  we 
couldn’t  do  before.” 

Databasics  marketing  —  that  mar¬ 
riage  of  newspapers  and  direct  market¬ 
ing  —  has  also  been  the  logical  result 
of  the  MovieFone/Times  alliance. 

“For  the  paper’s  motion-picture  ad¬ 
vertisers,”  says  the  letter  sent  to  news¬ 
papers,  “the  relationship  enables  the 
paper  to  turn  a  movie  ad  into  a  direct 
ticket-selling  vehicle.” 

The  potential  of  the  MovieFone 
database  to  deliver  on  the  promise  of 
the  Personal  Newspaper  (PN)  has  to 
be  multiplied  by  the  remarkable  direct 
marketing  opportunity  for  newspapers 
regarding  movies.  Jarecki  estimates 
that  studios  spend  almost  $1.5  billion 
marketing  movies  —  much  of  it  in 
newspapers  —  “and  zero  percent  on 
direct  mail.” 

“Newspapers  have  the  ability  to  de¬ 
liver  a  piece  of  mail  via  their  delivery 
network,”  Jarecki  said.  “We  have  the 
ability  to  know  who  gets  the  mail.  It’s 
tough  to  justify  50^  for  a  mailing  for  an 
$18  price  point  [for  three  movie  tick¬ 
ets].  But  newspapers  can  use  their  own 
network  to  deliver  direct  mail  [cost-ef¬ 
fectively].  It  becomes  a  real  local  data¬ 
base  marketing  effort  ....  This  is  a 
good  move  for  newspapers  competing 
against  broadcast  advertising.  Studios 
are  looking  for  ways  to  use  interactive 
media  and  direct  mail.” 

What  does  all  of  this  movie  magic 
mean  for  newspapers  looking  to  make 
a  deal? 

The  basic  MovieFone  model,  in 
place  in  Los  Angeles  and  Denver,  calls 
for  newspaper  partners  to  provide 
space  to  MovieFone  in  exchange  for 
brand  exclusivity  in  the  newspaper’s 
market.  Newspapers  have  succeeded 
with  Voice  Personals  and  other  ser¬ 
vices  because  they  have  promoted 
those  services  on  a  continuous  —  usu¬ 
ally  a  daily  —  basis,  and  MovieFone 
intends  to  build  on  that  proven  multi- 
media  model. 

“The  newspaper  provides  us  with 
space  and  then  we  use  that  for  promo¬ 
tions,”  Jarecki  told  us. 

Wizened  ink-stained  wretches  and 
byte-ridden  lackeys  alike  might  be  ex¬ 
cused  if  they  see  a  flaw  in  the  Movie- 
Fone/newspaper  arrangement:  News¬ 


papers  do  not  share  in  transactional 
revenue  when  tickets  are  sold,  nor  is  it 
entirely  clear  whether  they  own  the 
database  that  the  free  advertising 
space  has  helped  to  generate. 

The  $6.50  question:  Does  Movie¬ 
Fone  own  that  customer  —  or  does  the 
newspaper?  Studios  pay  120  per  call  for 
a  20-second  audiotex  ad,  an  arrange¬ 
ment  that  is  inherently  transactional 
because  the  revenue  is  based  on  usage. 
Since  they  have  so  much  brand-name 
leverage  and  promotional  clout,  news¬ 
papers  would  not  be  impolitic  if  they 
suggested  some  kind  of  revenue  split 
from  third-party  providers  of  interac¬ 
tive  services. 

For  both  bottom-line  and  strategic 
reasons,  newspapers  need  to  share  in 
the  spoils  when  money  changes  hands, 
an  arrangement  that  turns  them  into 
more  a  partner  than  ally.  Those  who 
insist  on  less  are  selling  themselves 
short  long-term. 

Of  course,  newspapers  who  take 
such  a  hard  line  with  third-party 
providers  run  the  risk  that  the  vendor 
will  take  the  deal  to  another  paper  in 
the  marketplace,  perhaps  a  string  of 
suburban  dailies. 

“We’ve  added  a  whole  ’nother  di¬ 
mension  for  the  newspaper,”  Jarecki 
said.  “They  become  the  movie  paper.” 

Papers  that  do  not  contract  with 
MovieFone  —  papers  that  are  not 
“dominant”  in  their  marketplace  — 
have  to  worry  that  their  listings  could 
become  the  newspaper  equivalent  of  a 
B  movie  if  they  cannot  provide  access 
to  quick  ticketing  services. 

The  unsettling  questions  and  the 
wonderful  opportunities  raised  by 
MovieFone  show  that  it  is  no  longer 
possible  for  newspapers  to  hide  behind 
the  idea  that  they  are  simply  in  the 
news  and/or  the  information  business. 
It  is  just  not  that  simple  any  more. 

Like  it  or  not,  newspapers  of  all  sizes 
are  now  smack  in  the  middle  of  the 
deal  —  an  idea  that  could  be  a  ticket 
to  ride  into  the  transactional  future  of 
interactive  services.  K^fP 

Hall  of  Famer 

RETIRED  DETROIT  NEWS  aero¬ 
space  reporter  Ed  Pipp  was  inducted 
into  the  Michigan  Aviation  Hall  of 
Fame,  the  first  journalist  honored  in 
the  6-year-old  memorial. 

During  his  43-year  career,  he  cov¬ 
ered  all  manned  space  missions  from 
Alan  Shepard’s  suborbital  flight  to  the 
first  space  shuttle  launch. 


Shop  Talk 

Continued  from  page  52 
the  limelight. 

An  aspiring  actress  wrote  that  she 
hoped  to  wind  up  in  the  headlines. 
She  would  take  her  chances  on  favor¬ 
able  reviews,  she  said,  and  hoped  her 
behavior  would  not  become  grist  for 
the  supermarket  tabloids. 

Of  trying  to  draft  rigid  codes  of 
ethics,  another  student  wrote,  “It 
would  be  a  blatant  disregard  of  the 
First  Amendment  if  such  a  code  were 
formulated.” 

A  statistical  correlation  was  not  at¬ 
tempted,  but  about  90%  of  the  more 
than  400  students  in  the  two  classes 
gave  strong  votes  of  confidence  to  the 
First  Amendment. 

It  might  be  argued  that  the  respons¬ 
es  were  “what  the  instructor  wanted  to 
hear.”  However,  I  found  the  replies 
were  reasoned,  sometimes  passionate, 
thoughtful  and  astute,  going  beyond 
things  we  had  covered  in  class. 

Young  Baumhackl  helped  drive 
home  the  point  about  free  speech  in 
the  spring,  something  I  had  not  fully 
anticipated. 

The  handwriting  for  these  essays 
was  readable,  with  two  or  three  excep¬ 
tions,  and  there  were  not  nearly  as 
many  misspellings  as  I  had  expected  to 
encounter. 

Grammar  and  spelling  mavens 
notwithstanding,  there  is  hope  after 
all.  Attention  to  the  First  Amendment 
and  such  areas  as  ethics  and  privacy  is 
just  as  essential,  perhaps  more  so,  to 
the  grounding  for  our  future  reporters, 
and  for  our  consumers  too.  lE^P 


Carrier  delivers  bad 
news  —  for  himself 

AN  OAKLAND  (MICH.)  Press  carri¬ 
er  was  charged  with  bank  robbery  after 
a  subscriber  on  his  route  recognized 
him  from  a  security  camera  photo  pub¬ 
lished  in  the  paper  he  delivered. 

“He  delivered  his  own  photograph,” 
Waterford  Township  police  detective 
John  McLain  said  in  a  story  published 
in  the  Detroit  Free  Press.  “We  got  a  call 
from  a  subscriber  who  said,  ‘You’re  not 
going  to  believe  this  .  .  .  it’s  my  paper¬ 
boy.’  ” 

Michael  G.  Brosch,  30,  was  charged 
with  the  Aug.  8  robbery  of  a  First  of 
America  Bank  branch. 

The  subscriber  recognized  a  photo 
published  in  the  Aug.  28  Press. 
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Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE  , - ^ 


ACCURATE  FORECASTS 


Precise,  Reliable  Price  Forecasts  on 
6,000  NYSE  +  AMEX  +  OTC  Stocks. 
FREE  TRIAL  by  touch-tone  phone.  Call 
(408)  733-9341  or  (408)  746-0477. 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


CAR  FEATURES  are  our  business: 
Columns  available  on  rood  tests,  car 
care,  auto  trivia,  auto  history. 
(313)  573-2755. 


ENTERTAINMENT 


WEEKLIES;  Hook  readers  on  lively 
Hollywood  gossip  column.  Camera- 
ready.  Affordable.  (800)  533-0073. 


ENTERTAINMENT 


PHOTO  ILLUSTRATED  11  X  14  enter¬ 
tainment  page  -  movie,  trivia,  nostal¬ 
gia.  Weekly,  monthly.  Free  samples.  NY 
Arts,  23  Kenyon,  Mount  Vernon,  NY 
11552.  (914)  664-8780. 


"LETTERS  FROM  NORTH  AMERICA" 
500  word  weekly  column,  currently 
running  in  1 5  Texas  newspapers.  In  use 
for  past  two  years.  Samples,  rates,  free 
3  month  trial  period. ..if  you  like  it, 
fine,  if  not,  that's  ok  also. ..Peary 
Perry,  Box  270720,  Houston,  TX  77277. 
Phone  (713)  625-1500,  Fax  (713) 
625-1505. 

DEAR  UNCLE  WALLY 
Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throat,  award¬ 
winning  wacko  weekly.  (215)  493-1795 


INVESTORS  WANTED 


FASTEST  GROWING  NEWSPAPER  in 
the  Sacramento  County,  Fulsom  Today, 
circulating  28,000,  bi-weekly  grossing 
$14K  per  month  seeks  partner/ 
investor  for  $50K.  Projected  as  a 
weekly  $400K  annually.  20%  profit. 
Call  Publisher  Ray  Roberson  (916) 
362-2731. 


MAGAZINES  FOR  SALE 


ALL  REASONABLE  OFFERS  CONSID¬ 
ERED.  A  profitable  5  year  old  estab¬ 
lished  monthly  magazine  on  Amelia 
Island,  FL.  Owner  financing.  Sandson 
Inc.,  (904)  277-8012. 

Established  So.  Calif,  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  San  Diego,  CA 
92103. 

NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 

123  N.W.  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for  accu¬ 
racy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 

There  are  two  ways  of  spreading  light: 
to  be  the  candle  or  the  mirror  that 
reflects  it. 

Wharton 


COPING  IN  THE  COUNTRY 
Imagine  "Dove  Barr/'  moving  to  TV's 
"Green  Acres".  700  word  weekly  in  its 
4th  year.  Clear  Creek  Features,  Box 
3303,  Grass  Valley,  CA  95945,  (916) 
272-7176. 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 


★  ★  ★  PUZZLES  ★  ★  ★ 
WORD  SEARCH  &  CROSSWORD 
•  Daily  •  Weekly  •  Monthly 
Suppliers  to  national  &  regional 
publications.  Camera  Ready! 
On  Time!  Great  Rates! 

Call  fora  FREE  kit  (914)  939-2111 


THE  CRANKY  CATHOUC 
Challenging  views  from  the  pews.  Frank, 
astute,  surprising.  Twice  monthly. 
Carberry,  1 349  Douglas,  Flossmoor, 
IL  60422  (708)  799-6360. 


SYNDICATION  SERVICES 


FREE  TRIAL  1  (800)-PUNCHIN 
Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 


TRAVEL 


MUSEUMS  &  MORE 
FASCINATING  FUN 
Discover  unique  museums,  zoos  &  scen¬ 
ic  attractions  throughout  the  U.S. 
Camera-ready  material,  weekly  o.r 
monthly.  For  samples  &  complete  infor¬ 
mation:  Phone  (800)  538-6673,  Fax 
(619)  755-6445  or  Write:  Museums  & 
More/3525  Del  Mar  Hts.  Rd/Suite 
200/San  Diego,  CA  92130. 


NEWSPAPER  APPRAISERS 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach, 

FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman, 
MT  59715,  (406)  586-6621 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Dick  Smith-S/SE-(601)  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Eclwards-E/SE-(703)  750-8675 
Bruce  Lantz-CANADA-(519)  631-5709 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  (or  a  brochure  and  proposal  before 
listing  your  paper.  4  Vvater  Street, 
Boston,  MA  02174.  (617)  643-1863. 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage»Con  suiting 
John  L.  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 

Office  (509)  786-4470 

JM&A.  Established  1983 
Merger  &  Acquisition 
(614)  889-9747 

MEL  HODEa,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
33^  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,  VA  271 16-3308 
Ph.  703-846-8410  Fax  703-846-8406 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  F/0<  (214)  520-6951 


E&Ps  Classified . 


The  newspaper  industry’s 
meeting  place.  2 1 2-675-4380 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 


HAWAII-Community  monthly  news¬ 
paper,  profitable  $299,000.  Bruce 
Wright,  Media  Cansultant.  (209)  952- 
0852  ar  (916)  684-3987  (home). 

GENERAL  MANAGER  -  Monthly  paper 
seeks  investing  partner  to  ultimately  take 
over.  Outright  purchase  or  some  financ¬ 
ing  available.  Reply  to  Box  6524,  Editor 
&  Publisher. 

NEW  ENGLAND:  Long  established  tour¬ 
ist  region  twice-monthly,  priced  for 
quick  sale.  Barry  French,  broker, 
Ashlown  Road,  Assonet,  MA  02702. 
Tel.  (508)  644-5772. 


NEWSPAPERS  for  sale,  $15K  to  $1 
million.  Some  financing,  free  list. 
Daily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 

SCHMOOZING  ESSENTIAL... to  own 
this  profitable  LaJolla  social  news¬ 
paper,  ranked  as  #1  social  paper  in  San 
Diego.  Est.  in  1987,  welcomed  at  all 
social  events.  Priced  for  quick  sale. 
Contact  Ethan  Schwartz  (602) 
840-4977,  PO  Box  10072,  Phoenix,  AZ 
85064-0072. 


NEWSPAPERS  FOR  SALE 


SMALL  WEEKLY,  rural  setting,  great 
winter  climate,  in  path  of  NAFTA, 
ideal  for  family.  So.  Calif,  loca¬ 
tion.  $125,000,  terms.  Write  Box 
6512,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

FAMILY  OWNED/OPERATED  NEWS¬ 
PAPER  GROUP  aggressively  seeking 
acquisitians  af  daily  and  weekly 
newspapers  in  U.S.  All  correspondences 
and  discussions  are  canfidential. 
Contact; 

Edwards  Publications 
P.O.  Box  1193 
Seneca,  S.C.  29679 
Phone  (830)  882-3272 


PARTNER  WANTED 

23  year  old  free  entertainment  weekly 
in  N.  California  seeks  working  partner 
— Ad  Manager  to  put  us  bock  on  top! 
Excellent  opportunity  for  well-versed  ad 
person.  $20,000  investment  required 
(916)  448-2239/Gos. 

TRADE  ASSOCIATION 

American  Association  of  Independent 
New^per  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  member¬ 
ship  or  sponsor  info:  (510)  935-2026, 
FAX  (510)  906-0922  or  write:  16  Santa 
Ana  Place,  Walnut  Creek,  CA  94598. 

The  same  sun  that  melts  the  wax 
hardens  the  clay. 

Anonymous 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


AGFA  RPS  6100  Daylite  camera. 

Like  new  candition.  $6,000. 
Wesco  Graphics  (510)  443-2400 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 

MAILROOM 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  straf^rs,  labelers  and  inserters. 
Used,  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT  713/468-5827. 

IMMEDIATELY  AVAILABLE 
1990  ovalstrap  JP40  strapping 
machines.  8  to  choose  from.  All  in  excel¬ 
lent  condition.  Reasonable  offers  or 
trades  considered.  Call  MidAmerica 
Graphics,  Inc.  1  (800)  356-4886 

PRE-O’WNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 

REMANuFaCTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VAUEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


MAILROOM 


TYING  MACHINE,  Bunn  square  cage, 
string  tying  machine. 

INSERTER,  KANSA  Model  320,  3  into 
1  will  insert  standard  newspoper 
sections  and  35"  1/4  fold. 

HOWARD,  WESCO  GRAPHICS  (510) 
443-2400 

PREPRESS 

PROCESSOR,  LOG-E  18"  LO  10  Heavy 
Duty  14"  Processor 

PROCESSOR,  Oscar  Fisher,  12" 
Minoscomat  Typesetting  Paper 
Processor. 

ROLL  GRABBER,  Cascade  50"  Fits 
most  lifts. 

PLATE  PROCESSOR,  Subtractive  30" 
Automative  Develops  Subtractive 
Plates. 

STAT  CAMERA,  AGFA  RPA  6000 
W/WD  37,  Upgraded  to  6100  Automa¬ 
tic  diffusion  transfer  camera.  No 
darkroom  needed. 

CAMERA,  AGFA  12X18  RPS  6100S, 
D.T.  Daylight  Camera.  Automatic 
diffusion  fransfer  camera.  No  darkroom 

CAMEI^,  AGFA  Mark  -2  20X24,  ^ck- 
lite  large  format  20  X  24  Camera  ideal 
for  newspaper,  backlight. 

RAPID  ACCESS  PROCESSOR,  AGFA 
12",  Zebra  41 OOZ  will  develop  paper  or 
film. 

PROCESSOR,  AGFA  14"  Zebra,  rapid 
access  processar  will  develop  film  or 
paper. 

HOWARD,  VYESCO  GRAPHICS 
(510)  443-2400 

PRESSES 

1500  Suburban  2  Floor  Units.  Excellent 
condition.  Call  Gene  Stepp  (814) 
736-9666. 

1980  NEWS  KING  with  4  stacked 
units,  KJ6  folder,  40  HP  drive,  low 
usage,  must  sell.  (913)  362-8901. 

WEB  GUIDE  Martin  4  Web  single  unit 
Web  guide.  Eliminate  web  control 
problems. 

WEB  PRESS  KING  5  unit  22  3/4  X 
36,  full  combo  KJ6A  folder,  brush  damp 
1987  with  lots  of  upgrades. 

WEB  PRESS  HARRIS  4  unit  VI 5A,  HD 
Folder,  brush  damp  excellent  for  book 
work  or  newspaper. 

FOLDER,  KING  KJ6,  1/4- 1/2  Cross 
perforated  excellent  for  book  work  , 
second  folder. 

HOWARD,  WESCO  GRAPHICS  (510) 
443-2400. 


PRESSES 


COLOR  KING  PRESS 
5  unit  installed  new  1988.  Brush  damp 
central  lubrication.  Cross  perf,  D.P. 
Wesco  Graphics  (510)  443-2400 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE;  4/u  1987  NEWS  KING, 
stacked  units,  with  Kj6  folder,  low 
usage,  running,  best  offer;  5/ u  HARRIS 
MHO  1978;  6/u  HARRIS  V22  w/JFl 
folder  and  upper  former;  2/u  Harris 
VI 5,  $32,000;  5/u  NEWS  KING 
w/KJ6  folder,  $62,000. 

Tel  913  362-8888  Fax  913  362-8901 


PRESSES 


DOUBLE-WIDTH  EQUIPMENT 
10-Footprint  Goss  Colorliner, 
installed  new  1990,  22'  cut-off, 
available  now  -  50"  reels. 

36  units  &  half  decks  Goss  Metro- 
liner,  22'  w/6  single  3:2  folders, 
45"  RTF's  -  Available  now. 

10-unit  Goss  Metroliner  (brand  new), 
double  3:2  folder  with  22  3/4'  cut¬ 
off. 

9-unit  1981  Goss  Metroliner  vdth  22" 
(560  mm)  cut-off,  with  5  half  decks, 
45'  RTF's. 

7-unit  press  w/5  units  PEC  converted 
units  &  2  units  Metroliner  -  22^ 
w/1  double  3:2  folder  &  40"  RTF's. 
One  Double  3:2  Goss  Imperial  folder/ 
upper  former/angle  bars. 

Ask  About  our  Sin^-Width  Presses 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 


WHO  KNOW  IT 


GOSS’ RECONDITIONED  EQUIPMENT 

If  you’re  in  the  market  for  a  reconditioned  press,  you  can’t 
do  better  than  a  Goss  press  reconditioned  by  the  original 
manufacturer. 

All  our  reconditioned  Goss  Urbanite?  Community?  and 
Suburban®  presses  are  brought  up  to  original-equipment  speci¬ 
fications  and  are  backed  with  a  1-year  parts  and  labor  warranty. 

We  have  presses  in  inventory  for  fast  delivery.  So  call  us 
today  for  complete  details.  Used  Equipment,  Rockwell  Graphic 
Systems,  Rockwell  International,  700  Oakmont  Lane, 

Vltestmont,  IL  60559,  Phone:  708/850-6178.  Fax:  708/850-6177. 


Rockwell  International 


...where  science  gets  down  to  business 


Editorfi/Publisher  •  September  18,  1993 


45 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FOR  SALE 

4/u  Harris  VI 5D,  JF25  folder  witfi 
50HP  motor. 

4/u  News  King,  wilfi  KJ6  folder,  1975 
vintage. 

One  Comm.  SC  folder  with  40HP. 

2  add-on  Community  1969  and  1971 
vintage  units,  good  condition. 

One  King  Press  KJ8  folder  lOOHP. 

2  Baldwin  105  C-O-V. 

Global  Graphics,  Inc. 

(913)  541-8886  Fax  (913)  541-8960 


FAX  YOUR  AD  TO 
(212)929-1259 


PRESSES 


GOSS: 

•  Metro,  22  3/4',  6  units,  half  decks, 
6  RTI^s,  3:2  Imperial  folder 

•  Urbanite,  22  3/4',  10  units,  8  auto¬ 
matic  splicers,  2  folders,  1 300 
series 

New! 

MAN: 

HARRIS: 

•  N-845,  22  3/4',  5  unit  presses 

•  V-15D,  6  units,  JF-25 

•  V-15A,  6  units,  JF-7 

BELL-CAMP,  INC. 

Tel:  (201)  492-8877 
Fax:  (201)  492-9777 


PRESSES 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 


SCANNING  EQUIPMENT 


ROYAL  ZENITH  200-S  Scanners 
Serial  8265943,  9732456. 
Nu-ArcHor.cameral4X18m#94B76-l  1 
(708)  870-3760. 


WANTED  TO  BUY 


CALL  US  —  WE  BUY 
Used  press  and  maiircom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800) 
356-4886  or  Fax  (816)  887-2762. 


NOW  ON  SALE 

1993 

Editor  &  Publisher 
International 
Year  Book 

To  order  your  copy  contact  E&P’s 
Circulation  Department  at 
(212)  675-4380. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

Kevin  Brian  Kamen-Pasquale  Bianco 
Newspaper  circulation  consultants 
39  years  home  delivery 
and  single  copy  experience 
Nationwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 


SOUTHERN  TELEMARKETING 
Has  what  it  takes  to  increase  your  news¬ 
paper's  circulation,  nationwide  capa¬ 
bilities.  Call  John  Bonsall,  1 
(800)  929-1845. 


THB  CUSTOMER 
CONNECTION 

1-800-327-8463 


CIRCULATION  SERVICES 


SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  DCA  Promo- 
Hons  Inc.,  (216)  225-7440. 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 


TELEMARKETING  PROFESSIONALS 
"The  paper  people"  specializing  in 
upgrades  and  stop  savers. 
Allan  Schreibman,  (313)  399-6100. 


CONSULTANTS 


39  specialists,  generalists  avail¬ 
able  nationwide.  No  obligation 
consultation.  American  Newspaper 
Consultants,  Ltd.,  (414)  272-6173. 


MAILROOM  SERVICES 


If  you  have  CUTLER  HAMMER  or  NO¬ 
LAN  lapstream/overhead  coveyors  or 
equipment,  call:  Standlee  &  Associates, 
Inc.  (407)  273-5218  or  (800) 
741-1937. 


MARKETING  SERVICES 


INCREASE  SPECIAL  SEQION 
REVENUE 

Upgrade  existing  occou-its  and  attract 
new  accounts  by  printing  your  special 
sections  on  our  heat  set  presses. 
Samples  of  sizes  and  formats  avail¬ 
able.  Press  runs  starting  at  10,000. 
Let  our  experience  at  marketing  special 
sections  work  for  you. 

Able  Printing  Company 
(Division  of  Shopper's  Guide,  Inc.) 
Norma  Fletcher 
(609)  486-0900 


We  farmed  Texas  Outbound  to 
provide  newspapers  u4th  high 
quaUtg,  Innovative  outbound 
telemarketing,  and  oomprtiHiie 
pricing.  We  intend  to  be  the  low 
bidden  \f  welne  not,  let  us  know. 
.Uarlflcatlon  .Collactlons 


‘Te7(as  Outboundt^lnc. 


Jim  CliRpmta  Hark  Si 

1  800  880-9136 


MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  for  newspap¬ 
ers.  Consulting  for  stortups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 


PRESSRCX3M  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  1(800)  657-2110 


HELP  WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER 
Established  free  distribution  TMC 
publication  in  New  Smryna  Beach,  Flor¬ 
ida  seeks  manager  with  strong  sales 
and  marketing  background.  Successful 
candidate  will  hove  overall  knowledge 
of  publishing  including  sales,  distribu¬ 
tion,  budgeting  and  production. 
Opportunity  to  advance  with  fast  grow¬ 
ing  parent  organization.  Send  resume 
with  salary  history  to:  The  Daytona 
Beach  News-Journal,  Attn:  Personnel 
Department,  P.O.  Box  2831,  Daytona 
Beach,  FL  32120-2831. 

Friends  are  necessary  to  o  happy  life. 
When  friendship  deserts  us,  we  are  as 
helpless  as  a  snip  left  by  the  tide  high 
upan  the  shore.  When  friendship 
returns  to  us,  it's  as  though  the  tiae 
came  back  and  gave  us  buoyancy  and 
freedom. 

Horry  Emerson  Fosdkk 


ADMINISTRATIVE 


SMALL  CARIBBEAN  weekly  requires 
desktop  publisher  to  assume  all 
production  duties  including  pasteup, 
ad  design  and  photo  processing.  Mac 
savvy,  photo  skills  a  must,  journal¬ 
ism  degree  an  asset.  Salary  $225+. 
Efox  6526,  Editor  &  Publisher. 


PUBUSHER  OPPORTUNITY  in  Zone  5. 
A  suburban  newspaper  group  is  seek¬ 
ing  a  Publisher  for  a  daily  newspaper 
operation  under  50,000  circulation.  The 
successful  candidate  will  have  a 
related  degree  and  experience  as  a 
Publisher,  General  Manager  or  Market¬ 
ing  Director  and  a  proven  track  record 
in  increasing  revenue  and  circula¬ 
tion.  You  must  be  an  effective  leader, 
team  player  and  ready  to  make  tough 
decisions.  A  competitive  base  salary 
including  incentives  and  excellent 
benefits.  Send  resume  and  salary 
history  to  Box  6529,  Editor  & 
Publisher. 


ADMINISTRATIVE 

REGIONAL  MANAGER  -  For  national 
daily  newspaper.  Investor's  Business 
Daily  is  searching  for  an  energetic, 
self-starter  to  join  our  team  as 
regional  manager  for  our  print  site  in 
Melbourne,  Florida.  Excellent  opportuni¬ 
ty  with  responsibility  over  all 
phases  of  circulation  and  production. 
Candidate  must  hove  a  4  year  degree, 
3-5  years  circulation/distribution 
experience  and  related  management/ 
supervisory  experience.  Newspaper 
production  experience  preferred.  Please 
send  resume  with  salary  requirements 
and  cover  letter  to:  Regional  Manager,  1 
Gannett  Plaza,  Rt.  1  So.,  Melbourne, 
FL  32940, 

ADVERTISING 

ADVERTISING  SALES  EXECUTIVES 
COME  SEa  WITH  THE  TOP  TEAM 
!N  THE  COUNTRY. 
CONTAa  EARL  RUSH  AT 
THE  ORANGE  COUNTt'  REGISTER 
625  N.  GRAND  AVENUE 
SANTA  ANA,  CA  92701 
ADVERTISING  SALES  A4ANAGER 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER: 
Pocono  Record,  Stroudsburg,  PA  (Po- 
cono  Mountains,  northeast  PA),  21,300 
daily,  24,500  Sunday.  Responsible  for 
hiring,  training,  supervision  of  classified 
advertising  staff  including  4  outside 
and  inside  sales  reps.  Requires  over¬ 
all  management  of  the  department  and 
especially  strong  leadership  of  the  sales 
effort.  Other  duties  include  budgeting, 
ad  flow,  customer  service,  credit, 
major  account  calls,  sales  ideas, 
etc.  We  are  seeking  an  experienced  clas¬ 
sified  manager  or  sales  manager  with  a 
proven  record  of  success  with  the  real 
estate  industry  as  this  will  be  a 
major  focus  for  the  next  several  years. 
Strong  leadership  and  communication 
skills  are  required  -  we  are  seeking  a 
leader,  not  just  a  manager.  Salary 
commensurate  with  experience  and  abili- 
.  Also  includes  incentive  plan  and 
II  benefits. 

Send  resume  and  appropriate  samples  of 
work  to  Peter  Berry,  Ad  Director,  Pocono 
Record,  51 1  Lenox  St.,  Stroudsburg,  PA 
18360.  Deadline  10/31/93. 
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ADVERTISING 


ADVERTISING 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
Small  daily  (7,000  circulalian)  in 
growing,  rural,  NE  Nevada  mining  tour¬ 
ist  town.  1993  "Best  Small  Town  in 
America".  Looking  for  experienced  ad¬ 
vertising  director  to  direct  all 
aspects  of  a  five  person  sales  staff. 
$35,000  starting.  Incentive  pay. 
Health.  Profit-sharing.  Fax  resume  to 
Elko  Daily  Free  Press,  (702) 
738-2215,  Att:  Kim  Steninger.  (702) 
738-3118. 

The  Rutland  Herald,  a  24,000  daily/ 
Sundoy  newspaper  in  central  Vermont  is 
seeking  an  experienced  Soles  Manager 
to  supervise  a  6  person  outside  soles 
staff.  We  are  seeking  a  hands-on  sales 
manager  to  lead  and  motivate  a  sea¬ 
soned  staff.  Responsibilities  will  include 
developing  and  motivating  all  sales  peo¬ 
ple,  budgeting  and  strategic  planning. 
The  successful  candidate  should  be  a 
strong  leader  with  competitive  market 
experience,  3  years  of  managerial  ex¬ 
perience  and  a  proven  track  record  in 
sales  and  management.  Competitive 
salary,  commission,  benefits.  Please  send 
resume  and  salary  history  to:  Gracie 
Johnston  Advertising  Director,  Rutland 
Herald,  PO  Box  668,  Rutland,  VT 
05702.  Equal  Opportunity  Employer. 

ADVERTISING  OPERATIONS 
MANAGER 

Major  metropolitan  mid-west  newspaper 
is  seeking  o  creative,  hands-on  leader 
to  direct  the  activities  of  its 
Advertising  Operations  Department. 

The  Advertising  Operations  Department 
is  responsible  for  the  processing  of 
advertising  material  into  a  form 
used  to  produce  negatives  for  printing. 
Highly  technical  equipment  such  as  the 
Camex  Breeze,  Harris  Workstations, 
Scanners,  Macintoshes,  and  CSI 
terminals  are  used  in  the  production  of 
advertisements  and  creative  artwork. 
The  Advertising  Operations  Manager 
will  report  directly  to  the  Advertis¬ 
ing  Director  and  will  supervise 
approximately  90  employees  to  include 
managers,  supervisors,  clerical 
personnel,  and  artists  in  a  three  shift 
operation.  This  individual  will 
coordinate  the  daily  production  of  all 
advertising  material  with  the  needs  of 
the  sales  stoffs. 

Minimum  qualifications  include  a 
Bachelor  degree  in  Business  or  a 
related  technical  area  plus  five  years 
of  experience  in  newspaper  pre-press 
operations.  Technical  knowledge  of  the 
production  equipment  is  a  must.  The  suc¬ 
cessful  candidate  must  be  a  strong  team 
leader  with  excellent  interpersonal 
skills  and  be  able  to  communicate  at 
all  levels  of  the  organization. 

We  offer  an  excellent  salary  and  an  ex¬ 
ceptional  benefits  package.  Qualified 
candidates  should  send  a  resume  along 
with  salary  history  and  current 
salary  requirements  to: 

Box  6457,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 
_ M/F/D/V _ 

Revenge  is  often  like  biting  a  dog 
because  the  dog  bit  you. 

Austin  O.  Malley 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MAN¬ 
AGER  for  community  newspaper  group 
in  Zone  3.  We  require  strong  manage¬ 
ment  skills,  telemarketing  training 
ability  and  motivational  experience 
to  supervise  staff  of  15.  Proven  track 
record  and  outstanding  references  a 
must.  Send  salary  requirements  and 
resume  to  Box  6501,  Editor  & 
Publisher. 

ADVERTISING  SALES  MANAGER  for  a 
Zone  5  suburban  daily  newspaper  under 
50,000  circulation.  Prefer  a  degree  in 
marketing  or  a  related  field,  experience 
in  retail  sales  management  and  a  clear 
record  of  revenue  growth.  Must  be  able 
to  train  and  develop  a  sales  team. 
Competitive  salary  and  excellent  bene¬ 
fits.  Send  resume  and  salary  history  to 
Box  6531,  Editor  &  Publisher. 

TELEMARKETING/CO-OP  MANAGE^ 
The  Rutland  Herald,  a  24,000  daily/ 
Sunday  newspaper  in  central  Vermont  is 
seeking  an  experienced  telemarketing 
manager  to  direct  our  4  person  classi¬ 
fied  telemarketing  staff.  Duties 
include  supervision  of  the  telemarket¬ 
ing  staff,  budgeting  and  coordination 
of  a  co-op  program.  The  successful 
candidate  will  be  a  knowledgeable 
leoder  with  a  proven  sales  record,  an 
excellent  communicator  and  motivator 
with  strong  people/managerial  skills. 
Previous  classified  management  exper¬ 
ience  is  required.  Competitive 
salary,  commission,  benefits.  Please 
send  resume  and  salary  history  to: 
Gracie  Johnston,  Advertising  Direc¬ 
tor,  Rutland  Herald  P.O.  Box  668, 
Rutland,  VT  05702.  Equal  opportunity 
employer. 

ACADEMIC 


CLASSIFIED  ADVERTISING 
MANAGER 

Pioneer  Newspapers,  Inc.,  publisher  of 
41  award  winning  weekly  community 
newspapers  (180,000  ABC),  seeks  an 
experienced  classified  professional  to 
manage  their  classified  department. 
Sll  front  end  system  environment. 

Staff  included  25  advisors,  7  tele¬ 
marketers,  6  outside  sales  plus 
support  personnel  serving  highly  com¬ 
petitive,  upscale  suburban  markets  near 
Chicago.  Auto  experience  desirable  as 
is  a  willingness  to  plan  and  execute  new 
programs  and  promotions. 

Salary,  incentives  and  excellent  bene¬ 
fits  make  this  an  attractive,  high- 
visibility  position.  Send  resume 
including  salary  history  to: 

PIONEER  PRESS 
Human  Resources  Dept, 
re:  Classified  Manager  Position 
1232  Central  Ave. 

Wilmette,  IL  60091 

An  Equal  Opportunity  Employer  M/F 

CLASSIFIED  ADVERTISING 
MANAGER 

100,000  plus  Florida  daily  in  fast 
growing  market  seeks  experienced 
advertising  executive  to  direct  all  activ¬ 
ities  of  the  newspaper's  classified 
advertising  department.  This  posi¬ 
tion  reports  to  the  Advertising  Direc¬ 
tor  and  requires  a  strong  soles  and 
marketing  background  in  newspaper 
classified  advertising.  A  successful 
candidate  would  be  a  strong  team  leader 
who  has  demonstrated  the  ability  to 
develop  new  innovative  marketing  con¬ 
cepts  that  result  in  increased  sales  and 
market  share.  Please  send  resume  with 
salary  history  in  confidence  to:  The 
Daytona  Beach  News-Journal,  Attn: 
Personnel  Department,  PO  Box  2831, 
Daytona  Beach,  FL  32120-2831. 


ACADEMIC 


M 

MORBCAD 

SlHEUNVBtSnY 


CHAIR 

DEPARTMENT 

OF 

COMMUNICATIONS 


Morehead  State  University  invites  applications  for  a  twelve-month 
tenure  track  position  as  Chair  of  the  Department  of  Communications. 
Responsibilities:  Provides  effective  planning  and  leadership  for  the 
undergraduate  programs  in  speech,  journalism,  radio-television,  and 
theater  as  well  as  the  graduate  program  in  communications.  Qualifi¬ 
cations:  Ph.D.  in  communication  field  and  evidence  of:  a)  successful 
experience  as  a  department  chair  (experience  in  a  comparable  lead¬ 
ership  position  may  be  considered);  b)  a  working  knovdedge  of  and 
experience  with  at  least  2  of  the  4  areas  within  the  department;  c)  a 
strong  commitment  to  and  effectiveness  in  teaching;  d)  leadership 
in/ support  of  curriculum  development  and  co-curricular  programs;  e) 
strong  organizational  and  management  skills;  f)  professional  growth 
in  fieTd(s)  of  specialization;  g)  ef^tiveness  in  goal  setting  and  long 
range  planning;  and  h)  effective  faculty  support,  motivation,  assess¬ 
ment  and  advocacy.  To  ensure  consideration,  submit  letter  of  appli¬ 
cation,  resume,  official  university  application,  names  and  telephone 
numbers  of  references,  and  a  minimum  of  two  letters  of  recommenda¬ 
tion  by  December  10,  1993  to:  Office  of  Human  Resources,  Attn: 
Chair.Com.,  Morehead  State  University,  HM  101,  Morehead,  KY 
40351 .  The  University  has  a  strong  commitment  to  the  principles  of 
diversity  and  seeks  a  broad  spectrum  of  candidates  including 
women,  minorih'es  groups,  and  individuals  with  disabilities.  MSU  is 
an  affirmative  action,  disabled,  equal  opportunity  employer 

_ O 


CLASSIFIED  ADVERTISING 
MANAGER 

The  Sioux  City,  lA,  Journal  is 
seeking  a  classified  od  monoger  to 
direct  staff  of  12.  Position  will  open 
at  year-end  with  retirement  of  present 
CAM.  Classified  management  experi¬ 
ence  required.  Attractive  base-bonus 
pay  system  and  good  fringes.  Send  re¬ 
sume  and  salary  history  to:  Dean  Krenz, 
Publisher,  Sioux  City  Journal,  PO 
Box  118,  Sioux  City,  lA  51102. 

NATIONAL/REGIONAL  OUTSIDE~ 
SALES 

The  Bakersfield  Californian  has  an 
immediate  opening  for  o  professional 
sales  person.  This  high  level  sales  job 
demands  the  ability  to  moke  profes¬ 
sional  sales  presentations  utiliz¬ 
ing  marketing,  graphics,  and  sales 
support  information.  Audience  will  be 
national  and  regional  advertisers  and 
agencies.  Qualifications  include: 
minimum  4  years  sales  experience, 
(preference  in  media  or  notional/ 
regional  sales),  computer  skills  and 
a  familiarity  with  retail  advertis¬ 
ing  sales  and  procedures  helpful.  This 
is  on  exciting  challenge  for  the  right 
person  and  includes  good  pay,  incen¬ 
tives  and  benefits.  Bakersfield  is  a 
pleasant  surprise!  We're  a  fast  grow¬ 
ing,  friendly,  western  city  with  very 
affordable  housing,  nearby  recrea¬ 
tion. ..beach,  mountains  and  Los  Angeles 
with  the  appeal  of  a  medium  sized  city. 
Please  send  resume  outlining  your 
specific  expertise  to:  Nancy  Manes, 
Human  and  Organizational  Develop¬ 
ment,  The  Bakersfield  Californian,  PO 
Bin  440,  Bakersfield,  CA  93302.  FAX: 
(805)  395-7484,  EEO/MF/H. 

ART/EDITORIAL 

Major  Roclw  Mountain  newspaper  seeks 
individual  to  manage  alternate 
product  and  total  mancet  coverage 
delivery  systems.  Ideal  candidate 
will  be  promotion  minded  as  well  os  be 
able  to  improve  on  our  present  systems. 
If  you  have  advertising  soles  experi¬ 
ence  coupled  with  circulation  know-how, 
we  want  to  hear  from  you.  Extremely  de¬ 
sirable  location,  good  compensation, 
full  benefit  package,  large  media  group 
and  the  environment  to  let  you  excel. 
Send  resume,  salary  history  arid  letter  of 
introduction  to:  Elox  6517,  Editor  & 
Publisher. 

ART/GRAPHICS 

PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Graphics/ Art  Department.  Zone  2  appl¬ 
icants  only.  Please  send  letters, 
resumes  to  Box  6089,  Editor  & 
Publisher.  No  phone  calls,  please. 

TIMES  PUBLICATION,  Indiana's 
largest  free  distribution  publisher, 
hos  opening  for  professional  with  shop¬ 
ping  guide  and  newspaper  experierKe 
to  direct  art  department  and  act  as 
Systems  Manager.  Responsibilities 
include  managing  range  of  media 
products,  projects,  people  and  equip¬ 
ment.  Seeking  confident  and  enthusias¬ 
tic  people  person  who  loves  graphic  arts, 
computers,  promotional  projects, 
enjoys  a  fast  pace,  is  creative,  organ¬ 
ized,  detail-oriented  has  excellent 
follow  through  and  accepts  ownership 
for  the  job.  Non  smoking,  family-ori¬ 
ented  company.  Send  resume/ salary  re¬ 
quirements  to  Heike  Dobslew,  Publisher, 
3733  Locust  Rd.,  South  Bend,  IN 
46614. 
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CIRCULATION 


13,000  DAILY  NEWSPAPER  with 
52,000  TMC  program  and  four  weeklies 
is  seeking  a  circulation  manager. 
College  town  and  care  market.  Salary 
commensurate  with  experience.  Prefer¬ 
ence  to  skills  in  communication,  promo¬ 
tion.  DSI  system  a  plus.  Send  Resume 
to  Bob  Shaffer,  Business  Manager,  The 
Alliance  Review,  40  S.  Linden,  PO  Box 
2180,  Alliance,  OH  44601. 


CIRCULATION  MANAGER  OPPORTUN¬ 
ITY  in  a  Zone  5  suburban  daily  newspa¬ 
per  under  50,000  circulation.  Duties 
include  sales,  service  and  collec¬ 
tions  and  the  daily  supervisian  af 
district  managers  working  with  a 
youth  carrier  system.  You  must  be  an 
effective  group  leader  and  able  to  achieve 
sales  goals.  ExperierKe  in  newspaper 
distribution  and  TMC  is  preferred 
and  knowledge  of  Collier-Jackson 
circulation  system  helpful.  Competi¬ 
tive  salary  and  excellent  benefits.  Send 
resume  and  salary  history  Id  Box  6530, 
Editor  &  Publisher. 

CIRCULATION  DIRECTOR  WANTED 
for  mid-size,  full-color  7-day  in  Zone 
5.  Seeking  individual  with  leader¬ 
ship  experience  and  creative  marketing 
ideas  to  increase  circulation  in  a 
challenging  market.  Salaried  posi¬ 
tion  with  excellent  incentive  and  benefit 
programs.  Send  letter  of  application, 
resume  and  references  to:  Box  6527, 
Editor  &  Publisher. 

HANDS-ON  CIRCULATION  MANAGER 
for  9,000  Mississippi  daily.  Salary 
$20,000  to  $25,000  plus  good  bene¬ 
fits.  Good  hunting,  fishing.  Tim  Kalich, 
Greenwood  Commonwealth,  (601 1  453- 
5312. 


INDEPENDENT  DISTRIBUTORS 
Experienced  AM  Home  Delivery 
Independent  Distributors  needed  to  fill 
openings  in  a  fast  growing  major  metro 
newspaper  in  Zone  6.  Must  have  proven 
track  record. 

Several  Suburban  Distributors  are 
being  created  in  high  gravi4h  areas.  Ex¬ 
cellent  opportunity  to  grow  personally 
and  financially.  Reply  to  Box  6519, 
Editor  &  Publisher. 


WE  SEEK  A  CIRCULATION  DIREQOR 
who  would  like  to  work  in  a  pleasant 
atmosphere  of  an  11 ,000  family  owned 
daily  in  Zone  5.  If  you  are  an  all 
around  circulation  manager  whose  ex- 
periefKe  irKludes  marketing,  telemarket¬ 
ing  and  T.M.C.  distribution  send  us 
your  resume.  Excellent  salary  and  fringe 
package  including  401 K.  Please  send 
salary  history  to  Box  6528,  Editor  & 
Publisher. 


Real  generosity  is  doing  something  nice 
for  someone  who  will  never  find  it  out. 

Frank  A.  Clark 


DATABASE  MARKETING 


MARKETING/SALES 
Immediate  position  for  creative,  self 
starter  as  a  sales  person  to  introduce 
new  computer  product.  Person  must  be  a 
team  player,  who  is  rxit  afraid  to  take 
the  initiative.  1-3  years  sales  experi¬ 
ence  preferred.  Copy  writing  skills  and 
computer  knowledge  a  plus.  Applicants 
send  resume  and  salary  requirements 
ta  Colin  Phillips,  GM,  Editor  & 
Publisher,  1 1  W.  1 9th  Street,  New  York, 
NY  10011.  Fax  (212)  929-1259,  or 
call  (212)  675-4380. 


EDITORIAL 


AGGRESSIVE,  EXPERIENCED 
FEATURES  EDITOR 

Creativity  and  proven  management 
skills  are  your  strong  points.  Solid 
editing  and  page  design  are  a 
given.  We  offer  a  progressive  news¬ 
room  and  competitive  salary  and  ben¬ 
efits.  All  this  in  a  fun-loving  university 
city  dotted  with  lakes  and  within  driving 
distance  of  Chicago  and  Milwaukee. 
Send  resume,  tear  sheets,  references  and 
your  views  on  features/entertainment 
sections  to  Tom  Lee,  executive  editor, 
Oshkosh  Northwestern,  P.O.  Box  2926, 
Oshkosh,  Wl  54903. 

EXECUTIVE  NEWS  EDITOR 

The  New  Orleans  Times-Picayune  is 
seeking  an  executive  news  editor  to  run  a 
39-person  copy  desk  and  layout  opera¬ 
tion.  Experience  on  copy  desk,  strong 
innovative  management  skills, 
visual  orientation  and  familiarity 
with  zoning  desired. 

Send  resume  to  Lynn  Cunningham, 
Assistant  to  the  Editor,  The  Times- 
Picayune,  3800  Howard  Ave.,  New 
OHeans,  LA  70140. 

An  Equal  Opportunity  Employer,  M/F 

EXPERIENCED  EDITOR  to  edit  award 
winning  smoll  daily  newspaper  in 
Arkansas.  Must  hove  Moclntosh/Quark, 
paginatian  experience,  a  successful 
track  record,  and  able  to  lead  news 
team.  Competitive  salary,  benefits  pack¬ 
age.  Send  resume,  clippings,  cover  let¬ 
ter  to;  David  Mosesso,  Parogould  Daily 
Press,  PO  Bax  38,  Paragould,  AR 
72451 . 

Sporter 

Our  15,500  circulation,  7-day  a  week 
upstate  New  York  newspaper  is  looking 
for  a  general  assignment  reporter  who 
can  write  features,  dig  for  hard  news 
stories  and  cover  community  news. 
Daily  or  weekly  experience  would  be 
helpful,  but  we  will  accept  applications 
from  recent  graduates.  Send  resume, 
caver  letter  and  clips  to  Box  6525,  Editor 
&  Publisher. 


CONGRESSIONAL  FELLOWSHIPS  I  CONGRESSIONAL  FELLOWSHIPS 


I  CONGRESSIONAL  FELLOWSHIPS 

for  mid-career  (print,  broadcast)  journalists, 
November  1994- August  1995.  Apply  by  December  1, 1993. 
Spaces  for  journalists  who  are  telecommunications  specialists. 

Information:  American  Political  Science  As.sociation 
1527  New  Hampshire  Ave.,  N.W.,  Washington,  D.C.  20036 
(202)  483-2512 


who  can’t  agree 
on  the  weather 
agree.. 

That  they  read 
E&P  more  than 
any  other 
publication!" 


Editor  &  Publisher -?8% 
Hew  York  Times -75% 
Wall  Street  Journal -66% 
Presstinie-61% 
Newsweek -58% 


1993  survey  of  American  Society  of  Newspaper  Editors 
members,  conducted  by  Hollander  Cohen  &  McBride 
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EDfTORIAL 


HELP  WANTED 


EDITORIAL 

EDITORIAL 

GOT  WIRE  EXPERIENCE,  a  flair  for 
layout  and  sports  krrow-how?  If  you've 
got  a  sense  of  humor,  3-5  years  of  copy 
desk  experience  and  a  respect  for  com¬ 
munity  news,  send  your  layout  and  head¬ 
line  samples  to  Mike  Pelrine,  Managing 
Editor,  Delaware  State  News,  P.O.  Box 
737,  Dover,  Delaware,  1 9903.  No  calls 
please. 

SPORTS  EDITOR:  Creative,  energetic 
sports  editor  needed  (or  32,000  AM 
daily.  Knowledge  of  Macintosh  pagina¬ 
tion  system,  full  color  electronic 
darkroom  a  plus.  Send  letter,  resume  to: 
Michael  Ellis,  Executive  Editor, 
Herald-Standard,  Box  848,  Uniontown, 
PA  15401. 

SPORTS  LAYOUT  EDITOR 

Qualified  candidates  must  hove  color 
experience  at  a  medium  to  major  daily 
newspaper.  Experience  on  a  Sports  Desk 
is  essential.  E.O.E.  M/F/Vet/Disabled. 
Send  resume  and  clips  to  Box  6394, 
Editor  &  Publisher. 

GROWING  SOUTHWEST  PM  daily 
seeks  an  experienced,  aggressive  desker 
who  wants  to  do  it  all.  We  offer  excellent 
benefits  in  a  great  metro  market.  Equal 
Opportunity  Employer.  Send  to  Box 
6522,  Editor  &  Publisher. 

INVESTOR'S  BUSINESS  DAILY 

Fast-growing  national  newspaper  seeks 
business  reporters  to  cover  industry 
beats,  financial  markets,  corporate 
finance  and  management.  Graphics 
artist  also  sought.  Send  resume  and 
writing  samples  to  Susan  Warfel, 
Senior  Editor,  1 2655  Beatrice  St., 
Los  Angeles,  CA  90066.  (310) 
448-6373. 

PAGE  ONE  LAYOUT/COPY  EDITOR 
Knight-Ridder  daily  newspaper  seeks  a 
person  to  layout  page  one  five  days  a 
week  (including  Sunday)  and  assist  in 
copy  editing  process.  This  candidate 
needs  two  to  three  years  of  layout/ 
design  experience  coupled  with  a 
strong  copy  editing  background.  Send 
resume  and  exam^es  of  your  work  to: 

Chuck  Crouch,  Executive  News  Editor 
Columbus  Ledger-Enquirer 

P.O.  Box  71 1 

Columbus,  GA  31902-0711 

JOURNAUSTA,  a  new  literary  maga¬ 
zine  (or  newspaper  people,  seeks  volun¬ 
teers  to  help  publish  semi-annual  col¬ 
lection  of  short  fiction,  poetry,  essays, 
photo  and  art.  The  magazine  will  let 
journalists  be  creative  in  non-journalis- 
tic  ways.  Write:  Dennis  Cauchon,  Editor, 
JOURNAUSTA,  PO  Box  9996,  Arling¬ 
ton,  VA  22209. 

REPORTERS.  Tough  small  town  daily 
(15,600,  evenings,  Mon-Sat)  accepting 
resumes  from  storytellers  with  drive, 
good  eyes  (or  stories  and  good  ears  (or 
language.  Send  resume,  clips  aiKl  cover 
letter  to  Editor,  Pekin  Daily  Times, 
Box  430,  Pekin,  IL  61555. 

MANAGING  EDITOR/REPORTING 

The  Portland  Press  Herald  and  Maine 
Sunday  Telegram  have  an  opportunity 
(or  an  editor  with  well-developed  news 
coverage  skills  and  the  ability  to  direct 
and  inspire  an  award-winning  staff  of 
reporters  and  assignment  editors.  The 
successful  candidate  will  work  as 
part  of  a  team  that  includes  the  editor 
and  the  managing  editor/operations. 
We  have  been  a  New  England 
Newspaper  of  the  Year  three  years  in 
a  row. 

Respond  to  Director  of  Human  Re¬ 
sources,  The  Portland  Newspapers,  Box 
1460,  Portland,  Maine  04101. 

REPORTER:  13K  daily  in  upstate 
New  York  seeks  general  assign¬ 
ment  rMorter.  Weekly  experience  an 
asset.  Send  resume  and  writing  sam¬ 
ples  to  Skip  Chapman,  News  Editor,  The 
Cortland  Standard,  PO  Box  5548, 
Cortland,  NY  13045.  No  phone  calls. 

REPORTER/EDITOR:  13K  daily  in 
upstate  New  York  seeks  aggressive 
general  assignment  reporter  who  can  be 
Saturday  wire  editor  and  stand-in  com¬ 
munity  living  editor.  Some  experience 
preferred.  Send  resume,  writing  and 
design  samples  to  Skip  Chapman,  News 
Editor,  The  Cortland  Standard,  FO  Box 
5548,  Cortland,  NY  13045.  No  phone 
calls. 

MANAGING  EDITOR 

One  of  Michigan's  best  smaller  daily 
newspapers  needs  a  top-flight  man¬ 
aging  editor  to  work  with  its  14-mem¬ 
ber  staff  in  a  beautiful  resort  area.  This 
individual  needs  to  be  self-directed,  a 
team  player  and  able  to  work  with  an 

SPORTS  COPY  EDITOR:  Mid-sized 
7-day  AM  seeking  quality  addition 
to  sports  copy  desk.  Top  word  editor 
with  computer  ability.  Send  resume, 
work  samples  to  Lee  Lewis,  Executive 
Sports  Editor,  Waterbury  Republican- 
American,  389  Meadow  St., 
Waterbury,  CT  06722. 

hove  full  working  knowledge  of  news 
operations  including  pagination.  Strong 
people  and  editing  skills  are  a  must. 
Minimum  five  years  previous  editing 
experience  required.  Send  resume,  letter 
detailing  your  interest  in  this 
position  and  news  ph’losophy  with 
sample  of  your  present  newspaper  to: 

Ken  Winter 

Editor  &  General  Manager 
PETOSKEY  NEWS-REVIEW 

PO  Box  528 

Petoskey,  Michigan  49770 
APPUCATION  DEADUNE: 

September  24,  1993 

BUREAU  REPORTER 

Southwest  daily  seeks  self-starter  to 
staff  one  of  our  three  news  bureaus. 
Should  be  experienced  journalist,  cam¬ 
era  skills  and  camera  helpful. 
Opportunity  to  run  your  own  show  cov¬ 
ering  all  beats,  from  city  halls,  county 
commission,  school  board,  men's  and 
women's  prisons,  to  feature  stories  and 
country  fairs.  Send  resume  and  six  work 
samples  to  Peggy  Williams,  A4anag- 
ing  Editor,  The  Independent,  PO  Box 
1210,  Gallup,  NM  87305. 

SPORTS  REPORTER 

Full-time  for  Midwest  Monday- 
Saturdoy  daily.  Layout  and  headline 
experience  helpful.  Good  starting 
salary  plus  benefits.  Seixl  resume  and 
clips  to  Joyce  McCullough,  NewsTri- 
bune,  426  Second  St.,  LaSalle,  IL 
61301  M/F  EOE 

PAID  AND  UNPAID  INTERNSHIPS 
available  immediately  in  Editor  & 
Publisher's  Research  Department.  Zone 
2  applicants  only.  Send  letters,  resumes 
to  w89.  Editor  &  Publisher.  No  phone 
calls,  please. 

EDITORIAL 


BUSINESS  EDITOR 

Zone  2  daily,  60,000,  is  seeking  a 
business  editor  who  con  do  it  all. 
Staff  covers  top-level  service-oriented 
major  corporations  and  small 
businesses  in  suburban  market.  Extra 
sharp  assigning,  editing  and 
headline-writing  skills  a  must. 
Some  writing.  Salary  mid-$40s. 
Send  letter,  resume,  work  samples  and 
salary  requirements  to  Box  6532, 
Editor  &  Publisher. 

BUSINESS  Reporter/Writer  and 
Managing  Editor  for  full-time  posi¬ 
tions.  Experienced.  Computer-sawy. 
Resume  package  to  Controller,  Hispan¬ 
ic  Business,  360  S.  Hope,  Santa 
Barbara,  CA  93105. 

COMMUNITY  NEWSWEEKLY  situolS 
in  Northwest.  Michigan  small  town 
lakeshore  resort  invites  applicants 
for  reporting-editing  post.  Responsi¬ 
bilities  entaif  news  coverage  of  local 
governments,  schools,  events.  Computer¬ 
ized  typesetting-production  skills 
essential  (We  use  Pogemaker  and  Word 
Perfect).  Photographic  campetence 
a  plus.  Please  forward  resume  to  the 
Harbor  Light  Newspaper,  21 1  East  Third 
Street,  Harbor  Springs,  Ml  49740. 

CO^  EDITOR 

Award-winning  NYC  fincmcial  weekly 
seeks  experierKed  copy  editor.  Strong 
language  skills,  quick  learning 
curve.  Daily  experierKe  preferred,  busi¬ 
ness  a  plus.  Facility  on  MAC,  Aldus 
Pogemaker  a  plus.  Fax  resume  to 
212-564-8879,  altn.  Stan  Strochnan. 


SPORTS  COPY  EDITOR 

We're  looking  (or  a  sports  copy  editor 
for  the  night  desk  of  a  1 25,000  circu¬ 
lation  daily  in  the  Blue  Ridge  Moun¬ 
tains  area  of  southwestern  Virginia. 
We  want  someone  who  can  work  colla- 
boratively  with  editors  and  reporters, 
who  can  edit  local  and  wire  copy,  and 
do  layout.  A  minimum  of  two  years- 
reporting/editing  experience  is 
preferred.  Macintosh  experience  will  be 
considered  a  plus.  We  boast  a  mxxlerate 
climate,  low-cost  of  living  and  a  news¬ 
paper  that  is  anfK>ng  the  top  ten  in  metro- 
area  penetration.  Send  resume,  clips, 
tear-sheets  of  layouts,  and  two-page 
autobiography  to  the  Sports  Editor, 
Roanoke  Times  &  World  News,  P.O. 
Box  2491,  Roanoke,  VA  24010.  An 
equal  opportunity  employer. 

SPORTS/NEWS  REPORTER  who  can 
cover  variety  of  sports  and  a  news  beat. 
Award-winning  weekly  newspaper  in 
Idee  Tahoe  resort  community.  Send  re¬ 
sume  and  clips  to  Bill  Kunerth,  Publisher, 
Tahoe  WoHa,  P.O.  Box  1 38,  Tahoe  City, 
CA  96145. 

AWARD  VANNING  CHAIN  of  weekly 
newspapers  in  Queens,  NY  seeks  self¬ 
starter  to  report  local  news.  Great 
opportunity  in  metro  nevrspaper  envi¬ 
ronment.  Send  resume  and  clips  to  Steven 
Blank,  Queens  Publishing  Corp.,  4102 
Bell  Boulevard,  Boyside,  NY  11361. 


SPORTS  REPORTER  needed  to  write  (or 
1 2,700-circulation  afternoon  daily 
in  southern  Indiana.  Will  consider 
entry-level  as  well  as  applicants  with 
small  daily  or  weekly  experience.  Prefer 
Midwest  candidates.  Send  clips, 
resume  with  at  least  three  references  and 
cover  letter  to:  Cam  Bardwell,  Sports 
Editor,  The  Herald,  PO  Box  31 ,  Jasper, 
IN  47546. 

SPORTS/GENERAL  ASSIGNMENT  RE- 
PORTER  (or  aggressive,  growing  subur¬ 
ban  weekly  in  SeattleAacoma  area. 
Strong  writing,  organization  a  must. 
Experience  requirecT  Send  resume,  clips 
to  Editor,  Lakewood  Journal,  9105 
Bridgeport  Way  SW,  Tacoma,  WA 
98499. 

STAFF  WRITER 

Enterprising  reporter  sought  to  cover  the 
business  of  furniture  making.  We  are  a 
national  consumer/trade  publication 
that  covers  most  aspects  of  profession¬ 
al  and  serious-amateur  woodworking, 
from  furniture  and  cabinet  making,  to 
remodeling  arKi  building,  to  crafts  and 
galleries.  Our  furniture  beat  just 
opened  up,  and  we  are  seeking  a 
quality  writer  with  at  least  three  years 
profeuional  news  reporting  experience, 
and  a  high  interest  in  business  report¬ 
ing.  Should  be  adept  at  hard  news, 
company  profiles  and  in-depth  issue-ori¬ 
ented  features.  Competitive  salary  arxl 
benefits.  Some  regional  and  national 
travel.  Please  send  cover  letter,  clips 
and  resume  to:  Ian  C.  Bowen,  Editor, 
Woodshop  News,  35  Pratt  St.,  Essex,  CT 
06426. 


THE  BUREAU  OF  NATIONAL  AFFAIRS 
seeks  a  Cc^  Editor  (or  its  Sacramen¬ 
to  based  BNA-Califomia  unit.  Appli¬ 
cants  should  hove  4  years  experierKe 
reporting  on  legislation,  regulation 
and/or  legal  issues.  Previous  copy 
editing  experience  is  required.  Send 
resume,  clips  and  salary  history  by 
September  30  to  BNA  California,  770 
L.  Street,  Suite  910,  Sacramento,  CA 
95814. 

THE  CINCINNATI  POST,  a  Scripps 
Howard  newspaper,  is  seeking  an 
aggressive  business  reporter  with  at 
least  five  years  of  experierKe.  Initial 
assignments  would  include  small 
business  and  ^t  news,  with  opportoni- 
ties  to  break  into  beat  reporting. 
CirKinnati  is  home  to  several  Fortune 
500  companies,  including  Procter  & 
Gamble,  Kroger  and  Chiquita  Brands. 
Please  send  letter,  resume  arrd  at  least 
10  samples  of  your  best  work  to  Don 
Andriacco,  Business  Editor,  The 
Cincinnati  Post,  125  E.  Court  St., 
Cincinnati,  OH  45202.  Minorities 
are  eiKouraged  to  apply.  No  phone 
calls,  please. 

COPY  EDITOR 

Experienced,  versatile  editor  needed  to 
handle  variety  of  tasks  including 
filling  in  for  key  people  on  hard¬ 
working  copy  desk.  Serid  cover  letter, 
resume  and  work  samples  (page  design, 
row  vs.  edited  copy)  to:  B^  Gault, 
Assistant  Managing  Editor,  Water- 
town  Doily  Times,  Watertown,  N.Y. 
13601.  Application  deadline  is 
October  9,  1 W3. 


Media  Grapevine 

Al  Newspaper  Jobs  large  ft  Smal  Papers  Inexpensive 

To  start  sutxcrptlon  today  cd  1  -602-797-251 1 

16.951  •««  S19.96(4)  $3g.96(12)crMn«chMklK 
MedtaOripMftM.  NMiptpw  Jota.117W.  HMriHnBM.3uDifVM7CNei«o^  LftOCOS 

1  -900-787-7800  for  Jobs  via  the  phone  j».»p«rmn 

*iewosc#24iwlni-  AsftOPSt  ISftS  MMhMstoutfMDnesfeneetfbsltiiMsrcMe 

WMXMKKXXKKXXXXXXMMMMMMMXXHl 
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HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

We're  looking  (or  on  editor  wfio  con 
croft  headlines,  edit  local  and  wire 
copy,  paginate  pages  and  knows  how  to 
handle  color.  A  25,000  circulation 
AM,  y«  offer  a  quality  product,  friendly 
work  environment  and  a  region  that 
offers  low  crime,  affordable  housing,  a 
moderate  climate,  three  colleges  and 
outdoor  activities  galore.  Quark 
experience  a  plus.  Resume,  work  sam¬ 
ples  and  references  to:  Paul  Emerson, 
Managing  Editor,  Lewiston  Tribune, 
Lewiston,  ID,  83501 . 

COPY  EDITOR 

The  Providence  Journal-Bulletin,  a 
major  metropoliton  doily  newspaper  has 
an  opening  (or  a  Copy  Editor.  We  are 
looking  (or  a  Copy  Editor  who  can  work 
both  independently  and  on  a  team. 
Qualified  candidates  should  have  at 
least  two  years  of  editing  e^^rience  at 
a  daily  newspaper  and  will  have  the 
desire  to  learn  and  see  opportunities 
where  others  see  problems.  If  you  think 
you  ore  ready  to  move  up  to  a  quolity 
metropolitan  newspaper,  we  offer 
challenge,  excellent  growth  potential, 
and  a  competitive  salary  and  benefit 
plan. 

Send  resume  and  letter  to: 

The  Providence  journal  Company 
Human  Resources-CA 
75  Fountain  Street 
Providence,  Rl  02902-9985 

COPY  EDITOR 

The  Leader  is  looking  for  a  copy  editor 
who  can  quickly  edit  stories,  do 
exciting  page  layouts,  and  write  head¬ 
lines  that  sing.  We  are  fully  pagi¬ 
nated,  so  experience  with  A^clntosh 
and  Quark  Xpress  is  helpful.  We  hove 
(our  color  section  fronts  daily  and  place 
an  emphasis  on  good  looking  pages. 
Please  send  clips,  resume  and  cover 
letter  ASAP  to  John  Kelleher,  City 
Editor,  The  Leader,  34  W.  Pulteney  St., 
Coming,  NY  14830  or  (ax  to  (607) 
936-4651. 

COPY  EDITOR:  The  Las  Vegas  Review- 
Journal  is  seeking  a  copy  editor  with 
at  least  three  years  of  experience  on  a 
daily  newspaper.  To  apply,  call  Perry 
Flippin,  News  Editor,  at  702-383-0291 
between  1p.m.  and  9p.m.  PDT  Mon¬ 
day  through  Friday. 

LAS  VEGAS-REVIEW  JOURNAL 
1 1 1  West  Bonanza  Rood 
Las  Vegas,  Nevada  89106 
An  Equal  Opportunity  Employer 

WEEKLY  EDITOR,  experience  pre¬ 
ferred  in  supervision  of  staff  and  free¬ 
lancers,  layout,  copy  editing  and  writ¬ 
ing  editorials,  headlines  and  cutlines. 
Send  resume,  clips  (no  calls,  please) 
to  Loren  Ghiglione,  Worcester  County 
Newspapers,  25  Elm  Street,  South- 
bridge,  MA  01550. 

WEST  COAST  NEWSPAPER  GROUP 
seeks  creative,  versatile  designers 
(or  universal  news  desk.  State-of-the-art 
pagination  offers  a  new  learning  experi- 
erKe.  Knowledge  of  Harris  system  help¬ 
ful.  Competitive  salary  and  benefits, 
including  401 K  plan.  Send  cover 
letter,  resume  and  design  samples  to: 
Chris  Campos,  c/o  Alameda  News¬ 
paper  Group,  4770  Willow  Road, 
Pleosonton,  CA,  94588,  or  call  (510) 
416-4800. 


EDITORIAL 


EDITORIAL  PAGE  EDITOR 

Vermont's  largest  newspaper  seeks  a 
leader  (or  its  prize-winning  editor¬ 
ial  page.  We're  looking  lor  a  spark¬ 
plug  who  can  keep  the  raitorial  page  a 
step  ahead  in  identifying  community 
problems  arud  brainstorming  solutions. 
Candidate  must  have  clear,  lively 
writing  style  as  well  as  the  ability 
to  work  with  a  six-member  editorial 
board  and  to  oversee  a  small  staff. 

Send  resume,  clips  to:  Ronald  Thorn¬ 
burg,  Editor,  The  Burlington  Free  Press, 
PO  Box  10,  Burlington,  VT  05402. 

EDITORS  &  WRITERS  WANTED' 
Monthly  bulletin  lists  200-1-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  PO  Box 
40550,  5136  MocArlhur,  Washington, 
DC  20016;  (703)  506-4400. 

EkTrY  to  senior  jobs  in 
Journalism,  writing.  Public  Rela¬ 
tions  ond  Advertising  open  throughout 
the  U.S.  (all  non-sales  positions). 
Full-time,  temporary,  internships  and 
freelance.  For  free  newsletter  call  (310) 
326-2661 . 

THE  COLORADO  SPRINGS  GAZETTE 
TELEGRAPH,  a  100,000-plus  circula¬ 
tion  daily,  is  seeking  a  veteran  city 
desk  editor  to  oversee  the  local  news 
report  for  the  weekend  newspapers.  We 
need  someone  with  exemplary  skills  in 
assigning,  cantent  editing  and  work¬ 
ing  closely  with  photo  ond  graphics 
departments.  Among  other  things,  the 
editor  will  plan  and  handle  major 
centerpiece  stories  (or  the  Sunday  paper, 
the  showcase  edition,  ond  supervise 
breaking  news  coverage  on  Saturdays. 
The  successful  applicant  must  hove  a 
demonstrated  track  record  in  reporting 
ond  at  least  3  years  content  editing  ex¬ 
perience.  Send  a  cover  letter,  resume  and 
six  to  eight  clips  of  original  and 
ubiished  versions  of  stories  you've 
andled  to  Cliff  Foster,  City  Editor, 
Colorodo  Springs  Gazette  Telegraph, 
30  S.  Prospect  St.,  PO  Box  1779, 
Colorado  Springs,  CO,  80901.  No 
phone  calls. 

FREELANCE 

FREELANCE 

Define  ISO  9000,  TQM,  Continuous 
Improvement.  We  need  reporters  with 
penchant  (or  quality  in  business.  ISO 
Communications,  P.O,  Box  1110, 
Amherst,  VA  24521 . 

MAILROOM 

FOREAAAN 

Ateilroom/Packoging  Center 
The  News  and  Observer,  Raleigh,  NC, 
has  need  for  an  experienced  packaging 
center  foreman.  Excellent  interpersonal 
skills  and  a  proven  record  of  quality  im¬ 
provements  ore  essential.  We  offer  com¬ 
petitive  salary  and  benefits.  Send  re¬ 
sume  and  letter  of  application  to  The 
News  and  Observer,  Personnel  Office, 
PO  Box  1 91 ,  Raleigh,  NC  27602-91 46. 

Many  of  us  stay  walled  because  we  are 
afraid  of  being  burl.  We  are  afraid  lo 
care  loo  much,  for  fear  that  the  other 
person  does  not  care  at  all. 

Franklin  Delano  Roosevelt 


MARKETING/SALES 

MARKETING/SALES 
Immediate  position  for  creative,  self 
starter  as  a  sales  person  to  introduce 
new  computer  product.  Person  must  be  a 
team  player,  who  is  not  afraid  to  take 
the  initiative.  1-3  years  sales  experi¬ 
ence  preferred.  Copy  writing  skills  and 
computer  knowledge  a  plus.  Applicants 
send  resume  and  salary  requirements  to 
Colin  Phillips,  GM,  Editor  & 
Publisher,  1 1  W.  1 9th  Street,  New  York, 
NY  1 001 1 .  Fax  (21 2)  929-1259,  or  call 
(212)  675-4380. 

HUMAN  RESOURCES 

HUMAN  RESOURCES  DIREQOR 
Zane  2  major  metropolitan  newspaper 
with  circulation  in  excess  of  300,000 
daily  has  opportunity  (or  a  Human 
Resources  Director.  Position  reports 
to  the  Senior  Vice  President/Employee 
Relations  Director.  Experience  in  a 
union  environment,  employment  and 
affirmative  action,  training  and  devel¬ 
opment,  safety  and  health  all  helpful  as 
are  participative  management  skills. 
Labor  negotiating  experience  very  helpful 
as  is  flexible  benefits  experience. 

For  confidential  consideration 
forward  resume  including  confidential 
references  and  salary  history  to: 

Box  6516,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 
M/F/D/V 

POSTAL  AFFAIRS 

POSTAL  AFFAIRS  MANAGER 

OF  NATIONAL  NEWSPAPER 

Investor's  Business  Daily,  Ameri¬ 
ca's  fastest  growing  newspaper  with  over 
165,000  in  circulation,  is  search¬ 
ing  (or  a  self-starter  to  join  our  team 
as  National  Postal  Affairs  Manager 
in  Los  Angeles.  Excellent  opportunity 
with  responsibility  over  all  clas¬ 
ses  of  mail.  Specific  duties 
include:  management  of  2nd  Class  func¬ 
tions  and  P.O.  regulations,  3541 's, 
additional  entry  points,  mail  complaints, 
and  maintaining  PO  relations. 
Candidate  MUST  have  2nd  Class 
experience,  a  4-year  degree,  3-5  years 
postal  affairs  and  related  circulation 
management  experience,  as  well  as 
knowledge  of  word  processing  and 
Lotus  1 23  or  eauivalent.  Please  send  re¬ 
sume  with  salary  requirements  and 
cover  letter  to:  POSTAL  AFFAIRS  MAN¬ 
AGER,  PO  BOX  66520,  LOS  ANGE¬ 
LES,  CA  90066. 

PRESSROOM 

IMMEDIATE  PRESSROOM  OPENING 
for  6  unit,  1 .5  upper  deck's,  1  UOP  and 
an  upper  former.  We  are  a  8,000  circula¬ 
tion  paper  that  publishes  Monday 
through  Friday  afternoon  and  Sunday 
morning.  Must  be  willing  to  work  days 
and/or  Saturday  nights.  Send  resumes 
to  Juneau  Empire,  3100  Channel  Drive. 
Juneau,  Alaska.  99801 . 

PRESSROOM  SUPERINTENDENT 
Hands-on  supervisor  in  a  7  1/2  unit 
Urbanite  operation,  producing  a 
16-17,000  AM  7-day  newspaper  with 
commercial  printing.  Must  hove  a  pro¬ 
ven  background  in  quality  reproduction 
and  maintenance.  Send  resume  to: 
Production  Director,  Portsmouth  Herald, 
1 1 1  Maplewood  Ave.,  Portsmouth,  NH 
03801. 


PRODUCnON/TECH 

NEWSPAPER  PRODUaiON  MANAGER 
needed  by  group  of  25  weeklies  in 
growing  Midwest  market.  Total  respon¬ 
sibility  for  pre-press  and  technical  opera¬ 
tions  in-house  and  oversee  printing 
out-of- house. 

OUR  REQUIREMENTS: 

’  At  least  3-5  years  newspaper  supervis¬ 
ory  experience. 

*  Strong  organizational  and  training 
skills. 

*  Possess  thorough  and  current  know¬ 

ledge  of  Mac-based  front  ends; 
Quark  and  extensions  software. 

*  Web  offset  printing  experience. 

’  Heavy  color  printing  and  color  prep 
background. 

’  Track  recard  of  good  cost  management 
practices. 

*  Success  in  achieving  high  standards 

of  quality. 

YOUR  OPPORTUNITY: 

*  Good  pay  and  benefits. 

'  Chance  to  make  real  impact  in  young, 
growing  company  in  need  of  profes¬ 
sional  direction. 

*  Advance  with  a  growing  and  diversify¬ 

ing  company. 

*  Life  in  a  solid,  clean,  and  growing 

metropolitan  community. 

Send  resume,  salary  history  to: 

Box  6467,  Editor  &  Publisher. 

PROMOTION 

THE  FORT  PIERCE  TRIBUNE,  a  daily 
newspaper  with  27,500  Circulation  has 
an  opening  for  a  Promotion/Marketing 
Manager.  This  newspaper  is  located  in 
South  Florida  on  beautiful  Atlantic 
beaches.  This  is  a  highly  competitive 
market;  therefore,  the  ap>plicant  must  be 
very  creative  and  a  self  starter.  Appli¬ 
cant  must  have  some  experience  in 
promotions  and  marketing.  If  you  enjoy 
a  challenge  please  send  your  resume  to 
David  Rutledge,  Publisher  at  PO  Box 
69,  Fort  Pierce,  Florida  34954  or  (ax 
to  (407)  467-1953. 

SALES 

SALES 

Move  to  sunny  Albuquerque 

A  weekly  180,000  circulation.  Alter¬ 
nate  Delivery  Service  seeking  sales 
professionals  to  sell  ROP-Print  & 
Deliver  &  Reprint  distribution.  Send 
resume/salary  requirements: 

NEWS  EXPRESS 
3738  HAWKINS  NE  SUITE  B 
ALBUQUERQUE,  NM  87109 
or  Fax  to:  (505)  344-9024 

SPECIAL  SALES  OPPORTUNITIES. 
We  need  an  experienced,  can-do  sales/ 
manager  to  put  together  special 
sections,  ranging  from  skiing  to 
medical.  Independent  contractor,  gener¬ 
ous  commission  plan.  Send  resume  to: 
SGV  Publishing  Co.,  525  E.  Colorado 
Blvd.  Pasadena,  CA  91 109,  Attn:  Terry 
Hopkins. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


POSITIONS  WANTED 


LINE  ADS 

1  week-$7,50  per  line 

2  weeks-$6.60  per  line,  per  issue. 

3  weeks-S5.75  per  iine,  per  issue. 

4  weeks-S4.95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$3.95  per  iine 

2  weeks-$3.25  per  line,  per  issue. 

3  weeks-S2.75  per  line,  per  issue. 

4  weeks-  S2.55  per  line,  per  issue. 


Add  $8.00  per  insertion  for  box  service.  Add  $4.50  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  $90;  2  to  5  times,  $86; 
6  to  13  times,  $80;  14  to  26  times  $76;  27  to  52  times  $70. 

DEADLINE:  8  days  prior  to  publication  date. 
Contracf  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company 


Classification _ 

Authorized  Signature 


ADMINISTRATIVE 


PROFESSIONAL  customer  oriented  Ad 
Director,  strong  in  marketing,  promo¬ 
tions  and  budget  planning  seeks  Gen¬ 
eral  Manager  or  Ad  Director  position 
wilb  daily.  Respond  to  Box  6464,  Editor 
&  Publisher. 


EDITORIAL 


COLLEGE  GRADUATE  seeks  entry-level 
sports  writer  position.  Two  years  exper¬ 
ience  on  college  paper,  with  two  years 
additional  experience  on  mid-sized 
daily.  Will  relacate.  Call  Keith 
(313)  395-7215. 

EXPATRIATE  WANTS  TO  REPATRIATE. 
Financial  journalist,  42,  after  12 
years  in  Europe,  seeks  post  in 
Rockies/Southwest  or  New  England.  BSJ 
(Florida),  MALD  (Fletcher).  Extensive 
wire  experience.  Daily  and  magazine 
background.  Fluent  Spanish.  Visiting 
States  October.  Tel  Albion  Land, 
Madrid  (341)  351-1889.  Fax 

585-0049. 

Hard-working,  enterprising,  self¬ 
starting  news  pro  with  seven  years  exper¬ 
ience  and  a  master's  seeks  challenging 
reporting  or  PR  job.  Please  call  Brad 
Buck  at  (904)  371-4238. 

I  ALSO  WALK  DOGS.  Columnist/ 
feature  writer  currently  with  major 
daily  seeks  new  home  in  lively,  intel¬ 
lectually  stimulating  community. 
Former  weekly  owner/editor,  manage¬ 
ment  background,  extensive  big  maga¬ 
zine  experience,  knovdedgeable  in  ed¬ 
itorial,  advertising,  P.R.  Would  accept 
position  with  non-traditional  daily, 
idea-loden  magazine,  creative  agency  or 
top  slot  on  enthusiastic  weekly.  Deep 
south  preferred,  water  a  plus,  but  will 
consider  arw  locale  from  Ketchikan  to 
Key  West  for  right  challenge.  Humor, 
excellence  arKl  visionary  owner  more 
important  than  money.  I'll  make  you  the 
best.  Reply  to  Box  6515,  Editor  & 
Publisher. 

NEWSLETTER  EDITOR.  Award-winning 
reporter/editor.  M.S.  degrees  Colum¬ 
bia,  NYU,  now  a  desktop  publisher. 
Adept  at  all  aspects  of  newsletter  pro¬ 
duction;  writing,  design,  layout,  with 
printers.  Try  me  before  hiring  a  staff  or 
using  an  advertising  agency.  Box 
6523,  Editor  &  Publisfier. 


Part-time  editorial  writer  with  31 
national,  state  awards.  I  would  like 
to  see  what  I  could  do  writing  editor¬ 
ials  full-time,  if  you  would,  too, 
reply  to  box  6513,  Editor  &  PuUisher. 

REPORTER 

4  years  daily  experience,  hard-nosed, 
hard-news  reporter.  Loves  daily  dead¬ 
lines,  lives  for  front  page.  City,  coun¬ 
ty  courthouse  experience  plus  features 
your  subscribers  will  talk  about. 
Small  medium-sized  daily  only. 
Call  Rich  at  (202)  479-4603  ar 
(202)  682-4322. 

SPORTS  WRITER,  with  three  years  exper¬ 
ience  in  coverage  of  high  school  and 
major  college  sports  for  small  daily, 
seeks  position  in  mid-sized  daily 
sports  department.  Reply  to  Box  6488, 
Editor  &  Publisher. 

THE  NAME  IS  ARCHER 
One  year  sports  editor  experience  with 
small  weekly.  Seeking  new  challenge. 
Good  education.  Solid,  determined  and 
competent.  Willing  to  relocate.  Call 
Michael  Archer,  (516)  957-0907. 


FREELANCE 


PROOFREADER,  very  accurate  with  many 
year's  experience,  seeks  at-home  wore 
from  professional  companies  and  indi¬ 
viduals  on  contract  basis.  Call  Dick 
(703)  955-4591 . 

PHOTOGRAPHY 

FREE  PHOTO  OFFER!  Successful  stock 
photographer  works  free/trovels  free/ 
doesn't  need  your  money/needs  your 
assignment  for  travel,  business, 
feature,  etc.  USA/world  photos. 
Details:  Jeff  (201)  773-7966. 

PRODIKTION/^CH 

BROAD  BASED  MANAGER  in  the  print¬ 
ing  and  publishing  industry.  Super¬ 
vised  thrifty  print  shop  employees. 
Experience  in  wage  negotiations.  Effec¬ 
tive  communications  with  all 
levels  of  personnel.  Knowledge  Camex, 
Macintosh  and  other  software  packages. 
Open  to  relocation.  Call  Neal  (908) 
422-9839  or  write  to  Box  6485,  Editor 
&  Publisher. 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 


No.  of  Insertions: _ Amount  Enclosed:  $ 


EditorS’Publisher 

1 1  West  19th  Street.  NY.  NY  1001 1 .  (212)  675-4380.  FAX  (212)  929-1259. 
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by  H.L.  Stevenson 


Shop  Talk  at  Thirty 

It's  spelled  F-R-E-E-D-O-M 


MITJA  CHE  BAUMHACKL  knows 
firsthand  about  the  First  Amendment. 

This  slight  Californian,  an  activist 
with  a  police  record  to  prove  it,  has  re¬ 
inforced  my  faith  in  college  students 
after  all  the  hand-wringing  stories 
about  journalism  students  who  cannot 
spell  and  garble  their  grammar  to  boot. 

I  have  witnessed,  at  one  major  j- 
school  at  least,  a  keen  awareness  and 
sincerity  among  students  about  press 
freedom  and  deep  concerns  about 
some  of  the  things  that  also  trouble  the 
professionals  —  for  example,  the  priva¬ 
cy  of  folks  who  are  not  celebrities  or  in 
public  life. 

Baumhackl  was  one  of  the  more 
than  200  students  in  my  journalism 
class  at  New  York  University  last 
spring  and  he  asked  me  one  day  if  he 
could  “spend  a  few  minutes”  telling  the 
group  about  being  busted  for  carrying  a 
banner  in  Berkeley. 

In  several  recent  classes  I  had  cov¬ 
ered  press  freedom  issues  from  John 
Peter  Zenger’s  acquittal  for  lambasting 
a  Colonial  governor  to  the  Pentagon 


Stevenson,  former  editor  in  chief  of 
United  Press  International,  is  a  media 
consultant  as  well  as  an  adjunct 
professor  at  the  New  York  University 
journalism  school. 
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Get  your  copy  of 

AdNews 

Ad  News  is  Australia's  top  selling  marketing,  advertising  and 
media  mag^ine. 

Each  fortnight  you'll  benefit  from  Ad  News'  unique  insights 
into  trends,  new  developments  and  successful  strategies. 
Special  reports  cover  breakthrough  campaigns,  topical  issues 
affecting  marketers  as  well  as  TV.  magazines,  direct  marketing, 
top  sal^  promotion,  advertisers  and  media  outlets. 

It's  your  essential  source  of  information  and  trends  from 
Downunder.  q 


Post  to:  Ad  News,  GPO  Box  606, 

Sydney,  NSW,  2001 ,  Australia. 
Please  send  me  26  issues  (1  year)  of  Ad 
News  for  A$200.  I  enclose  my  cheque/ 
money  order  for  A$200. 

NAME: _ 

ADDRESS: _ 


CITY: _ STATE: _ ZIP; _ 

YAFFA  PUBLISHING  GROUP  PTY  LTD  ACN  002  699  354 


papers  to  judges  who  throw  reporters 
in  jail. 

“The  First  Amendment  is  about  lit¬ 
tle  people,  too,”  said  this  quiet-spoken 
fellow  who  wears  his  New  York  Yan¬ 
kees  cap  with  the  brim  pointed  for¬ 
ward,  not  twisted  to  the  back  as  others 
do. 

Baumhackl’s  parents  were  among 
the  “Flower  Children”  protest  hordes 
in  San  Francisco  in  the  ’60s.  Thirty 
years  later,  “they’re  pretty  sedate  work¬ 


ing  people,”  says  their  son,  whose  mid¬ 
dle  name  came  from  their  admiration 
for  Cuban  revolutionary  Che  Guevara. 

He  prefers  Mitja  and  earns  enough 
at  temporary  jobs  as  a  secretary  to  pur¬ 
sue  a  career  in  urban  planning,  jour¬ 
nalism  interests  him,  too,  and  he 
would  be  good  at  it. 

He  chose  my  class  last  spring  as  an 
elective,  as  did  several  dozen  NYU  stu¬ 
dents  in  business,  political  science,  act¬ 
ing  and  film.  For  the  journalism  ma¬ 
jors,  it  is  mandatory. 

Baumhackl  and  a  friend  were  arrest¬ 
ed  by  four  cops  in  August  1991  for  dis¬ 
turbing  the  peace  and  inciting  a  riot  in 
an  area  that  he  says  was  practically  de¬ 
serted.  Their  banner  was  confiscated 
as  they  walked  toward  People’s  Park, 
long  a  bastion  of  free  speech  in  Berke¬ 
ley,  home  of  the  University  of  Califor¬ 
nia. 

The  school,  which  owns  the  land, 
has  eyed  the  park  for  several  ball  courts 
and  this  prompted  Baumhackl’s  banner 
which  proclaimed,  “No  Park,  No 
Peace”  and  “Fuck  UC.”  The  cops  said 
it  was  inflammatory. 

Baumhackl  filed  suit  against  the  city, 
charging  his  free-speech  rights  had 
been  violated.  After  16  months,  he 


won  the  case  and  $18,000  from  the 
city.  A  class  of  this  size  can  grow  rest¬ 
less,  but  his  peers  hung  onto  every 
word  about  his  arrest  and  exoneration. 

“I  just  wanted  to  tell  you  that  the 
First  Amendment  is  for  all  people, 
whether  they  are  famous  or  not,”  he 
proclaimed  to  enthusiastic  applause. 
Not  adverse  to  publicity,  he  already 
had  issued  a  press  release  back  home 
in  Berkeley. 

Students  in  the  spring  class,  as  well 


as  a  similarly  sized  group  last  fall,  were 
asked  to  write  300-word  essays,  in  long 
hand  in  class  with  no  notes,  about  the 
First  Amendment,  the  right  to  privacy 
and  some  of  the  ethical  pressures  on 
the  media. 

History  was  to  be  secondary.  They 
were  asked  to  dwell  more  on  whether 
there  should  be  strict  rules  of  conduct 
for  the  media  or  even  a  change  in  the 
Bill  of  Rights  to  make  reporters  more 
responsible. 

Almost  everyone  rejected  the  idea  of 
rigid  guidelines  and  deplored  any 
thought  of  tinkering  with  the  First 
Amendment.  A  handful  advocated 
harsh  fines  for  those  who  violate  priva¬ 
cy  but  admitted  it  would  be  well-nigh 
impossible  to  judge,  convict  and  assess 
violators.  The  Golden  Rule  often  was 
cited.  Many  suggested  the  best  guide¬ 
line  is:  “Would  you  want  this  story 
written  about  you?” 

On  privacy,  political  figures  and 
celebrities  are  fair  game,  they  conclud¬ 
ed  almost  unanimously.  Quite  a  few 
said  what  a  candidate  “did  20  years 
ago”  is  irrelevant.  More  care  is  needed 
for  private  citizens  suddenly  thrust  into 

(See  Shop  Talk  on  page  43) 


A  statistical  correlation  was  not  attempted,  but 
something  in  the  neighborhood  of  90%  of  the  more 
than  400  students  in  the  two  classes  gave  strong 
votes  of  confidence  to  the  First  Amendment  and 
defended  it  with  passion. 
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in  1 993  alone,  newspapers  have  spent  almost 


on  capital  expenditures.  Most  of  that  money 
>  been  directewlo  tfie  expansion  of  existing  plants 
as  well  as  to  the  construction  of  new  facilities. 


A  special  pullout  section  in  the  Novernber  6,  issue  of  Editor  &  Publisher  will  focus  on  both 
recently  constructed  newspaper  plants  and  tihoSe  llill  on  the  drawing  board.  We  will  talk  to 
publishers  and  production  executives  to  find  out  what  goes  into  the  decision  as  to  whether  to 
^ulld  a  new  plant  or  to  expand  the  currlnTohe.  Tou  will  find  out  who  they  called  upon  for 
acJvice,  what  problems  or  surprises  they  encountered  and  how  solutions  were  reached. 


r*  O  fjwill  interview  newspaper  personnel,  architects,  builders  and  equipment  vendors  to 
I-Oli  find  out  what  part  they  played  In  making  the  future  of  newspapers  happen.  Find  out 
how  a  site  was  selected,  what  kind  of  financing  was  required,  what  unusual  requirements 
newspapers  had,  what  new  equipment  was  required,  and  what  legal,  environmental  and 
political  considerations  came  into  play. 


Tp^tell  the  industry  your  success  story,  there  is  no  better  place  to  advertise  than  in  the  pages 
I  vfof  Editor  &  Publisher.  Let  our  more  than  83,000  readers  know  what  role  you  play  In 
developing  and  improving  newspaper  plants.  If  you  are  a  newspaper,  tell  other  newspapers  what 
benefits  you  have  reaped  by  changing  your  plant.  If  you  are  one  of  the  many  companies  who 
aided  in  improving  newspaper  plants,  tell  the  newspaper  professionals  how  you  helped  and 
what  you  accomplished.  Making  the  decision  to  expand  or  build  a  new  plant  is  a  very  important 
and  costly  one,  a  decision  with  ramifications  into  the  next  century.  Show  the  newspaper  world 
how  to  do  It  in  the^^nfb^  beneficial  way  possible! 


place  your  advertisement  in  this  special  section,  call  your  local  sales  representative 
or  Steve  Townsley  at  (21 2)  675-43B0  today! 


Publication  Date:  November  6 

Closing  Deadlines 

Space:  October  22  Copy:  October  25 

Sales  Offices 

New  York  Chicago  New  Orleans  Los  Angeles  San  Francisco 

212*675*4380  312*641 *0041  504*386*9673  213*382*6346  415*421*7950 


The  Star-Ledger  is  at 
the  doorstep  of  New  Jersey’s 
most  affluent  market. 


^  Loc 


Star-Ledger 

readers  live  in  The  Greater 
New  Jersey  Market,  a  market  that  ranks 
among  the  most  affluent  in  the  country 
and  the  most  powerful  suburban  market 
in  the  New  York  ADI.  The  purchasing 
strength  of  The  Greater  New  Jersey 
Market  lies  in  its  $73  billion  in  aggregate 
income.  There’s  only  one  newspaper 
that  can  tap  this  upscale  market. . . 

The  Star-Ledger. 


Every  day,  1.2 
milhon  New  Jerseyans 
start  their  day  with  The  Star-Ledger.  And 
1.8  million  wake  up  to  it  every  Sunday. 

It’s  no  surprise  The  Star-Ledger  ranks  #6 
nationally  in  full  run  total  advertising  inches. 
Readers  and  advertisers  know  that  you  can’t 
cover  New  Jersey  without  The  Star-Ledger. 
For  all  the  facts,  call  201-877-5864. 


(The  ;%tar-]lcbgtr 

THE  NEWSPAPER  FOR  NEW  JERSEY 


One  Star-Ledger  Plaza  •  Newark,  NJ  07102-1200 

The  Greater  New  Jersey  Market  consists  of  Essex,  Middlesex,  Morris,  Somerset,  Union,  Hunterdon,  Monmouth,  Warren  and  Sussex  Counties. 
Sources:  National  Planning  Data  Corp.  1992;  1992  New  York  Scarborough  Study. 


